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Your Buying and Selling Policy 


MTTA poli is the best buying and selling 
policy for a shoe merchant to estab- 
lish to meet the present day situa- 
tion? This is the question that has 
been asked us. The answer is meas- 

: ured by the distance ahead that a 
merchant can look in the light of several examples 
that have gone before. 

The merchant who bought gray shoes in Janu- 
ary and was clean of them in March, and who 
bought white shoes in April and was sold out in 
June, and who took patent sandals in June and 
was brushing up the last pairs in August, is the 
type of merchant who is taking three-strap center 
buckles right now and will swing into the moccasin 
type oxfords in November and heavier Scotch 
grain and Hague last oxfords to wear with the 
wool hose in mid-winter. The answer to the 
merry game of business to-day is “think ahead.” 

The subject of buying is probably more im- 
portant than selling in a buyers’ market. It is 
having what the public wants, when it wants it, 
that makes selling easy. It is no easy business 
for the man of slight courage. It takes more 
than the ordinary amount of gumption to make a 
business increase month by month over last year’s 
figures. 

Here is the way this merchant did it, and he 
explains it as follows: “When a man buys style 
footwear or any footwear in fact, he should con- 
sider the law of averages. I can take any man 
with good business judgment who has never 
bought shoes and I will guarantee that his pur- 
chases in one year will be better than a 50/50 
split of good and bad buys, in other words, he will 
make a profit on the law of averages and on the 
development of his experience. 

Just an open and shut decision on his part, “yes, 
I will buy,” and “no, I won’t buy,” is the only 
thing that I would insist upon. There has been 
more sales lost by “straddles” than any other 
method of spending money. The point I want to 





bring out is that under the law of averages, the 
greater the experience you have the more advan- 
tage over a 50/50 break is yours in the style 
game. “Come in, the water’s fine, I like it.” 

The worst thing that can happen to the indus- 
try to-day is fretful timidity just before seasons 
begin. A real aggressive policy and real values 
should make a better-than-the-average shoe busi- 
ness in the competition of the shoe man against 
the field of others in the race for the public pocket- 
book. It is a game to-day of having confidence in 
what you buy and a whole lot of push behind the 
selling plan. 

One of the prominent shoe travelers who, by 
the way, was able to invest in a good automobile 
on the strength of his opinion this past season, 
invariably follows the following procedure: 
“When he comes into a town he stands on the 
street near where the store is located and sizes 
up the people of the town. He tries to mentally 
place his shoes on the feet of the people in that 
town. Half-an-hour’s survey tells him more than 
the merchant can narrate in a day. He has a 
standing bet that he can tell within a dozen pairs 
of the size of the order that is in the merchant’s 
mind and of the types of shoes that will be out of 
his line that he can sell in that town.” 

When he enters the store he “sells a sugges- 
tion” before he shows a sample. He has sold 
more shoes “by suggestion” this season because 
he “stopped, looked and thought.” How many 
merchants size up their store from the street in- 
stead of the cash register? 

There is an opportunity for the retail shoe mer- 
chan this season that ought to make him thankful 
that he is in the shoe business. Let him talk to 
100 people who do not know him from a stove 
lifter, he will find that the psychological time has 
come in the switch of public opinion on the prices 
of shoes. In many cases you will find that the 
public was amazed that footwear has dropped 
down to its attractive present-day figures. People 
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want shoes as an expression of their own per- 
sonality as much as they do for wear and comfort. 
Somehow the pay envelope has nothing whatsoever 
to do with the desire for nice shoes. The public 
is conscious of low prices. We have tested it out 
time and time again in the last two weeks of the 
— attitude of the public on prices. Try it your- 
self. 

When a group of merchants will co-operate in a 
page advertisement, having as a central box, a 
frank statement signed by all of the dealers to the 
effect that “good shoes are a pleasure to buy in the 
styles and prices of to-day,” you get some idea of 
the spirit of the community along the thought 
“wear a good pair yourself.” 

All of these things go into the buying and sell- 
ing problem of the season. It is up to you to 


balance them in your own community, not with 


the pessimism of the moment (and the individual 
who is expressing it) but with the possibilities of 
the future. When you find a commendable brav- 
ery in the starting of new stores, better stores 
and larger businesses, you realize that some men 
have faith in the shoe business. 

The ability to look a little beyond the horizon 
of the immediate present is an asset to any mer- 
chant. The faculty of co-relating what has gone 
before and using it as a guide to the future is also 
a mental function of extreme importance. 

To combine the two and prevent catastrophe is 
what is desired by the subscribers of a trade paper, 
for it is expected that, by the sources of informa- 
tion at hand and within the compass of a tele- 
gram, letter and direct contact, the observant 
trade paper can see the merchant on the right 
course for him to pursue in his business. 

He looks for his points on the influences of 
fashion, supply and demand, popular likes and 
dislikes, practical or unpractical types of foot- 
wear, good and bad “buys,” and geographical 
tendencies to aid him in his proper anticipation 
of purchases. He particularly wants to know 
“what is safe to buy, and why?” 

Let it be here said that the RECORDER in nearly 
forty years of guidance to the merchant has ever 
been a medium calculated to inspire confidence. 
It has stood firm as a stabilizer of business and 
has exerted every effort to restore confidence. It 
has given the trade reassurance that stability does 
exist in the minds of great merchandising fra- 
ternity, as a whole, and that uncertainty is with 
the few and not the many. 





Progress in Tanning 


Chemistry is a part of the science of tanning 
which is becoming more and more appreciated. 
The day when the strength of tanning liquor was 
determined by the veteran mixer, who stuck his 
thumb in the liquid and tasted it, has gone by. 
The scientific analysis of the properties and ac- 
tions of chemicals on skins is an art. 

The leather chemistry section of the American 
Chemical Society held its convention at Columbia 
University this week and several remarkable pa- 
pers were read. Chemists from England and 
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America illustrated the progress in leather mak- 
ing, but the surprise of the entire meeting was 
the new theory propounded as to the use of elec- 
tricity to speed up tanning. 

As a veteran tanner puts it, we are just on the 
age of the greatest development in tanning. The 
methods in use to-day are crude in comparison 
with the possibilities of tannage by electricity. 
The work of the chemist will prove of great bene- 
fit to the public. : 





A Five Day Week 


Many innovations in business as well as social 
life can be traced directly to the tremendous in- 
fluence of the merchant on the ways and customs 
of people. The pioneer merchants who several 
years ago had the courage to close their stores for 
the entire day on Saturday, have been followed by 
an almost general adoption of the rule by other 
big stores in large cities. Saturday now be- 
comes a week-end holiday in the summer months. 

Many manufacturers have by study of the cost 
figures eliminated the Saturday half-day making 
the working week five days in length. Is the next 
development to be a national five-day week, for 
the summer months minus the splurge and dis- 
organization of the two weeks’ vacation? Would 
the worker appreciate it more or would it be bet- 
ter for him to have a day’s holiday every week? 





What Proportion Novelties 


Novelties in footwear have become so striking 
that they seem to attract the attention of many 
shoe men to the exclusion of staple or necessary 
shoe styles. 

Everybody talks about something unusual in 
shoe styles until one might almost judge that 
there were no longer any such things as staples or 
necessary footwear, particularly footwear for 
women. 

In spite of the noise being made this season 
about novelties—and the fact that some factories 
are making lots of them—and that some stores are 
selling surprising quantities of them—NEVER- 
THELESS the truth is that the average shoe 
store throughout the country will sell $3 to $5 
worth of staple footwear to every dollars taken 
in from the sale of shoe style novelties. 





Cut Up a Pair for Study 


A shoe manufacturer bought 25 pairs of shoes 
in the open market the other day, most of them 
having been made by his competitors. He cut 
them up and compared them with his own, in the 
presence of his salesmen. The result was that 
those salesmen have gone forth “loaded for bear.” 

By the way, how many buyers for stores ever 

(Continued on page 104) 
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Entrance to 
new Cousins store 
on 57th street 
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The fitting salon 


A Change of Atmosphere 


New York Heralds Another Shoe Salon Without Shelves, 
Cartons, Ladders and Fixtures of the 
Characteristic Shoe Store 


to those in which the highest type of Mi- 

lady’s apparel and millinery are purveyed? 
The answer to this question will come within the 
near future. 

New York now has its second shoe salon, a shop 
in which stock cases are absent, and in which the 
atmosphere is that of a formal home rather than that 
of a commercial enterprise. The new store, or salon, 
is that recently opened by J. & T. Cousins, the Brook- 
lyn manufacturers of women’s high-grade shoes at 17 
West 57th street. The location is situated in the 
heart of the high class costume trade. Next door 
to the five story marble front building that the Cousins 
firm erected for its store location, is the house of Stein 
& Blaine and across the street are the well known 
costume and millinery firms of Henri Bendel and 
Bruck-Weiss. A block away are Lucille and Harry 
Collins. 


C's shoes be sold in surroundings similar 


Gray and White Enamel. 


Although the salon idea as expressed in the new 
Cammeyer branch de-luxe opened last February is 
carried out in the new Cousins store, the details are 
different. The walls are of gray and ivory enamel 
paneling. Crystal chandeliers and candelabra side wall 
lights furnish the lighting. The floor of all three 
rooms is carpeted in rich mulberry velvet carpet. the 
color chosen as the best for the setting off of both light 





and dark shoes. The furniture, consisting of tables, 
chairs, settees and a few inside display cases, after 
the fashion of museum cases; are of the Adam period, 
mostly tapestry upholstered. The fitting stools are 
of special design and when not in use resemble ordi- 
nary foot rests. The furniture is arranged not in the 
stiff rows usually seen in a shoe shop, but in artistic 
groupings through the rooms. In the entrance way 
is the hosiery department, the details of which har- 
monize with the rest of the store. 


A Single Shoe Setting. 


The treatment of the front display windows also 
has been ingenious. Instead of the usual display 
window, the windows here are the ordinary long win- . 
dows found in a high class home. Instead of the 
window floor, small tables provide a resting place for 
a single pair of shoes, or occasionally sports shoes 
with a golf stick, or riding boots with a crop. 


Complete Footwear Costuming. 


In the new store only Cousins shoes will be sold. 
While there will be plenty of footwear of a practical 
character the store will specialize on afternoon, evening 
and sports shoes. Orders for custom work also will 
be taken, and the furnishing of shoes for trousseaux 
or the completion of special costumes will be an im- 
portant branch of the business. 
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Hoover Plans to Aid Industry 


Arthur B. Butman Organizing Shoe and Leather Division 
of Department of Commerce 


That business can be helped by the government is 
the idea back of Secretary Hoover’s re-organization of 
the Bureau of Commerce into administrative units 
based on industries. 

To promote the domestic and foreign trade interests 
of the big basic industries, special chiefs have been ap- 
pointed for the industrial divisions under the Bureau 
of Foreign and Domestic Commerce. : 

Dr. Julius Klein, former Harvard 
professor, now chief of Secretary 
Hoover’s Bureau of Foreign and Do- 
mestic Commerce, says that the func- 
tion of these industrial divisions 
would be to suggest and assist in the 
development of possibilities of bet- 
ter business, but that it is up to in- 
dividual business interests to put in 
the energy and the initiative to bring 
in the orders. 

Arthur B. Butman, as chief of the 
new Division of Shoes, Leather and 
Hides, has a wide background of ex- 
perience. For years, he studied trade 
possibilities in 25 foreign countries. 
He then became a trade journalist 
and later was appointed statistical 
expert of the National Boot and Shoe 
Manufacturers’ Association. Follow- 
ing that he headed the Hide and 
Leather division of the Census 
Bureau. 


Hail to “the Chief” 


Even before he officially assumed 

his duties as chief of the bureau in Washington, he 
plotted his campaign for foreign and domestic busi- 
ness development and made his first outline of services 
before the New England Shoe and Leather Association. 
The directors of this active trade association met and 
learned at first hand the service plan proposed by Sec- 
retary Hoover. Mr. Butman emphasized the fact that 
his first duties would be a series of consultations in 
the market centers of the shoe and leather industry to 
find out precisely what the manufacturers wanted from 
the department. As the basis of the work, Mr. But- 
man quotes Dr. Klein as follows: 


Practical Application to Industry 


“Present plans allow for the employment of two 
commodity and trade experts in each division. One is 
to stay in the United States and the other is to go 
abroad. The principle duty of the home expert will be 
to keep in very close personal touch with the centers 
of the American industry to which he is assigned. He 
will visit and talk with the secretaries of the leading 
commercial organizations in that field and with the 
manufacturers themselves. His job is to be thor- 
oughly familiar with conditions at all times and to 
supply such data or suggest such action as will tend 
to maintain the prosperity of the industry with which 
he is concerned. 





Arthur B. Butman 


Chief Shoe and Leather Division, U. 8. 
Department of Commerce 


“Through the work of this domestic expert it is 
hoped that the important developments in each in- 
dustry, with their peculiar variations and distinctive 
characteristics, will be constantly before the depart- 
ment so that immediate and expert attention may be 
given them. He will have at his command all the 
facilities of the department, both at home and abroad; 
and with his special training in the 
industry and consequent knowledge 
of a sympathy with its needs, we 
have every reason to believe that 
much benefit will result. 

“The expert selected for foreign 
service will not be assigned to a 
definite post. He will have some- 
thing of a ‘roving commission,’ un- 
der the supervision of the bureau in 
Washington. He will be available to 
conduct, if deemed necessary at any 
time, thorough studies of market pos- 
sibilities for his commodity or group 
of commodities in any country or sec- 
tion of the world. He will also be on 
hand to take care of special assign- 
ments relating to that industry in 
some foreign market. With his spe- 
cialized training, it is believed that 
he can get at the kernel of trade sit- 
uations very promptly and thereby 
avoid the frequent delay and possible 
misunderstanding associated with 
the conduct of a similar investigation 
by a trade generalist, who has had 
little or no experience in that particu- 
lar field of industria] or commercial effort. In times 
of stress or of unusual business opportunity, he can be 
dispatched to the center of activity and then, through 
his domestic associate, immediately transmit a report 
to the heart of the American industry involved—the 
report to be written in the language of that industry 
and therefore readily understand its true significance 
by American manufacturers. 

“The money for this new work was provided by 
Congress following a personal appeal by Secretary 
Hoover. 

“All the bureau’s regular services are intact and 
functioning as formerly, for the benefit of the coun- 
try’s export trade. Our big geographical divisions are 
constantly adding to the wealth of information that 
has already been compiled about markets, trade condi- 
tions and related aspects of life in the four corners of 
the globe. The trade list service is going ahead rap- 
idly on a greatly improved basis, and it will not be 
long before the bureau will be able to furnish the 
names of prospective buyers of almost any class of 
goods in any part of the world, the new lists giving not 
only the names, but also much additional information, 
such as character of business (wholesaler), retail mer- 
chant, manufacturer, ete., relative importance of each 
firm, and the like. Information about foreign tariffs, 
trade-marks and consular regulations. 
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Three types of 
toes — short 
stage, opera 
and medium 
length vamps 
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The French in- 
fluence is 
greater than 
straps — it 
now means 
shorter vamps 


A Summary of Styles 


New Novelties, Quick Production, Steady Prices and 
Other Leading Points in Style Lines 


“Style development and production development go 
hand in hand these days. 

“Keeping up with style demands of women on one 
hand; and keeping down production costs on the other 
hand are the main matters of the moment. 

‘Last and pattern makers are stimulated to new en- 
deavors. Tanners are making better shipments right 
from their sorting boards to the shoe factory cutting 
rooms. 

“Manufacturers have at their right hand every 
facility for the quick and economical production . of 
shoes, and now are making the most of it. 

“McKays are being made in fourteen days, a saving 
of seven days’ time, and welts are made in twenty-one 
days, a saving of nine or ten days.. This swift shoe- 
making is endorsed by the Hoover report. 

“It is all for the service of the customer. 


Seasonal Styles 


“Styles of the moment are toddles, moccasin toes, 
straps of many sorts, boots, welted oxfords, arch fitting 
shoes and the plainest patent leather oxfords ever 


made. 
“Patent leather shines again. Black leather is in 


new favor. Scotch’ grain sells strong. Suédes are 
coming. Satins are steady. Darker tones of brown 
are properly autumnal. 

Lasts and Patterns 


“Lasts show ‘25 cent’ toes. 

“Vamps are 3 in. or 3% in. long. 

“Many heels are low, being either flat or military. 

“Dress shoes have Louis heels, slim, and 1% in. high. 

“A square toe. shoe, with a square tip, imitation 
stitched, and a square throat, is a novel bit of design- 
ing. 

“A moccasin toe shoe, on a stage last, with a Louis 
heel, 16/8 in. high, a perforated tongue, straps, and 
three handsome buckles, is a new vanity in footwear. 

“Soles are heavier, and edges are thicker, which is 
seasonal. Rolled, or round edges, or fancy stitched 
edges, are scattered here and there. 


What of the Winter? 

“Styles, always being subject to influences of the 
weather, makers of them are naturally asking what 
of the winter. One shoe man, who makes a special 
study of the matter says: j 

(Continued on page 41) 


Types of toes in high-style footwear 





Medium toe 


Modified stage 


French toe 





Sole of medium Sole of French toe 


Sole of modified 
vamp stage 
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September Crop Movements 


Expected to Stimulate Business With Merchants 


Washington.—There is a distinct feeling in gov- 
ernmental circles that September will witness the 
beginning of better times. It is believed that with 
the movement of the crops at peak, retail trade will 
improve with the increasing purchasing power, re- 
sulting from the marketing of agricultural commodi- 
ties. Federal officials who are directly concerned 
with the promotion of trade, are of the opinion that 
the co-operation of the Government with retail or- 
ganizations and other trade associations, which has 
been encouraged of late, will soon make evident in 
concrete form the benefits of coordinate effort. 

Comptroller of the Currency Crissinger believes 
that there is a_ disposition 
everywhere among merchants 
and producers toward wider co- 
operation which will insure the 
steady and continued improve- 
ment of trade. He believes, 
however, that merchants should 
co-operate with the Federal 
Reserve Board and banking in- 
stitutions to bring about grad- 
ual deflation without any dis- 
aster. The Comptroller insists 
that co-operation is essential 
for the success of this plan and 
makes clear that the Govern- 
ment does not expect merchants 
to hazard bankruptcy through 
impaired credit to achieve de- 
flation. It is his contention that 
merchants should be willing 
within reasonable limits to sac- 
rifice profits heretofore gained 
and to take losses which will 
be inevitable if business is to 
be restored to a normal basis. 


dren. 


buckles. 


Comparison of Sales laid with white. 


Statistics compiled by the 
Federal Reserve Board on the 
condition of the retail trade 
during July, 1921, in the 12 
Federal Reserve Districts are 
based on 345 representative 
stores. Analysis of the statis- 
tical table show that the retail 
trade is, in general, dull. Com- 
parisons of net sales with those of the corresponding 
period last year show in the Boston district there 
have been no marked changes noted; the stocks at 
the end of the month, compared with the same month 
last year decreased 15.1 per cent and compared with 
last month the decrease is 3.4 per cent, for the same 
month last year; the percentage of average stocks at 
the end of each month from July 1 to date, to the 
average monthly sales over the same period, was 
422.1, and the percentage of outstanding orders at 
the end of July to the total purchases during the 
calendar year of 1920 was 6.1 per cent for Boston. 
The percentage of decrease in the stores outside of 


fit better 


sau, Wisconsin. 





Children Re- Adopt Sandals 


The cut-out Sandal adopted by grown- 
up ladies as a footwear expression of 
youthfulness has brought about a return 
of interest in that type of sandal for chil- 


Here we have a patent leather 
and white calf sandal with nickel 
The vamp cut-outs are under- 


The true sandal of childhood has 
slots in the front seam line to hold the 
straps. Perhaps women’s sandals would 
if the same adjustment 
could be had over the instep. This 
smart sandal termed the Pied Piper, Jr., 
is made by the Marathon Shoe Co., Wau- 


Boston were practically the same. 


Decrease of Stock 


In New York and Brooklyn comparisons of net 
sales with those of corresponding periods last year 
showed a decrease of 12 per cent for July, and the 
same percentage from July to date. Stocks at the 
end of each month compared with the same month 
last year decreased 20.6 per cent and 3.9 per cent, 
as against last month; the percentage of average 
stocks at the end of each month from July 1 to date, 
to average monthly sales over the same period for 
New York and Brooklyn, was 433.6, and the percent- 
age of outstanding orders at the 
end of July to total purchases 
during the calendar year 1920, 
was 6.9. 

The decreases in up-state 
New York cities ranged from 6 
to 14.9 per cent, while the de- 
crease in stocks at the end of 
the month, compared with the 
same month last year, ranged 
from 8.3 per cent to 30.2 per 
cent, and compared with last 
month the stocks declined from 
2.8 to 7.6 per cent in that terri- 
tory. The percentage of out- 
standing orders at the end of 
July to the total purchases dur- 
ing the calendar year of 1920 
ranged from 6 to 9.2 per cent 
for these cities. 

Conditions of the trade in the 
Philadelphia district did ~ not 
show much variance from the 
New York business district. 
The decline in net sales as com- 
pared with the corresponding 
period last year averaged for 
July 13.8 per cent and the stocks 
at the end of the month com- 
pared with last month increased 
on an average of 4.5 per cent, 
while the outstanding orders at 
the end of July to total pur- 
chases during calendar year 
ranged from 7.5 to 8.1 per cent. 
The Cleveland district reported 
sharp declines in net sales as compared with the cor- 
responding period last year, amounting to 29.2 per 
cent and 6 per cent decrease in the stocks at the 
end of the month, compared with last month. The 
sales in the Richmond district declined 21.7 per cent, 
and 14.7 per cent in Chicago district. The Chicago 
district reports that prices have been reduced fur- 
ther in order to liquidate stocks on hand. The de- 
crease in sales in the St. Louis District amounted to 
16.5 per cent; in Minneapolis 21.8 per cent; Kansas 
City 10.9 per cent; Dallas 22.1 per cent and in the 
San Francisco district 12.9 per cent. There is a no- 
ticeable increase of the percentage of stocks to sales 
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Fall Styles Meeting 


Southeastern Shoe Retailers’ Association 
In Birmingham September 12 


The retail merchants of Birmingham have planned 
a royal reception to the Southeastern Shoe Retailers’ 
Association at the Hotel Tutwiler, Birmingham, Ala. 

Vice-president Dave Rich has appointed H. F. Steele 
of the All-America Shoe Store, chairman of the com- 
mittee of arrangements. The Southeastern association 
stages three yearly meetings of their Style Commit- 
tee. The work of this gathering serves as a buying 
guide for the following 90 days. The report is 
immediately printed and distributed to the mem- 
bership. This meeting at Birmingham is planned 
in honor of the admission of Alabama to mem- 
bership in the Southeastern Shoe Retailers’ Asso- 
ciation. It is hoped that merchants from Florida, 
South Carolina, Georgia and Alabama will be present. 

The program of the day 
is as follows: Reception 
Committee will meet the 
Style Committee at depot 
and escort them to the 
Hotel Tutwiler. Meeting 
called to order at 11 o’clock. 
Welcome address by Frank 
Willis Barnette. Chairman 
Steele of Birmingham, will 
turn over the meeting to 
President Wilkinson after 
welcome address. Style 
Committee members will 
make short talks. Adjourn 
for lunch at Tutwiler 1 





Frank L. Willis, sales manager Lewis A. Crossett 
Co. will speak on “Securing the Factory’s co-operation 
on Quality and Delivery.” 

Afternoon and evening sessions will be held on each 
of the three days, the mornings being devoted to visit- 
ing some of the most progressive plants in the Spring- 
field district. 

All the sessions will be open to business men. 


CODE FOR COST MARKING 
The Word “Profitable” is Useful and Significant 


A shoe merchant writes for.information that will 
enable him intelligently to devise a new cost mark. 

In determining a cost 
mark, of course, it is neces- 
sary to have ten symbols, 
no two alike, each repre- 
senting one of the first ten 
digits. Usually the sym- 
bols are the letters of a 
word of ten letters: such as 
“profitable,” in which 

“P” stands for 1 
“R” stands for 2 
“O” stands for 3 
“F” stands for 4 
“T” stands for 5 
“T” stands for 6 
“A” stands for 7 


P. M. After lunch the 
Style Committee will pro- 
ceed with their program. 
Meeting will adjourn at 4 
o’clock for automobile ride 
through city. Assemble 
again at 6:30 o’clock at 
Tutwiler for dinner. Percy 
Rosenberger will enter- 
tain. 


Style Pointers on Men’s Shoes “B” stands for & 


The quarters of men’s shoes are being made 
more elaborate. We illustrate the tendency to- 
ward panels, foxings, perforations and harness 
stitchings. 

The flanged heel, stitched heel and military 
heel, show a diversity in construction. 

Also look for blutchers, bals and plug throats. 
Heavy bottoms, either natural or with fancy fin- 
ishes. Truly, style for men is on its way. 


“L” stands for 9 
“E” stands for 10 

Many other words might 
be suggested, among them 
“Republican” and “Demo- 
cratic.” 

Some merchants, know- 
ing that it is not a difficult 
thing for customers to de- 
cipher cost marks where 


INDUSTRIAL STABILITY CONFERENCE 
Convention in Springfield, Mass., Oct. 5, 6 and 7 


One of the most important industrial meetings of 
the year will be the fifth annual convention of The 
Society of Industrial Engineers, to be held in Spring- 
field, Mass., October 5, 6 and 7. 

In the membership of this national organization are 
business executives and industrial engineers from al- 
most every line of industry, which naturally tends to 
add interest to the national meetings. 

INDUSTRIAL STABILITY will be the main theme 
for discussion, the topics on the program covering four 
of the major functions of industry—Production, 


Finance and Accounting, Sales, and Industrial Rela- 


tions. All the speakers will be men of broad practical 
experience and national reputation. 





the letters of a word are 
used, make use of a system of figures instead, in some 
such way as is illustrated as follows: 

For instance, to make a shoe costing $2.85, add (1) 
to each of the digits thus getting $3.96. Put any 
figure, as a (2) before the cost and any figure such as 
(8) after the cost, thus getting 23968. This system is 
simple and easy to use. If you see an article marked 
23968 and you want to see just what the cost is, cut 
off the first and the last figures, leaving 396 and sub- 
tract (1) from each of the remaining figures, leaving 
285, and you know that the cost of the article is $2.85. 


Another Code in Figures 
About the only thing to look out for in the use of 
this system is in cases where the figure (9) is in the 
cost; for instance, where (9) is the first figure in the 
cost, as $9.50 cost price per dozen for stockings. In 
(Continued on page 68) 
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Methods of Merchandising Opinions 
By Albert Doyle, Pres. - Wall, Streeter & Doyle Co. 


At the Style Show in Boston a card with the 
words, “Wear A Good Pair Yourself” was displayed 
at every booth. Movers of merchandise during the 
stress and strife of these reforming days that follow 
the war ought to remember this command—‘Wear 
A Good Pair Yourself.” Wear a good pair of 
shoes, of hose, of outer and underparts, of sus- 
penders (if you use them), of eyeglasses, of every- 
thing that goes in pairs. Then consider the single- 
tons’ and wear a good one 
of each—shirt, scarf, col- 
lar, coat, waistcoat and so 
on through the list. If 
what you have is not good, 
make it good, by re-pur- 
chase. Watch with a good 
pair of eyes, hear with a 
good pair of ears, walk on 
two good feet, breathe 
with two good lungs, and 
labor with two good hon- 
est hands, chew with two 
good jaws, and above all, 
spread the gospel of sun- 
shine and prosperity and 
good feeling, by smiling 
with a pair of friendly 
lips—showing that all is 
well with the world—and 
that the day of the grouch 
and the gloom is past. 

Mr. Cavanaugh’s slogan, 
“Wear A Good Pair Your- 
self,” is a far-reaching 
call—a world of merchan- 
dise will move if we read 
its message correctly. 


GEO. R. HARSH DEAD 


Prominent Milwaukee 
Manufacturer and Active 
in War Service 


George R. Harsh, vice- 
president and managing 
director of the North- 
western Department of 
Craddock-Terry Co., 
Lynchburg, Va., at Mil- 
waukee, died Wednesday 
afternoon, Aug. 31, follow- 
ing an operation at Johns 
Hopkins Hospital, Balti- 
more. He was born at 
Knightsville, Tenn., and was 52 years of age. 

Mr. Harsh started his shoe career with Roberts, 
Johnson & Rand, St. Louis. Coming to Milwaukee 
in 1906 he organized the Harsh & Edmonds Shoe Co., 
which later was re-organized as Harsh & Chapline 
Shoe Co., which concern was taken over by Crad- 
dock-Terry Co. several months ago. During the war 
Mr. Harsh served as a “dollar-a-year” man and was 
chief of the Shoe and Leather Division of the War 


si 








The Moccasin-Trimmed Boot 

The widespread interest in the moccasin as a 
new type of pattern in women’s style footwear 
has its parallel in men’s footwear. Here we 
have a posttively waterproof moccasin boot 
made by Lotus, Ltd., London. What makes the 
boot absolutely waterproof is the fact that it 
has two uppers, the inner one Goodyear welt, 
the outer a waxed stitch-down. 


Department in the final months of the war. His fif- 
teen years in Milwaukee brought him into prominence 
as one of the city’s most successful business men 
and a well-known figure in its social life. He was a 
member of several well-known clubs and was actively 
interested in all movements for civic betterment. 

The funeral was held on Friday afternoon, Sept. 
2. Mr. Harsh is survived by two sons and one 
daughter. 


HONORS G. W. BROWN 


He Celebrates His Eight- 
‘ieth Birthday - 


On Aug. 30 George W. 
Brown, vice-president of 
United Shoe Machinery 
Corporation, reached his 
eightieth birthday. His 
desk was piled almost 
mountain high with let- 
ters and telegrams of con- 
gratulation. His office was 
actually filled with flow- 
ers. Hundreds of men in 
the shoe and leather in- 
dustry called in person to 
offer congratulations. 

In the middle of the 
morning the entire Bos- 
ton staff of the U.S. M. C. 
suspended work and 
formed a reception line. 
It was one great day for 
Mr. Brown through the 
recognition of it by the 
American shoe and leather 
industry. 

Mr. Brown was born in 
Northfield, Vt., in 1841, 
and during the greater 
part of his long, active and 
useful life has been identi- 
fied with some phase of the 
shoe machinery business. 
He was one of the active 
organizers of the United 
Shoe Machinery Corpora- 
tion and has been con- 
stantly at his desk over a 
long period of years. 

The Boston Boot and 
Shoe Club sent a large 
basket of flowers as their 








tribute of honor. 





(Continued from page 38) 

“*A seasonable winter I predict, and I am advising 
my customers to buy seasonable footwear, meaning 
some boots. We have had, as we all recollect, an un- 
usually cold winter, and an unusually mild winter, 
both of which influenced fashions in footwear. I be- 
lieve our next winter will bring us average, or season- 
able weather, and I look for an average sale of boots.’ ” 
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A patent leather three-strap 
with a short. and modified 
forepart that can best be 


explained by saying that it 
is a combination of French, 
stage, and opera lasts. From 
the line of Zeigler Bros., 
Philadelphia. 
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Twa tones of brown kid, one 
a dark havana and the other 
a light taupe in a cuban heel 
last. The gilt buckles are 
centered. Rice & Hutchins, 


Inc., Boston. 


A moccasin is swinging into 
greater style prominence 
every passing day. Here is 
a type with perforated quar- 
ter. By C. E. Wethey Shoe 
Co., New York. 
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A suede panel and _ strap 
over a kid vamp and foxing, 
single point perforations 
give an imitation cap effect. 
Style from the C and E 
Shoe Company, Columbus, 
Ohio. 






A black suede slipper with 
Grecian front line straps 
button fastened and _ cut- 
outs. The cut-out in the 
quarter is more popular with 
American feminine feet. 
From the line of Collins & 
Staples, Haverhill, Mass. 











** All Styles are in Good Style’? 









A Parisian novelty in 
brown kid with champagne 
inserts. This shoe illustrates 
a French tendency of ex- 
treme cut-outs. Selected 
from the line of the Rickard 
Shoe Co., Haverhill, Mass. 


A patent leather dancing 
oxford with very light sole 
and heel, soft toe and snug 
upper. A proper shoe fo: 
the occasion inspires the re- 
turn to this style for eve- 
ning wear. 


BOOT AND SHOE RECORDER 


WW 





September 10, 1921 


Scotch grain leather in fine 


footwear 


is here to stay. 


Here is a new vamp line 
treatment inspired by the 


Boyden 


Shoe Mfg. Co., 


Newark, N. J. 


The blucher in men’s shoes 
is returning, especially when 
the last has a lot of swing 
to it, leather of weight, and 
perforations aplenty. From 
the line of the Stetson Shoe 
Co., So. Weymouth, Mass. 
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A mahogany calf boot with 
fancy tip. Quarter has an 
imitation heel foxing with 
perforations. The heel is of 
rubber. From the line of 
Beals-Pratt Shoe Mfg. Co., 
Milwaukee, Wisconsin. 










A man’s boot, dark tan calf, 
medium ball and medium 
square tip with perforation 
in the center. By the Davies 
Shoe Mfg. Co., Racine, Wis- 
consin. 


A light Russia tan boot on 
a medium last almost 
straight in its shape. Perfe- 
rations extend even to the 
top of the tongue. Field & 
Flint Co., Brockton, Mass. 
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Their Old Shoes Look 
Hot, Tired and 
Dusty 


Exercise during vacation 
months has helped to 
make the feet grow, too. 
The problem of fitting the 
youngsters is a. new one 


this fall. 


Better bring them here where 
experts will see them properly 
taken care of with footwear that 
will protect and support as well 
as wear. 


Shoes for the tiny tot and his 


big brother and sister. Values 
that will demonstrate how ex- 
acting we are in getting the best 
from the best manufacturers. 






























































The. 


Recorder 


A new season gives one the 
opportunity of getting a little 
extra “snap” into one’s adver- 
tising. We shall be glad to do 
what we can to help you make 
your advertising a powerful 


selling factor. 


Ee 
Fall Opening 


Sharpening fall winds carry a 
hint that lightweight summer 
footwear must be put aside. 


Vigorous-style oxfords — exclusive, 
tastefully designed pumps and slip- 
pers for afternoon and evening wear 
in the newest fall patterns are de- 
manded by the changing fashions. 


You will find pleasure and satisfac- 
tion in viewing many fresh and novel 
styles on display at our store—every 
one of which we have picked for its 
fine fitting and wearing qualities as 
well as for its fashionable lines. 






























































Baby Louis Heels Leather trims Leathers to 
Louis Heels Cut-out Effects match every 
Military Heels Fancy Perforations costume 
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Ad- Visor 
Service 


School terms about to start 
necessitate new outfitting for 
the children. A drive on your 
Children’s 
ought to be prolific of high re- 


Department now 


turns, and a good means of 
the 


fathers and mothers. 


getting patronage of 


Off to School!! 


Fresh from vacation with a reso- 
lute eye and springy step, your 
boy—and how fine he looks in his 
Perhaps their newness 


new togs. 


makes him look more manly. 


And you know he’s going to be 
comfortable in his new shoes if 
they are these fine tan calf good- 
year welt boots patterned after 


the kind Dad wears. 


Good style—excellent workman- 
ship—dependable quality—very 
A few dis- 
tinguishing features of our boys’ 


reasonable price. 


shoes. 


A Season of Straps— 


This Falk straps mark. the 
high-water mark in shoe 
styles. 


Harness buckles give them 
an air of ruggedness in 
keeping with the season— 
insure a snug fit for com- 
fort. 


In Tan Norwegian Calf either 
of these models will keep you 
smartly shod and free from 
foot-weariness on many a walk 
these invigorating days. 


Nothing matches a’ Louis ‘Heel 
for dash and vim. Clever cut- 
out effect lends distinction and 
you have straps, too, to mark 
this style as absolutely new. 





A Season of” of 


‘STRAPS | 
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A Department to Acquaint the Shoe Merchant With Methods, 
Systems, Window Displays, etc., that Other Merchants 





In the juvenile section of 
Marshall Field Shoe De- 
partment, are sand pails 
where the children may play while they wait upon 
“Mother” having her shoes fitted in a nearby aisle. 
Incidentally while the children wait quite frequently 
selection from the various styles of children’s shoes 
shown is made by the parent in passing and the child 
is fitted before leaving the store. 
* * * * * 

The Personal Letter O’Connor and Goldberg, 
Returns Chicago, keep a record of 

their customers as well 
as the size shoe sold to each. When certain models are 
sold out and odd sizes are left over personal letters are 
written to those customers whose size is included in 
the lot. She is advised that a few pairs of shoes in 
her size (and size is quoted) are to be sold at a low 
price to close out the line, and the salesman’s name, 
who has served her previously, is signed to the letter. 
Direct results have been obtained in this manner, and 
it has proved an excellent manner of closing out odd 
sizes. 


Entertaining the Children 
and Making Sales 


* * * * * 


An Indianapolis store 
has built up quite a week- 
end business by the 
means of specializing in the sale of some certain arti- 
cles. One week, children’s shoes; another, house slip- 
pers; another, evening pumps, etc., always, of course, 
keeping the specials timely. Customers have come to 
expect this week-end offering and know that.a saving 
can be had, since all other days of the week, the goods 
are sold at their regular prices. 


Friday and Saturday 
Specials 





| Aenot- mt ge BRUNO DF FOL | Luatio 1026 





of Milano. 
illustrated 


business 








lated. 


Find Successful Throughout the Country 





CONGRATULATIONS 
TO NEW PUBLICATION 


The progress of industry . 
is accellerated by the read- 
ing of business papers. In 
Italy and Czecho-Slovakia 
new business papers speci- 
fically directed to the mer- 
chant of shoes and leather 
have been recently organ- 
ized. We show the front 
cover of the Italian paper 
directed by Bruno De Pol 
The shoe style 
is worthy of 
American adoption. The 
new Republic of Czecho- 
Slovakia comes out with a 
paper 
(meaning shoes) issued 
from Prague. 
cations are to be congratu- 





The Wilson Avenue Dis- 
trict branch of the Walk- 
Over Shoe Company, Chi- 
cago, when equipping that store anticipated a portion 
of the business they have since known. Feeling that 
the woman who shops is often impatient at not being 
served immediately, and yet wishing to serve each cus- 
tomer before giving attention to another, the furnish- 
ings were made especially comfortable. Wicker chairs 
and settees were provided with pockets for magazines 
and all of the popular women’s magazines are always 
on hand that the customer may peruse the pages while 
waiting and thus forget that she is not being im- 
mediately served. The plan works so well that it is 
being adopted by other houses. 
* * * * * 

“I Thank You” Mr. Swartz who owns 

the Swartz Bootery in 
Albany, N. Y., instructs his salesmen in courtesy. 
Every customer who comes into the store must be per- 
sonally thanked for coming in regardless of whether 
or not she makes a purchase. Mr. Swartz’ idea is not 
only to give the customer courteous attention, but to 
quote the merchant himself: “They get the habit 
after a while and like the idea of seeming courteous.” 

* * * * * 


Children’s Business There is a goodly profit 
Should Not Be Overlooked in children’s shoes and 

one store after the other 
is making room for such a department or giving over 
additional space to the one already established. Mar- 
tin and Martin, Chicago, have enlarged their depart- 
ment in the basement and a wide variety of children’s 
shoes are carried. , 


To Keep the Customer 
from Becoming Impatient 





Obuv, 


Both publi- 
























—, 
ry) NS 
— wa ss 
SUT P3)\\ —j—— A ee 
Ye SS SS SES 


. => 
— SSeS SS => 4 
i) 


Hh 
H 





iT] \ 


























WESTERN DIVISION 
BOOT AND SHOE RECORDER 


The Great National Shoe Weekly - 
E. C. LOGAN, EDITOR 





\ 


















Ur 











SVT b 











The Outlook — 


hoeing cotton last year. This year the prevailing 









ROP conditions the country over are 


































generally good. The wheat crop is price is 75 cents to $1 a day. 
harvested and where threshed has It is expected that Midland cotton will bring . 
shown a bountiful yield. Oats, like- around 15 cents this year. If so, it will show a 
| wise, have made a good showing. nice profit so far as actual cost of production is if 

In most corn growing sections the outlook is concerned. 
good for a splendid yield per acre and the acreage The War Finance Corporation has arranged to | 
is up to the average. help finance the gathering and marketing of the 

The cotton growing States are learning the cotton crop through the assistance of the Staple 
value of diversified crops and will harvest a Cotton Growers’ Association. Local branches of 

larger crop of corn and hay than ever before. the association are being formed in the staple 
The cotton crop never looked better at this time cotton growing sections and the 1921 ‘cotton crop 
of the year. In some sections the acreage has will undoubtedly be gathered, prepared and 
been restricted, but as a rule the land has been marketed better and more intelligently than ever 
planted to corn or some other feed or food crop. before. 

In some sections the prevailing crop, that is, the During the war and immediately after farm ij 
crop upon which most people depend, has been products brought such exceedingly high prices : 
cut short by some reason or other. Drought has and farming as a business was so enticing that 
been the principal factor. The dry weather inter- land values, or rather, land prices, soared all over 
fered with the spring wheat crop somewhat and the country. It was easy to borrow money on 
it has also shown its effect on the potato crop land and men who owned small farms bought 
in some sections of Wisconsin, as well as in certain larger tracts and smeared a mortgage over the 
sections of the corn belt. whole outfit in order to make the initial payment 

Late spring frosts killed the fruit in New York, on the new land acquired. In many instances 
Michigan, Ohio and some other sections, but in farm machinery was bought in the same way. 
Idaho, Washington and Oregon wonderful fruit This was true the country over. The same policy | 
crops prevail. Both Florida and California have was pursued by the cotton grower, the wheat: il 
good crops of citrus fruits. grower and the corn grower. af 

Farmers are selling wheat as it is threshed A banker well informed on conditions in the 
and are not storing it. The price is less than half cotton section said recently that from statistics 






the peak price of this serial. The same is true of which he had gathered he was satisfied that 75 
all farm products, but the cost of producing the to 85 per cent of the cotton land in the delta 
-erops has also been much less. section is under mortgage. 

Seed was cheaper, fertilizer costs less, labor, 
both of production and harvesting, has been far 
















less expensive. Seven dollars and $8 a day for ‘ ° 

harvest hands didn’t prevail this year. The farm- P. ay. ing Loans 

ers themselves have done more of their own work Owing to the excessive cost of producing the 
and have helped each other. 1920 crop and the low prices at which all farm 






Southern planters paid $3 and $3.50 a day for products were sold, it was exceedingly difficult 




















’ last fall for land owners to meet the interest 
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charges on their mortgages. Frequently in the 
South the interest charges were not met. Conse- 
quently, while crops produced this year will pay 
a profit on the cost of production, a considerable 
proportion of the money obtained from the sale 
of the crops will necessarily have to be used to 
ray interest charges on loans. 

This does not mean that there will be no shoe 
business in the agricultural sections of this coun- 
try; in fact, it means just the opposite. 

Last year the farmer and planter faced a seri- 
ous loss. He was blue, cross and grouchy and 
bought only what was absolutely necessary. This 
year, if he can see a profit, even though it is 
small, his mental attitude will be better; he will 
be more cheerful and he will spend his money 
more freely. 

In the Middle West, where farmers have learned 
the system of crop rotation and are raising diversi- 
fied crops-and paying attention to dairying, con- 
ditions will be much better than in sections where 
only one crop is raised and dependence must be 
put upon the marketing of this one product. 

The farmer has taken markdowns on his prod- 
ucts, on his cereals, on livestock and is facing 
markdown on his land values. When he comes to 
spend his money he will naturally expect to see 
a similar markdown reflected in the commodities 
he wishes to purchase. 

The wide awake, alert merchant months ago 
realized where he stood. He took his markdowns, 
disposed of his war time purchases, bought on 
lower levels, turned his stock and bought again. 


Shoe Stock Liquidation 
Not Complete 


A survey of shoe stores in various parts of the 
country shows that there is still a lot of peak 
priced merchandise on the shelves. All mer- 
chants reinventoried their stocks, but many of 
them have as yet not sold the shoes. Stocks gen- 
erally are lower yet. In the average store in the 
smaller towns at least one-third of the pairs on 
the shelves could be taken out and not a single 
sale missed on account of their removal. Stocks 
have been marked down, but in too many cases 
they have not been liquidated, and liquidation 
must come. ;, 


Railroads Haven’t Taken 
Markdowns 


The three greatest businesses of this country 
are agriculture, railroads and steel. Agriculture 
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has taken its markdown, pocketed its losses and 
is starting over again on a new basis. 

Steel has taken some reductions in price, but 
Judge Gary says steel prices are being held up 
by excessive freight charges and high labor costs. 
The large steel interests are reducing wages and 
thus cutting labor costs. 


Railroads Due For Markdown 


The railroads have not taken their markdown, 
valuations have not been reduced to replacement 
value nor have transportation rates, either freight 
or passenger, been reduced except in a few iso- 
lated instances. 

We are not in the railroad business nor do we 
claim to know much about operating railroads, but 
if a short profit, rapid turnover basis is the sal- 
vation of the merchandising business under pres- 
ent conditions (and such has undoubtedly proved 
itself to be the proper policy), then it is certainly 
logical that the same method will apply in rail- 
roads. 

There are hundreds upon hundreds of idle 
freight cars scattered all over the country. Every 
siding is burdened with them. Look over the 
railroad yards in your own home town. So long as 
they are idle they represent dead capital and 
overhead is piling up because they are not mov- 
ing. They are “shelf warmers,” as we call them 
in the shoe business. At the same time there 
are millions of tons of freight that cannot be 
moved because freight rates are so high that the 
commodities are excluded from market. Thou- 
sands of cattle hides have gone to waste because 
excessive freight rates precluded their shipment 
to market. 

Every city, town and hamlet in the country 
needs more homes, but building material is so 
high that men fear to build. A large part of 
building material costs are represented by freight 
charges. Much of this material is shipped sev- 
eral times before reaching its ultimate destina- 
tion. 


Freight Rates Affect Shoe Prices 


In our own industry we were told the increase 
in freight rates would be so small on each pair 
that it would have no effect on the consumer price 
of footwear. If only the freight on the finished 
shoe from factory to merchant was considered 
this might be true, but a calfskin or cowhide 
taken off by a farmer passes through at least ten 
hands, and oftener eleven or twelve, before it 
comes back to that farmer in the form of finished 
shoes. In at least seven of these transactions it 

(Continued on page 61) 
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National Shoe Retailers Convention Committee 
Taking More Floor Space 


Harvard Bureau of Business Research 
One of the Big Attractions 


A “Business Building Convention” is the slogan 
adopted by the National Convention Committee to 
typify the supreme thought behind all the planning and 
activities of the convention production. ._This is the 
ultimate goal to be obtained in the great 1922 meeting 
to be staged in Chicago January 9, 10, 11 and 12. 

The committee is profiting by past experience and 
the useless features of previous conventions, many of 
them expensive and time consuming, are being dis- 
pensed with. All the good features are being retained 
and many new ideas and.new features are being added. 
The big endeavor will be to provide visiting merchants 
with all information, facts, figures and demonstrations 
that he will need to assist him in building his business 
bigger and better. 

“All work and no play makes Jack a dull boy.” It is 
likewise true. that too much play for a business man is 
likely to wreck his business. The 1922 convention is 
therefore working along different lines.: 

There will be entertainment, plenty of it, and all of 
it good and wholesome. But the committee recognizes 
that the city of Chicago itself with its theatres, operas, 
Art Institute and thousands of other attractions make 
it unnecessary to go to the length in the way of enter- 
tainment that has been deemed expedient in former 
conventions. 

There will be nothing stiff, formal or cold about the 
convention sessions. .They will be full of life and pep, 
and yet it is intended to make this convention a series 
of downright heart to heart, business building, get- 
together meetings. To bring forth the spirit of help- 
fulness and co-operation which dwells in the breast 
of every well meaning merchant and transmit success- 
ful ideas from one to another so that every man will 
go back home with a mind full of information which 
will be invaluable to him in the conduct of his business 
and in building up his community. 


Harvard Demonstration 


N. S. R. A. headquarters have been working hand 
in hand with the Harvard Bureau of Business Re- 
search of Harvard University in collecting data on 
shoe store operation. 

Hundreds of merchants have profited immensely 
through their contact with this Bureau. The ground 
has scarcely been scratched. The National Association 
can do little without the assistance of the merchant 
members. In order that more merchants may under- 
stand the benefits to be derived from this contact a 
special committee headed by General Chairman, John 
O’Connor, went to Boston and held a conference with 
the University officials. As a result a sizable section 
of Harvard University School of Business Research 
will be transferred to Chicago for the great National 
Convention. The Bureau will occupy spacious quarters 
in the center of the Armory which has recently been 
taken over for display purposes. 

Representatives of the Bureau will have numerous 
forms on stock and cash accounting and other business 





records and will explain their uses and will also make 
clear to persons how they can increase the efficiency 
of their own stores by simple methods and all of this 
will be furnished without charge to the members of 
the National Shoe Retailers’ Association. 


All Exhibitors on Common Ground 


The idea of lavishly expending the money of the 
Association for unnecessary show and decoration has. 
beer! completely done away with. Also, the allowing 
of exhibitors to build gilded palaces and try to outdo 
each other in the expenditure of money on display 
spaces has been tabooed. 

Manufacturers all over the country have voiced their 
approval of this arrangement. It has been pleasing 
to large manufacturers and small operators alike. The 
smaller manufacturer or the manufacturer who is: not 
located in one of the big shoe centers will not feel that 
he has been pushed into the country and made con- 
spicuous by his smallness. He will have equal show 
with the big city operator and will be as much.a part 
of the show as any other exhibitor. All of the big 
group displays and of the larger markets have willingly 
subscribed to the regulation of the committee in the 
matter of display. This does not mean that the dis- 
play spaces are to be bleak, gray:and dreary. Far 
from it. Beauty and elegance will abound, but there 
will be a harmony throughout the.four divisions of 
displays that will be pleasing to the eye and inspiring 
to the soul. 

oy Armory Taken Over 


Following the convention last year all through the 
trade was heard the expression “There will never be 
another one like this.” 

1922 convention committees proceeded with caution. 
First they contracted only for the Coliseum and the 
Annex, later the Greer Building was taken over. 
When the plan to standardize booths was announced 
manufacturers began to clamor for space. All available 
space was disposed of and still they kept coming. 
Later, the Armory was taken over and now that space 
is pretty well sold up. 

All these buildings are so connected that the visitor 
is scarcely aware that he is passing from one to the 
other. 

An exhibit in the Armory will receive as much at- 
tention as in any other of the buildings and possibly 
more so because in this building will be the Harvard 
display which will be a mental feast to the merchant 
seeking information about his business and here also 
will be a model store and many other attractions. 

Plats and floor plans of all the buildings are now 
available and are being sent out to the trade in various 
parts of the country, and judging from the requests 
for information from manufacturers and wholesalers 
there will be more displays of shoes and accessories 
than in any previous convention. 

A special meeting of the officers and a few promi- 

(Continued on page 52) 
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nent members of the Indiana Retail Shoe Association 
held a meeting at the Claypool Hotel, Indianapolis, 
Sunday, August 20. Matters pertaining to the forth- 
coming National Convention and also arrangements 
for the next annual meeting of the Indiana Asso- 
ciation were the principal matters under discussion. 
Although no definite action was taken it appeared 
to be the concensus of opinion that the Indiana Asso- 
ciation should again charter a special train for the trip 
to the National Convention in Chicago. A special 
train was chartered to all the Indiana members to 
Milwaukee Convention and such an arrangement 
proved so satisfactory that undoubtedly like action will 
be taken next January. 
The matter claiming most attention is the forthcom- 
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ing State Convention. Last year the Association de- 
parted from its usual custom of holding its convention 
in a hotel and took over Tomlinson Hall where booths 
were erected and rented to shoe travelers. 

Charles Slifer, W. H. Holland and Charles Forman, 
representing the Indiana Shoe Travelers’ Association, 
were asked to give an opinion as to which arrangement 
was more pleasing to the traveling fraternity. These 
gentlemen were of the opinion that the shoe travelers 
would much prefer having the meeting held in a hotel. 
No definite action was taken. Another meeting will be 
held in the near future when final arrangements will 
be made. The meeting was presided over by Paul 


O. Kuehn of South Bend, President of the Indiana 
Retail Association. 





a8 . dae 


meso “ 









The booth of the Chicago Shoe Travelers’ Association at the Pageant of Progress was 


quite unique. The booth was fitted up with easy chairs and used as a rest room. The 
chairs were removed when the photograph was taken in order to show the background, 


which was a large bulletin board givin 
of the 608 members of the association. 


the name, address and line carried by each 
onsidering that this association was organized 


in 1908 with a membership of 22, the growth to its present size represents a progress of 
e justly proud. A telephone was installed in the booth with 
a young lady in charge to put prospective buyers in direct touch with the offices of 


which the members may 








PATENTS THE BIG BET IN 
RETAIL STORES 


Retail shoe business in the down- 
town shoe district is not so bad but 
what is might be worse and not so 
good but what it might be better. 
As one merchant put it, “We are on 
the fence between pasture and hay, 
All through the summer white has 
been the big bet in women’s footwear, 


the traveling men 


Chicago 


but it is getting late for white foot- 
wear, and even if the public demanded 
it merchants could not supply their 
wants.” 

The Toddle Sandal, or Sally Sandal, 
or the modified barefoot sandal effect 
has proven itself popular in Chicago 
as in other cities. The great volume 
of business on this type of footwear 
has been in the medium grades. The 


real classy women have not taken so. 





readily to this somewhat freakish 
footwear idea. The modified effect, 
without the cutouts on the vamp or 
the strap up the instep but carrying 
three straps with center buckles, has 
proven popular in a longer range of 
prices. While both of these types have 
been shown in a variety of leathers, 


‘patent has by far outstripped all the 


others in volume of sales, 
Heels on both of these types range 
(Continued on page 78) 
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to date Shoe Stores 
ave Individual Chairs” 








S$ A SHOE MERCHANT, you sell something 
besides shoes. A shoe, because of its style, 
will sell for $12.00 per pair, but if the style 
demand shifts before you have sold out all of 
this pattern, these same shoes “drop” in value, 
often below the actual cost of manufacture. 
Therefore, you sell something other than “just 
shoes.” 


You also sell “service,” for it is Good Service 
that draws customers and increases your sales 
and turn-over. 


You demand neat appearing, well mannered 
salespeople. Likewise fine looking, comfort- 
able chairs, with fitting stools to match, gives 
your store the advantage over your competitor. 


We show you how to get this desired result 
without obligation on your part. Send us an 
outline of your floor area and we will be glad to 
submit our ideas for all-around improvement. 





MILWAUKEE CHAIR ce 


Makers op Hine Chairs 


... SRATTIZ MINNEAPOLIS 
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SSIS 


IN STOCK 
TURNS 






Zi 






NEAT 
STYLISH 
EFFECTS 















1200 





’ ees ee oe 800—Blk. Satin, Beaded Throat, 
1201—Same, Junior Louis. Junior Louis. 
; eT ee ee $5.50 






1202—Blk. Kid, Full Louis. 
1203—Blk. Kid, Junior wet 


Ci. ccccnesees . 






VERY 
POPULAR 
FOR FALL 






(LAq@E HEE TET 






FOR 


1204 






810 









1204—Blk. Suede, One Strap, Full 
Louis, EVENING AND = 
1205—Blk. Suede, One Strap, Junior 810—Bik. Satin, Béaded Strap and 
Louis. Throat, Full Louis. 
1206—Blk. Suede, Two Strap, Full STREET WEAR 
Louis. 811—Same, Junior Louis. 
1207—Blk. Suede, Two Strap, Junior ri Sy Sa $5.50 
~ Louis. 






STE GS waccncesicgwe $5.50 






A DISPLAY 
OF STRAPS 
TO PLEASE 
EVERYONE 












1217 





900 







1217—Blk. Kid, 3 Strap, Full Louis 


o0o— i ) Strap, Bab 
, oly eel. a Heal, AA to C..........: $5.50 









ee + lla > gd ; 1218—Blk. Suede, 3 Strap, Full 
a. 5. —— a Terms 2% 10 days * Louis Heel, AA to C..... $6.00 











W.T. HOLMES COMPANY 


EXCLUSIVELY LADIES’ SHOES : . 
15 No. Fourth Street Philadelphia 







CLAEqEEE@EEM ECE 






YY 











elas: 








vw 
vl 
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IN STOCK 


SOME OF 
OUR BEST 
FALL NUMBERS 
IN 
GOODYEAR WELTS 
1007 1004 


2148—Mat Kid Welt, AA to C. .$5.00 
a ee 1003—Russ Calf Welt, AA to C.$5.50 


BA £0 Crrcccccccccccccsccccces $5.50 DELIVERIES UPON 1004—Gun Metal Welt, AA to C.§5.50 
RECEIPT OF 


ORDERS 
POPULAR STYLES 
REASONABLE PRICES 
1008 


a 





ne 


1011 


1011—Russ Calf Oxford, 9/8 Rub- 
ber Heel. 
1012—Russ Calf Ox., 14/8 Lea. Heel 


THE SEASON a anal $5.00 
IS ON NOW 


1008—Tan Calf, 3 Strap Welt, Mil- 
itary Heel, AA to C..........- $6.00 


HCCC]@WM 


EVERY SHOE 
WILL BE IN DEMAND 
THIS FALL 


Aix 1010 





41010—Tony Red Oxford, Imt. Ball 
1100—Blk. Kid Oxford, Mil. Heel 


Strap, Military Heel, Rubber Top, TERMS 2%, 10 days -— -. ~ ’ q — 
o Felt, AA tO D..cccccccccccces < 


BA 20 Dac ccccecesccccccccsesos $5.00 


W. T. HOLMES COMPANY 


EXCLUSIVELY LADIES’ SHOES , 
\ 15 No. Fourth Street Philadelphia 


| \W!eeALEHT7TETHHE]7ZLZX@E-LT@@EX€C@Z@@HEEEEEE@@UElllll Vdd 








ME@EECCC@XC@@CZHX@C@H@@@ZZL_A@@@EEC- 


VWté«de:a 





= 
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ST 


SAneSeeenaee 
bhibibbbbbbbbbbh itt i ted A LER Tih ania ee 
SS Sfn fee oo 


SSS eeeeeeeeeeeeee eee 
lcilielieiehaichaiaiiatlalalalalalalahlehhl bbb ttt EEE EE Lh bd sss atatatatate ta’, 
SSereerereeereereeeuuue 





az C08 


seep! 

















RE i 
an é 

The Season’s Newest t: Season’s Best |: 

A COMPLETE RANGE OF : 

THE MOST ATTRACTIVE : 

STYLES FOR FALL : 


Ready to 


Ship 
Sept. 20th 


Wing Ti catia 
i 3 ee White Stitching, Stitchea Tip 
Imitation Turn 









No. 785—Price $4.00 
Black Scotch Blucher Oxford 





Goodyear Welt 


Prin t, 11/8 Rubber Heel 
wae eer Prw , Broadway Last, Baby Wood Louis Heel 
No. 787—Same in Brown. Y A-D 


GET YOUR ORDER IN 

NOW WHILE THE 
SIZES ARE 
COMPLETE. 





—_—____ 
—__—_— 








ORDER TODAY! 






No. 786—Price $4.00 
Black Scotch Oxford Wing Tip 
Goodyear Welt 
Princess Last, yay Rubber Heel 


AA- 
No. 788—Same in Brown 


No. 621—Price $4.00 
Patent Peggy Two-Strap Imitation Tip 
Imitation Turn 
Broadway Last 
Breasted Kapiies P aed Louis Heel 








No. 770—Price $4.50 





No. 664—Price $4.50 














Patent Two-Buckle Peggy . 
Imitation Tip White Stitching Patent Nouvelle One-Strap White No. 665—Price $4.75 
White Fair Stitch Stitching Black Satin Nouvelle One-Strap § 
Goodyear Welt Stitched Tip—Imt. Turn Imitation Turn L, 
Broadway Last, 13/8 Heel Fifth Avenue Last, Full Wood Louis Heel Ffith Avenue Last, Full Wood Louis Heel 4 
AA-D AA-D A-D , 
z 
a 
a7 a 
* * 
x 
a 
ion S B 20, M : 
18 Station Street, Boston 20, Mass. = 
; a) 
, = 
B 
errrerrrrrrtrr rrr rrr rrr ttt - 
= 
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(ED 
C.H.ALDEN CO 


U.5.% 


ONCENTRATION of our efforts has en- 
abled us to offer that which the times and 
the trade require. 


o ° ° ° ° 


—best quality of Stock with our Standard of Workmanship, 
at prices lower than could have been accomplished in any 
other way. 


°o o °o °o o 


We are also able to give quick deliveries on certain lines. 
But this is not in any way an in-stock proposition. 











This illustration represents one of the styles that can be 
delivered promptly, in Gallum’s Black and Tan Russia Calf 








FACTORY BOSTON OFFICE 
ABINGTON, MASS. 10 HIGH STREET 











57 
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OfAe RYere sons 


Sensational 
IS FASHION S 


AUTHORITATIVE i eg 
AUTHOE Success 


GLEVOR«COm 4 


Zanners of Cabrcttas 











BOSTON NEW YORK 


MILWAUKEE GLOVERSVILLE “AS 
ST. LOUIS 
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HERE’S ONE THAT 
CAN’T BE BEAT! 


TURN - $3.25 


12-8 Cuban Heel, A, B, C, D, 24 to 8 
B-1715. Black Satin One Strap with Rhinestone 


NONE os 5s hoes. sdk ecve coteabedes saenee $3.25 
B-715. Black Satin One Strap with Black Silk Fin- 


ROE INIDS Wse RES S60. 0:63:02 Keke ab 000-00 $3.25 


shi 
and ready to ship IMITATION TURNS - $2.85 


2% 10 days 12-8 Cuban Heel, C and D, 2% to 8 , 
B-755. Black Satin One Strap like illustration exeept 
$2.85 


eT I 6.5: 5.55 eb ane ads obese 2.85 


HANNAHSONS SHOE CO. 


35 WINGATE ST.. 
HAVERHILL MASS. 
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Buy La Crosse Shoes for the Boys 


__NAILED— 


617—Boys Brown Bark Tan Tip Blucher, Half 
Double Sole, Brass Nailed, Unlined, Sizes 
Be 00 DOO dicks 004 6a 04 boas @ $2.10 
517—Youths, 12'4, to 2, Same as 617....@ $1.95 


615—Boys Gun Metal Tip Blucher, Lined, Half 
Double Sole, Brass Nailed, Good Roomy 
Last, Sizes 24 to5Yy.... 2. ve eee @ $2.30 
515—Youths, 1214, to 2, Same as 615..... @ $2.10 
415—Little Gents, 9 to 12, Same as 615....@ $1.90 


—BOYS WELTS— 


634—Boys Brown Side Veal Blucher, Box Toe, 
Single Sole, Lined, Goodyear Welt, 21 
ey PRESS COMMIS Re 


633—Unlined, Same as 634............ 






534—Youths Brown Side Veal Blucher, Box 
Toe, Single Sole, Lined, Goodyear Welt, 


De gp VOPR POLE ey ee 
533—Unlined, Same as 534............. 


635—Boys Mahogany Veal Bal, Semi-English 
Toe, Hooks and Eyelets, Single Sole, 
Goodyear Welt, 21 to 51........ 


NO EXTRA CHARGE FOR SAMPLES 
OUR NEW CATALOG WILL BE ISSUED ABOUT SEPT. Ist 
BE SURE YOU’RE ON OUR MAILING LIST 


LA CROSSE BOOT & SHOE MFG. CO. 


LA CROSSE WISCONSIN 















































= tant tine Melati. ent 
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(Continued from page 50) 
must be shipped, and the excess freight charges, 
being pyramided, have a large bearing on the 
wide spread that exists between raw hide prices 
and shoe prices. 

A lowering of freight rates would undoubtedly 
stimulate shipping, provide work not only for 
men engaged in railroading, but in numerous in- 
dustries, increase the buying power and speed up 
business generally. 

Maybe the railroads could learn a valuable 
lesson in markdown and turnover from some of 
the smaller industries. 


Mr. Bowers’ Store No. 49 


“Bad debts 
Delivery expense 
Loss of discount 
These items are part of a summary of figures 


and facts presented a few years ago among sev- 
eral pages of other reasons why liquor selling 


should not be divorced from grocery selling by. 


the men engaged in the combined business in 
Memphis, Tenn. 

A law had been introduced into the State Legis- 
lature to divorce the two businesses. The con- 
tention of these so-called merchants was that 
it was necessary to sell liquor in order to make 
up the loss sustained in selling groceries. They 
attempted to prove that they were selling 
groceries cheaper than otherwise could be done 
were they not making a profit on the wet goods. 

They had their books audited and from that 
audit showed that their losses from bad debts 
were 10 per cent, that it cost them 10 per cent to 
deliver the goods, and because their accounts were 
not collected promptly they could not take the 
discounts, and consequently took another loss 
amounting to 5 per cent. ; 

About that time Duke Bowers moved to Mem- 
phis. Mr. Bowers had sold his belongings and 
had a total bank account of $365. He was not a 
merchant nor a college graduate, but he could 
figure a little. He calculated this way: Liquor 
does nobody any good, it is not a benefit to any- 
body and therefore it can be eliminated from 
business. Bad debts are a menace to both debtor 
and creditor. By selling for cash he could save 
the waste entailed by bad debts and the expense 
of collections and bookkeeping. He took it for 
granted that 10 per cent was the right figure. If 
working people have money to spend they must 
work to get it; if they are able to work they are 
able to carry their groceries home, and, therefore, 
deliveries and the 10 per cent expense entailed by 
the deliveries could be eliminated. 
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If he would sell for cash he could pay cash and 
save the loss entailed by the other fellows who 
did not pay cash and take advantage of the dis- 
counts. He would, therefore, have 25 per cent 
the best of them to start with. 

He consulted his banker, rented a small room in 
the colored district, painted his front red and 
white. On each side of the door he painted a 
blackboard and on the blackboard each morning 
was printed the prices of several staple articles, 
flour, potatoes, bacon, canned goods, etc. The 
prices quoted were always lower than prices 
named by the old crowd. ; 

Over the door was a big sign which read: “Mr. 
Bowers’ Store No. 1. Watch us grow.” 

Within a month he rented another small room 
in another part of the negro section, painted the 
front red and white and over the door was a sign 
which read: “Mr. Bowers’ Store No. 2. Watch 
us grow.” 

The old crowd held a meeting. They had no 
thought of adopting Bowers” plans. or trying to 
meet his competition. They followed the mis- 
taken idea so prevalent of using their power in- 
stead of rendering service. They agreed among 
themselves that they would not buy of any whole- 
saler-who sold Mr. Bowers. The ultimatum was 
put up to the wholesale grocers, who in turn 
held a meeting, and since Bowers was small and 
didn’t have much money, the wholesale grocers 
accepted the ultimatum. When Mr. Bowers went 
to buy more goods he found himself shut out. 
Again he consulted his banker. His bank bal- 
ance had grown to a little over $700. He bought 
a draft and went to St. Louis. Two weeks later 
another sign bearing the inscription: “Mr. 
Bowers’ Store No. 3. Watch Us Grow,” greeted 
the old time retail crowd and the wholesalers. 
This store, however, was better furnished and in 
one of the white sections of the city. “I do not 
know how many “Mr. Bowers” stores there are 
in Memphis, but in the course of a drive over the 
city I saw a nicely illuminated electric sign read 
ing: “Mr. Bowers’ Store No. 49.” 

The other stores, of course, did not all go out 
of business. The National law put the liquor end 
of the business out of the running and there are 
still a lot of people who apparently enjoy helping 
pay other people’s bad debts and continue to buy 
on credit. 

There are a lot of people who prefer to pay 
somebody else to do something for them rather 
than do it themselves, and so want their merchan- 
dice parcels delivered. 

These people have a perfect right to be served 
in this manner, but should be made to realize that 


~they themselves and not the merchant are pay- 


ing for the service. 
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HS olmsonbiross 
Det [yes Ser G~ Jp LING > SSX 


A Thorough-Bred 
In Every Line! 


An Oxford That Is a Big 


Favorite for Spring. 





A Gun Metal Blucher Oxford 
with Imitation Ball Strap of 
Distinctive Design. This Last 
Carries a 918 Heel and is 
Comfortable as Well as 
Good Looking. 


JOHNSON BROS. 


SHOE MFG CO. 
-HALLOWELL MAINE 





Made Ja‘Jhe Tine Free flale~ 
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SHOW ME 


We've had lots of out of town buyers come 

to our factory and they all enter in the 

same manner—a chip on the shoulder and 

PEM... an expression in their eyes which said 
5600—Cherrr Chrome Button. **Show Me.”’ 


5601—Black Chrome Button. 
5614—Full Grain Cherry Lotus Button. 
5 = S 8% te et } 
= = & | 
They had been reading our advertisements 


and it didn’t seem possible to them that a 
Stitchdown shoe could be made to give as 
much satisfaction as we claim the Ramsey 
Patented Process Shoe does. 


“Show Me’’—and we showed them. Be- 
fore they left they not only placed very 
BAL LACE nice business with us but they were en- 


5400—Cherry Chrome Bal. 


5401—Black Chrome Bal. thusiastic boosters for the _,RAMSEY 


5414—Full Grain Cherry Lotus Bal. 


sis “ibs BLES PATENTED PLAY and SCHOOL Shoe. 


4 1.55 1.75 
1.60 1.85 2.15 


There are still lots of Retailers who carry 
that ‘““Show Me” expression. We showed 
the others why not let us show you. 


Write for samples and full particulars 


MEN’S ROMEO today—NOW. 


1510—Men’s Brown Kid Romeo. 
1511—Men’s Black Kid Romeo. 


THEY CANNOT RIP 


GOODYEAR DOUBLE S"c#22 WELT 


967 ATLANTIC AVE. E. J. RAMSEY CO. BROOKLYN, N. Y. 
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A Set of Our Fixtures Help Boost the 
Volume of Sales for Your Store 


You can quickly bring your merchandise before 
people at the first point of contact they have 
with your store. 

In the window the pointed impression your mer- 
chandise- will make upon them depends upon 
the attractiveness of your display. 


Receive the benefit of greater Sales Volume by 
preparing your displays with the aid of correct 


fixtures. 
Our service is yours for the asking. 
We can mail you a complete set of catalogs today. 








Display 
Fixtures ~* Write us to do so. 
“Make Buyers Out of Passersby” 
Adam 
Period HUGH LYONS & COMPANY 
Design 700 South Street, Lansing, Mich. 
Chicago New York 
232 S. Franklin Ave. 35 W. 32nd St. 
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SUEDE POWDER | 


| CLEANS & RECOLORS 
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| STwe snoe — 
irri 
a Lotion } ee A 
Griffin White Médine Ag p ~ 
For all white kid shoes. A per- Havana brown, dam brown, lent 
Id glene aula nt Sires & cations and polishes. all kid 
e 
leather, Contains no injurious 
Small sie, $18.00 Gross. acids, It is to the leather what 
-55 Dos. d cream is 
Griffin Suede Powder La Size, $21.60 Gross, ” 8 oz. Size, oft. 60 Gross. 
In the d bottom tin. Cleans rge 90 Dos Dos Grifin Peuerwhite 
and vestiees color and surface in- $1.90 . $2.00 Cleaner 
Stockh —— — B-4 h 4 yoo 9 gl gy F 
ve. n wi chamois. orough cleaner, not a Lae 
Ag We The Right Shoe Dressin —— 
champagne, ivory, light, medium, 4 gs 8%, on, Folding op. Carton— 
—_ and ervey ag = light fight, f S mer $18.00 $1.55 Dos. 
seal and igger rown, um f 
- medium and dark aay. black, or e€ 5 om, Mla Neck Box—$21.60 
$20.20 Gross, $1.85 Dos. Gross, $1.90 Doz, 





There are no better or better known dressings for all kinds of white shoes than Griffin. 


GRIFFIN aaah eccnmais CO., Ine. 
67-69 MURRAY STREET NEW YORK, U. S. A. 

















The SCHMIDT CALF LEATHERS 


ave designed to produce a max~ 
tmum amount of vamp stock. 


>. CARL E. SCHMIDT & CO, Inc. 
& Tanners of the Schmidt Calf Leathers 
-® DETROIT, MICH. BOSTON, MASS. 
ae REPRESENTATIVES 
= / H.B.ALTENDERFER A.J. @ J.R.COOK 
a, Philadelphia 


San Francisco 
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SCHMIDT CALF LEATHERS jf 
Color G fa 


y A rich dark brown particu- 
larly adaptable for fashionable 
mnasculine footwear. 


CARL E. SCHMIDT & CO. Inc. 
Tanners of the Schmidt Calf Leathers 


hy RSET ) i 
q 








A ~ DETROIT, MICH. BOSTON, MASS. a 
—s REPRESENTATIVES é 
H.B. ALTENDERFER A.J. & J.R. COOK & 
Philadelphia San Francisco *& 
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= — 


; : 
Z = 
* = - — | one 
— 
a =~ 
(= = ~ 
P : = 























are 








~] 


September 10, 1921 BOOT AND SHOE RECORDER 6 


SONIA 


= 
= 
= 
2 





Hi 

















FOOTWEAR 


MOCCASINS 


NEW YORK’S 
GREATEST CRAZE 


SEPTEMBER 23rd 
DELIVERY 



















No, 909—Patent leather three center buckle moc- 
casin new process very fine and flexible with full 
15/8 Spanish Louis heel, A-B-C widths..... $6.00 


No. 614—Patent leather three center buckle moc- 
easin goodyear welt, 11/8 wmilitary leather_heel, 
CE * 6.6-0-64400-06456000000540000E8 $5.50 


No. 615—Same description as above with gone 


No. 910—Same description as above in Black 
vamp black ooze quarter, A-B-C widths...... \e $6 


ee rr rer ree .00 


FUT 


No. 1112 


No. 1112—Patent leather 
three center buckle moccasin 
flexible McKay covered mil- 
itary heel, B and C widths, 


No. 803—Same as 1112 with 
4 center Buckles, McKay, B- 
C-D widths .......0.. $4.00 





2 


jt 


AA 








No. 1346 





UTA TH ATR 


No. 1347—Patent leather three center buckle fancy No, 1346—Patent leather three center buckle fancy 
perforated hand turned moccasin 14/8 full Spanish perforated hand turned moccasin, full Louis heel, 
Louis heel, A-B-C widths...............0.. 25 BBO “TS 4a ed FoF: ccc ccccvecese . 86.25 
No. 1346—Same as above with full Louis heel, No. 1347—Same a8 above with 14/8 full Spanish 
TT Breer ers eee $6.25 Louis heel, A-B-C widths............... +. 86.25 


DAVE W. SAIFER SHOE CO. 


“Chicago’s Leading Novelty Shoe House” 


ONT 


ICAGO 


37 S. Wells St. CH 
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SALES TAX FAVORED 


United States Chamber of Commerce Reports Result 
of Referendum 


Detailed analaysis of the vote cast on its recent 
tax referendum was transmitted to members of Con- 
gress by the United States Chamber of Commerce. 
The analysis shows interesting shades of opinion ex- 
pressed by business men in various sections of the 
country on the tax proposals. 

The form of ballot used in the referendum allowed 
member organizations to vote separately on the ques- 
tions (1) of repealing the excise taxes, (2) of substi- 
tuting a sales tax, (3) of making the sales tax, if 
adopted, a retail sales tax or a tax on turnovers and 
(4) of making the turnover tax, if adopted, apply 
only to goods, wares and merchandise or to turn- 
overs of every character. 

There was an overwhelming vote in favor of the 
general principle of the sales tax. The vote on the 
particular kind of sales tax showed a large majority 
of sentiment in favor of making it a general tax on 
turnovers of all kinds rather than on retail sales 
or on only goods, wares and merchandise. 

Geographically the North Atlantic States expressed 
the strongest sentiment for a turnover tax as against 
a retail sales tax, while the lowest favorable vote on 
this particular question was cast by the Southerr 
States. 

The next highest vote was cast by the Middle 
Western group and the next lowest was cast by the 
Far Western States. 
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(Continued from page 40) 


adding (1) to each of these figures, do not carry the 
one (1), when you get (10) by adding (1) to (9), as 
you must have the same number of figures in your sum 
after the one is added as you have in the cost. Thus, 
to the cost $9.50 add (1) to each figure, getting 061, 
prefix and follow with any figure you please, getting, 
for instance, 30619, to discover the real cost of an 
article marked 30619, cut off the first and the last 
figures, leaving 061, and subtract (1) from each of the 
remaining figures, getting 9.50, considering the cipher 
before the (6) as (10) when you substract the one (1) 
from it. 


TO TAX HIGH SHOES 
When in Bulgaria Beware 


A high tax on high shoes is the latest proposal from 
Bulgaria, where the farmer peasants are in control 
of both the national parliament and most of the dis- 
trict councils. The district council of Rustchuk has 
put in force a tax of 200 levas on the wearers of shoes 
more than 11 inches in height. Bulgaria is in the 
Mediterranean monetary union, and a leva is the same 
as a French franc, so the tax is equivalent to $38.60. 
(Old money measure). 

The same district council has evolved sume other 
remarkable taxes, and these are called “American 
taxes’’: 

Skirts more than 11 inches above the ground, 500 
levas. 

Silk stockings, 500 levas. 


Fall and Winter Styles 


CARRIED IN STOCK 


Style No. 109—Tony Red Blucher. 
Heavy Single Sole. Clyde Last. 


Style No. 120—Brown Scotch Grain 
Brogue Oxford. White Rubber Slip 
Sole. Heavy Edge. Whiz Last. 


Style 109 


Style 120 


DELIVERIES ON DAY ORDER IS RECEIVED 


Ask for our catalogue 


WARD HILL, MASS. 
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Leather Market Conditions Improve 


Prices Remain Firm and Buying Is On a Steadier 


Conditions in the leather market 
have showed some improvement dur- 
ing the past few weeks. In spite of 
the rather dull shoe business which 
has been late in starting prices of 
leather maintain their firmness and 
have not been disturbed by the ab- 
sence of normal shoe business. The 
feature of the leather business as a 
whole is that buying is on.a steadier 
basis. There has been a pronounced 
call for black, especially in black 
grain which is likely to have a popu- 
lar run during the fall and winter. 
Another feature of significance is the 
fact that collections are better even 
though purchases are still close to the 
needs of shoe manufacturers. 

It is not out of the ordinary that 
trading should be quiet in July and 
August, and this year has been true 
to form in that respect. Shoe manu- 
facturers selling the wholesale trade 
have attempted to close up the spring 
buying, which is late, by sending men 
out on the road earlier than usual. 


Good Call for Side Leather 


There has been a steady trading in 
side upper leathers and there have 
been some offerings of good sized lots 
which dealers have preferred to hold 
for a better price after Sept. 1. 
Glazed kid factories are operating at 
very near capacity with a ready 
market for practically all of the 
better grades of leather. 

The sole leather situation has im- 
proved somewhat over a month ago 
with prices still ranging high and firm 
for the best quality bends and backs. 

Some foreign leather is making its 


Basis—Call for Black Grains 


Most Pronounced 


appearance in the local markets, and 
prices are said to be equal if not a 
little higher than our own. 


Calf Leather 


Indications are favorable to a 
better buying season ahead and al- 
though trading has been quiet for 
some weeks it has shown some re- 
covery from the inventory and vaca- 
tion period. Buyers have been staying 
out of the market longer than they 
should, but trading has been satis- 
factory on colors and more lately on 
blacks, especially the Scotch grain. 
Prices are firm with the best weights 
on full grain colors from 55c. down 
according to quality, medium grades 
45c. to 50c., 35c. to 45c. for the lower. 
Blacks are usually quoted about 5c. 
per foot lower per grade. There is an 
outlook. for a good call for high grade 
suede leathers which have become so 
staple that their popularity for an- 
other spring and summer is a fore- 
gone conclusion. 


Side Leather 


Some improvement has been noted 
in the business of late with a fair 
amount of buying in the aggregate. 
Full grain side leathers in colors 
range from 28c. to 32c. for the best 
grades, 22c. to 26c. for medium and 
downward according to quality. 
There has been a fair call for black 
with further improvement looked for 
as makers of staple goods become 
busier. There is only moderate call 
for Elk leathers and veals with prices 
virtually the same as for the past few 
weeks. 


Trading is better in glazed kid 
than in most lines of upper leather 
at the present time. The best grades 
are sold heavy and tanners are oper- 
ating at nearly full capacity. There 
is also more inquiry from abroad. The 
price range continues very wide with 
80c. to 90c. per foot for the choicest 
kid in colors but 45c. and 50c. is the 
recognized price for a good medium 
grade of kid. It is reported that the 
cheaper qualities have been moving 
better of late. 


Patent Leather 


Sales have been mostly in small 
quantities, but the aggregate volume 
of business is larger than it was some 
months ago. Quotations continue on 
a basis of 42c. to 48c. for the top 
grades of patent side leather with 
lower prices according to quality and 
selection. 


Sole Leather Situation 


The sole leather situation is a little 
more satisfactory. The best heavy 
bends are quoted at 67c. to 80c. per 
pound; finders’ bends range all the 
way from 55c. to 80c. with shoe manu- 
facturers’ bends at a lower figure. 
Hemlock sole has been in fair call 
with No. 1 quoted at 34c. per pound. 
There is a fair business in union sole 
with heavy steer backs quoted at 48c. 
to 50c. per pound. Sole cutters are 
busier with more shoe manufacturers 
in the market. Some fair sized sales 
were quoted in the oak sole market 
the past week with prime packer 
backs up to 55c., tannery run 38c. 
per pound. 

















ere 


Menz ‘‘Ease’’ Sales 
Convention 


An interesting get-together meeting of the Menzies 
sales force was held recently in Fond du Lac where 
many questions of interest to the company and the 
salesmen were discussed, never losing sight of the 
viewpoint of the shoe retailers in all these discussions. 

There were interesting and pertinent talks by E. H. 
Foot of the S. B. Foot Company; M. J. U. Laudeman, 
a well-known Milwaukee banker; Ray F. Bell of the 
Kieckhefer Box Company; A. W. Bush of Nunn, Bush 
& Weldon. ' a 

Mr. Foot gave the boys some inside information as 
to the tanning and preparation of leather. Strange 
as it may seem, the average shoe traveler seldom comes 





in contact with men thoroughly posted upon the pro- 
duction of the leather which enters into the product 
they are selling. 

The talk of Mr. Bush was highly inspirational and 
all through his discourse he was pointing to the silver 
lining of the cloud which shoe travelers have some- 
times felt was overshadowed in the retail shoe in- 
dustry. 

Mr. Laudeman took up the financial questions with 
which bankers have had to struggle and, according to 
his viewpoint, the turning point is at hand and a 
gradual return to better conditions is in sight. 

The shoe travelers left for their territories with the 
feeling that times were not half as bad as they had 
thought and that hard work, persistent effort and 
sticking to the truth is sure to produce a satisfactory 
volume of business. 


ee ee 
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“Any Shoe Is a Better 
Shoe With Spring-Step 
Rubber Heels.” 















































































































































SPRinc-STEP 


Rubber Heels 


—with eight nail holes, instead of six, 
to assure tighter, snugger attachment 
to the leather heel. 


The receding breast feature makes 
the rubber heel conform naturally to 
the slope of the leather heel—a small 
point perhaps, but it shows the in- 
finite care taken to-make Spring-Step 
Heels right in every detail. 












































The pleasing resiliency and long- 
wearing qualities of Spring-Steps are 
known to millions. 





More dealers are specifying Spring-Step Heels 
now than ever before. More iaddingiasers are 
using Spring-Steps as their personal selection. 





United States Rubber Company 
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Plants Still Busy On Orders 


Merchants Continue Policy of Buying Close to Needs and 
Manufacturers Fear That Early and Severe Winter 
Will Quickly Exhaust Stocks On Hand—Increase 
Noted in Winter Demand For Sports Wear 


Manufacturers are busy finishing 
up.the long run on goods for fall and 
winter. On certain lines, the rubber 
mills have been very busy in spite 
of the fact that retailers and whole- 
salers were not inclined to place 
orders of normal volume. The policy 
of purchasing close to needs is not 
going to work out well in the rubber 
business as the rubber shoe manu- 
facturers will not make large. lots of 
goods to hold in stock at the whim of 
purchasers after the experience of 
last year. It is felt that many re- 
tailers are likely to be disappointed 
in their supplies of rubber goods be- 
cause of not having placed orders in 
season. Although last winter was a 
mild one, an early and severe winter 
this year would wipe out many stocks 
in a very short time. 

Business is normal in the sport 
lines and tends to steadily increase. 
There is more winter use for sport 
goods than formerly, especially for 
gymnasium work, for government 
order and especially for the winter 
resort trade in the South. 

Then again the new and heavier 
types of footwear with rubber soles 
are a big feature of the Northern 


There are many ramifications to 
the sport trade. The lines are widely 
diversified from light to heavy accord- 
ing to the uses for which the footwear 
is intended. 


Crude Rubber 


This market shows more activity 
especially in plantation rubber. Some 
sales were made as low as 13% cents 
with others at 13% cents. This was 
for spot or September delivery. There 
has been a little more interest in 
Paras which are steady at quotations 
given below. 


Para—Up-river, fine ....... 17% 
Up-river, coarse ......... 9% 
OPT cree 16 
Be, GD once ccesae ss 7 
Caucho, ball, upper....... 10 
Caucho, ball, lower...... 8 
a ere ere 7 

Plantation—First latex, crepe 14 

Brown crepe, thin, clean.... 11 

Brown. crepe, rolled......... 11 

Amber—No. 3 

re 12 

3 


*Centrals—Corinto ......... 
UIE 6 2.0:410:0:0:6 0:09:04 0% 
*Mexican serap .......... 
PRAT UI, WEE occ ccscces 
PRUNING, GET. 60.0060 00085 
*Balata, block, Trinidad. . 
*Balata, block, Colombian 
*Balata, Panama ........ 
SHIRIOUN, MIO onic cece 


QHHHHHHHHHHHHHHSHHHHS9IS9 


Crp boanNe . 
COMMCIMOENME: © 2 ce ec eee erecee 


Scrap Rubber 


Little improvement is noted in the 
scrap rubber market and the demand 
is light even for boots and shoes. 
There has been some shading of quo- 
tations published. 

Boots and shoes............ 


Arctics, trimmed .......... 
Arctics, untrimmed ......... 1%@.. 


A NEW TANNAGE 
Added to an Established Line 


The Green & Hickey Leather Com- 
pany of Shrewsbury, and Winchen- 
don, Mass., makers of a long line of 
Scotch grain leather, have a new spe- 
cialty called “Skandinavian Grain 
Calf.” This was recently added to 
the Green & Hickey line and has 
every promise of taking a leading 
place in the point of sales. 

Made from a careful selection of 
green hides and after treatment simi- 
lar to their Shrewsbury Grains, the 
leather is given a finish and “feel” 
that makes it thoroughly adaptable 
to present day styles of rugged, high 
grade footwear. “Skandinavian 
Grain Calf” is shown to the trade in 
two shades: intense black and a rich 
brown. 








winter outing and hunting trade. 








(Continued from page 36) 

A staff of male fitters will serve the trade. The 
new staff, before the store was opened had a thorough 
course in salesmanship and shoe training, given at 
the Cousins’ factories and extending over a period 
of three weeks. 


R. M. Cummings, Manager. 


The manager of the new store is R. M. Cummings, 
recently connected with Best & Company, and formerly 
with Filene’s of Boston. 

The stock is carried in a rear room, out of sight, 
and in the basement. The offices also are located here. 
All the doors leading from the main salon are draped 
in mulberry tapestry or are fitted with large mirrors. 

J. & T. Cousins, in establishing the new store, had 
several ideas in mind. First and foremost, was to 
demonstrate some of the ideas on high class shoe 
retailing that have been gathered in their long ex-. 
perience. The firm, for some time, has felt that the 
trend in high class retailing should.take the form.of 
developing the physical characteristics of a shoe store 


along lines hitherto unknown. Another idea is that 
by practical experience in catering to the high class 
Fifth Avenue trade, they will learn many things of 
value to their manufacturing business, particularly 
in their work with other retailers. 


To Understand the Customer. 


“It is difficult, almost impossible,” said C. E. 
Wheeler of the firm, in discussing the new store and 
the development that led to its establishment, “for the 
manufacturer to get the retailer’s viewpoint,. except 
through actual retail experience. Our other stores 
have more than proved their value to us in enabling 
us to understand the problems with which the mer- 
chant is beset. In this new store, we have another 
type of retail establishment that will supply us with 
new experiences and make us better able to understand 
and appreciate the viewpoint of our other retailer cus- 
tomers. Then too, it provides a sort of laboratory 
where we can try out all sorts of experiments in 
retailing. By establishing direct contact. | the 
shoppers we expect to gauge style trends and demands 
more accurately.” 
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Young Ladies’ and Children’s Quality Footwear 
IN STOCK READY TO SHIP 











Write for 
Catalogue 


No. 42—Young Ladies’ Tan 
Boarded Calf Walking Boot, 9/8 
PONE. FREE ca cinceesede $5.25 


No. 41—Same in Oxford, Rubber 
| Rr arr $4.75 


No. 53—Black Boarded Calf Ox- 
ford, 11/8 Heel, AA-D... . $4.60 


No. 51—Tan Calf Polish Oxford, 
Last as No. 53, 11/8 Heel, 
PEE .ctcaceeadsenaeen $4.60 


No. 36144—Black Kid Blucher 
Comfort Oxford, Rubber Heel,’ 
CA sccccavineseneeue $4.25 


No. 172—White Genuine Buck 
Polish Boot. 

Growing Girls’ 214-6, A-D, $6.00 
Misses’, 1114-2, A-D, $5.25 
Children’s, 844-11, B-D, $4.25 


No. 170—Tan Calf Polish Boot. 
Growing Girls’ 214-6, A-D, $5.00 




































No. 3614 


Misses’, 1114-2, A-D, $4.00 
Children’s, 844-11, B-D, $3.60 
No. 171—Gun Metal Polish Mat 
Kid Top. 


Growing Girls’ 214-6, A-D, $4.75 
Misses’, 1114-2, A-D, $3.85 
Children’s, 814-11, B-D, $3.40 


No. 176—Patent Vamp Dark 
Brown Nubuck Top. 

Misses’, 1114-2, A-D, $4.00 
Children’s, 814-11, B-D, $3.60 


All misses’ with 6/8 heels—all 
child’s with spring. 


We will gladly send one 
or more pairs of each 
style on approval 


No. 171 No. 172 


D. A. Donovan’s Sons Company, Lynn, Mass. 


Manufacturers of Goodyear Welt Shoes Exclusively 
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Revival Noted in Steel Industry 


Reports from Both Pittsburgh and Buffalo Show More 
Men Employed Than for Some Time—Allied 


Industries Favorably Affected 


One of the most encouraging signs 
of the week is the resumption of mod- 
erate activity in the iron and steel 
field. From both Pittsburgh and Buf- 
falo come word of an increase in em- 
ployment in plants devoted to the pro- 
duction of iron, steel and fabricated 
metal work generally. Allied indus- 
tries naturally are feeling the effects 
also and merchants are encouraged to 
believe that trade will be considerably 
better than in the recent past. 

But this is a development of more 
than local significance. The iron and 
steel is a basic industry as is agricul- 
ture and a revival of activity in either 
or both marks a long stride forward 
toward a complete resumption of busi- 
ness activity. So much for general 


business conditions, except that we 
note an increasing activity in the New 
York stock market and a fairly gen- 
eral advance in price levels. If, as is 
usually the case, the New York stock 
market discounts events for from 
three to six months in advance, the 
stock tape from now on will be worth 
watching closely. ; 


Leather Market Firm 


The leather market also exhibits 
steadiness and firmness with a really 
good demand for the higher grades. 
Blacks and patents, of course, are in 
demand from manufacturers who are 
filling their in-stock departments with 
goods which will be needed by the 
merchants a few weeks after the 
opening of the actual selling season. 


The same is true of tans, both light 
and dark. 

In the South, the cotton crop pros- 
pects still furnish a bull argument. 
Cotton prices have been fluctuating al- 
most violently for some time and, it is 
believed, will eventually be stabilized 
at a level which will insure a profit to 
the growers. 


Fall Prospects Good 


These are straws showing the direc- 
tion of the wind. Prospects for fall 
are good—better than it was hoped 
they could be during the early part of 
the summer. While nothing like a pe- 
riod of war-time prosperity can be ex- 
pected, nevertheless there will be busi- 
~— for those who buy and sell prop- 
erly. 








IN CLOSE TOUCH WITH THE 
f TRADE 


Haverhill manufacturers realize as 
never before the necessity of keeping 
in close touch with customers and the 
trade generally. “Successful selling,” 
remarked, a local shoe manufacturer, 
“offers new problems almost daily. Of 
first importance, naturally, are styles 
and prices. Next is the follow-up, 
or nersonal and printed word. Com- 
petition is keen. Manufacturers and 
salesmen constantly must canvass 
their trade. Frequent trips, letters, 
folders and business paper publicity 
supply the means to that end. I look 
through the pages of the BooT AND 
SHOE RECORDER each week and see the 
many concerns, from the nationally 
known to the newest customers, repre- 
sented there. It is evident to me that 
shoe manufacturing houses, large and 
small, realize the importance of keep- 
ing their names constantly in the 
minds of merchants everywhere.” 


Testing Out New Styles 


As a means of testing the selling 
qualities of new styles, one Haverhill 
‘concern making women’s turn foot- 
wear has adopted a practical plan. 
This consists of sending to a select list 
of customers a tray containing shoes 
of several new patterns. This is ac- 
companied by a letter of explanation, 
and a request for orders from these 
samples. Provision is made for the 
returning of the tray when the cus- 
tomer has made his selections. As 
these trays are returned to the manu- 





Haverhill 


facturer they are sent to other mer- 
chants. By the time they have made 
the rounds of 50 or more concerns in 
different localities quite a good idea is 
obtained by the manufacturer of the 
selling qualities of the various styles. 
This plan has brought considerable 
business, also much important infor- 
mation, 


ADDITION TO MANUFACTURING 
LINE 


Hannahsons Shoe Company, makers 
of women’s turn novelties for the re- 
tail trade, has added a line of quilted 
satin boudoirs which, like the other 
goods, will be carried in stock for at 
once delivery. This concern, which is 
now nearly a year old, has made a 
steady growth since its establishment. 
It has extended the scope of its busi- 
ness among retail merchants in all 
parts of the United States. Plans for 
increasing the effectiveness of produc- 
tion include the engagement of Mr. 
Ewing as head of the pattern de- 
partment. Hannahsons Shoe Com- 
pany will make its own patterns in 
addition to making its own counters 
and other parts of shoes; also cartons 
in which the goods are packed. 


LOCAL CONCERN GRANTED 
CHARTER 


Herman E. Lewis, Inc., of Haverhill, 
is the style of a new corporation under 
Massachusetts laws with a capital 
stock of $200,000 for the manufacture 
of women’s shoe’. ‘ The officers and di- 


rectors are Herman E. Lewis, presi- 
dent and treasurer; Otis J. Carlton, 
clerk, and Harriett L. Jewett. Her- 
man E. Lewis has been manufacturing 
women’s shoes in Haverhill for many 
years. 


New In-Stock Department Established 


The Karelis Shoe Company, of 
Haverhill, which has been manufac- 
turing women’s turn shoes for the past 
fifteen years, has established a policy 
of selling direct to the retail trade. 
As an effective means of supplement- 
ing this new plan, the concern has es- 
tablished an in-stock department 
where women’s turn strap pumps of 
satin and kid one straps will be car- 
ried in stock for at once delivery. 


To Contemplate Establishing a 
Tannery 


Raymond Skilton, who is engaged 
in the hide brokerage business in Bos- 
ton, is considering a location for the 
establishment of a tannery in Haver- 
hill. Mr. Skilton is of the opinion that 
Haverhill is suitable as a location for 
such a plant and has several sites 
under consideration, 


LIGHTING WITHOUT SHADOWS. 
Specially Designed Electric Fixtures 
Solve This Factory Problem 
Factory and store illumination pre- 
sent so many problems that this 
branch of the electrical field has at- 

tracted experts. 
The O. C. White Company, of 
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Where to Buy 


Women’s Shoes 











THE WESTCOTT-WHITMORE CO. 
Syracuse, N. Y. 


& In Stock Specialists of 
7 i We \ 
Ros SSS 


Women’s Shoes, Party 
Slippers and Novelties. 


Write for Catalogue 
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BOUDOIRS AND BALLETS IN STOCK 
; Fine Chevrita Kid Hand 
Turned Bondoi 


lets. 
Bench Sewed Turns. Sizes 2% to $1.60. 
Same in Misses’ 11% to 2,.$1.50. 5% 10 days. 


SALEM SHOE CO., Salem, New Hampshire { 


COLLINS & STAPLES 
Makers of HandTurnedLowCuts 
















days. 
tit 18 Phoenix Row, 
. Haverhill, Mass. 
183 Essex St. Boston 
Room 306 








BLEECKER STYLES 
Are the last word in footwear 
for stylish women 











BOUDOIRS 
IN STOCK 


Fine kid Boudoir 
Slippers for imme- 
diate delivery, made of best material oa 
able in Black, Blue 

Order sizes or case lots. Prices, Black. si3 30, 
colors $1.50. Terms 5% 10 days, net 
SILVER SHOE CoO., Haverhill, _ B 




















in Medium and y; 
IGH GRADE fi, : 


dll styles made of Pra 
Imported Satin Brocadevand Metal Cloth. 
$220 per pairandup 


he M GUSTIN © 
BOUDOIRS IN 
STOCK 


Trade Catchers 


Black ....$1.15 
Red ..6... 1.26 
Tan ...6+2 1.80 
Less 2%—10 
[days 
THE BAKER SHOE OO. 
Haverhill, Mass. 











NEW YORK 
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Worcester, Mass., has brought out a 
complete line of adjustable electric 
fixtures covering every requirement 
of applied illumination whether it be 
in shop, office, home, or in public or 
private institutions. A conduit frame 
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system has been devised whereby 
bench lighting is brought to a high 
point of efficiency. The fixture, it is 
claimed, affords such complete ad- 
justment that work is lighted without 
shadow or glare. 


Jacksonville 


CHILDREN’S STORE OPENS 
Only One of Its Kind to Be Found in 
the South 

The Children’s Bootery, the only 
exclusive children’s shoe store to be 
found in the South, formally opened its 
new store at 115 Main Street, Jack- 
sonville, Fla., Saturday, August 20. 
The original store at 5 East Forsyth 
Street represented a small beginning 
in a small way, the idea of an ex- 
elusive children’s shoe store being 
more or less regarded as doomed to 
failure at the time by many mer- 
chants, who were not of the opinion 
that such a store could make a “go of 
it,” devoting its attention entirely to 
footwear for the kiddies. But the 
business proved remarkably successful 
almost from the very outset, and the 
first store presently outgrew itself. 
The result is the new and larger store 
at 115 Main Street. 

The success of the venture is prob- 
ably due to the fact that a very care- 
ful study has been made of the 
anatomy of children’s feet, and this 
feature has always been emphasized 
in the store’s advertising. Invaluable 
assistance has been rendered the little 
ones suffering from weak ankles, fallen 
arches, ingrown nails, and other foot 
troubles children frequently have. 


Mail Order Business Good 


The mail order department ccn- 
ducted by the store has also proven 
an unusual success, mail orders being 
received regularly from all over 
Florida and from Georgia, Alabama 
and the Carolinas, because of the fact 
that the store has devoted its atten- 
tion exclusively to the kiddies, and 
people have come to realize the ad- 
vantages this specialization offers. 

In the new store the shelvings and 
all the woodwork are of silver gray 
oak, and are joined together by mirror 
doors. The small shoes are kept in 
cabinets arranged in styles and sizes. 
Above the shelvings and cabinets are 
exquisite colored paintings of inter- 
est to children, the whole arrangement 
harmonizing for the attraction of the 
childish eye. The chairs are of silver 
gray bentwood with cane seats and 
backs, the fitting stools being matched 
perfectly with the chairs. The big 
thought in the construction of this 
store, which, by the way, is regarded 
as one of Jacksonville’s main attrac- 
tions for visitors, has been to make it 
attractive and pleasing to the chil- 
dren, and to make it harmonize in 
every way with the type and novelty 
effects of the footwear carried. 


Charleston 


AUGUST A DULL MONTH 


Contest Devised to Stimulate Interest 
in Shoes 


Charleston shoe dealers report that 
the month of August has been one of 
the dullest in a long time, but all are 
looking forward to improved business 
during September. Jas. F. Condon & 
Sons, who recently put in a large 
stock of “Foot-Fitter” shoes, are push- 
ing these shoes with splendid suc- 
cess. In their show windows they 
have displays showing all parts of the 
shoe, how it is made and demonstrat- 
ting the quality of material. The dis- 


given, Mr. 


play has attracted much attention and 
M. A. Condon, who has charge of the 
shoe store, predicts recording-breaking 
sales this fall. 

Manager Kessler, of the Newark 
Shoe Stores, introduced a _ novel 
contest, which closed Sept. 1. Both 
large windows contained a number 
of men’s and women’s shoes, also 
a number of shoe boxes. To the 
person who correctly guessed the 
number of boxes filled with shoes 
a handsome pair of oxfords were 
Kessler has put on 
recently many of such contests in 
an effort to stimulate business, and 
the plan is meeting with success. 


Portland 


BLACKS HAVE STRONG HOLD 


The close of August sees consider- 
able shoe activity in Portland, viz., 
dressing up of windows and exhibition 
of new fall styles. Though every shoe 
man declares that he doesn’t know 
what the styles are to be, at the pres- 


ent moment they are featuring blacks, 
in satins and patents. And almost 
overnight Portland women have shod 
their feet in black patent—thus 
rendering the verdict for Portland at 
this writing. However, at the next 
writing, the thing may take an en- 
tirely different turn, so capricious 
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have fashion’s dictates become. How- 
ever blue the shoe situation may look 
elsewhere, it is less blue in Portland. 
According to statements received by 
the department of industries of the 
Chamber of Commerce, Portland show., 
the lowest unemployed percentage of 
population of any city in the 
United States. That agricultural 
activities have had a great effect in 
relieving the unemployment situation 
is the opinion stated in the report. 
In spite of the obscure outlook, there 
are real causes for general gains in 
optimism, according to the report. 
Bumper crops in wheat and fruit have 
been realized this season, and heavy 
export shipments are being made. 
Various Portland shoe dealers, both 
wholesale and retail, make interesting 
statements concerning the local con- 
dition of the shoe markets—opinions 
are at variance between some of the 
wholesalers and some of the retailers 
—due no doubt to the vastly different 
basis upon which either one works. 
However, many wholesalers have an 
intelligent understanding and sympa- 
thetic outlook upon the problems of 
the retailer. 

Here are a few concentrated quota- 


tions of local dealers: Mr. H. J. Pitts, 
local manager Meyenberg Shoe 
Mfg. Co.’s new Portland branch: 


“I believe that the shoe prices of 
to-day are based on the actual costs 
of production, and that there are ex- 
isting none of the so-called inflated 
values. Just as soon as we get a 
little good business there will be a 
slight advance in the price of foot- 
wear, due to the natural causes of 
supply and demand Prices 
cannot come back to a pre-war basis, 
owing to the heavy taxes that are 
imposed all along the line. From the 
time the hide leaves the animal’s 
back, it passes through eleven distinct 
hands, in the processes of delivery 
of raw material to be manufactured 
into the finished product and ultimate 
delivery to the retailer. Every one of 
these eleven different hands is sub- 
ject to heavy taxation to the United 
States government.” 

Mr. O. H. Fithian, of the Fithian- 
Barker Shoe Co., wholesalers, says: 
“Shoe business is increasing, but not 
like it ought to. The factories mak- 
ing high priced shoes are not on 
full time, but those manufactur- 
ing cheap shoes are running to full 
capacity Local merchants are 
buying very lightly right now, and 
medium priced shoes are wanted. 
There is a marked change in the 
style of men’s work shoes. All the 
valley towns in eastern Oregon, 
Idaho and Montana buy 15 per cent 
of the heavy work shoes that they 
did five years ago. Shoes are cheaper 
right now than they will be for some 
time. Labor is not going to submit 
to wage cuts. The Shoe Workers’ Pro- 
tective Union in Haverhill has just 
won its fight to maintain: the same 
wage scale as has prevailed for the 
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past two years—the first settlement 
since negotiations opened three months 
ago.” 

Mr. J. L. Zingleman, of the Green- 
field Shoe Co., says that women now 
want cheaper shoes. “Style and 


quality don’t count—but the price .- 


is the object. Men’s business is at a 
dead standstill—men, who are em- 
ployed are practising the strictest 
economy. Considering the conditions, 
our business has held up well. I base 
the reasons for our present success 
on the fact, that in spite of falling 
markets, at all times, we have kept 
up full runs of styles, colors and 
sizes, though not in as large quantities 
as formerly. The American public 
is going to dictate what it wishes to 
pay for shoes.” 

Mr. H. Bruck, of the Goodyear Shoe 
Co., declares that he is going to take 
the “bull by the horns” and make all 
possible cuts in the retail selling price 
of shoes as well as in repair work. 
At present he is running a fall open- 
ing sale, featuring a comparison of 
this year’s selling prices against last 
year’s, which will, he states, be 
from 25 to 40 per cent less than 
they were in the fall of 1920. The 
new schedule for repair work will be 
as follows: Halfsoles—men’s, boys’, 
ladies’"—85 cents; children’s, 50 cents 
to 75 cents; rubber heels, 25 cents. 
The Goodyear Shoe Co., ever progress- 
ive, has installed four basket car- 
riers—all cashiering and wrapping of 
new shoes will be done on the balcony. 
The ladies’ shoe department, formerly 
on the balcony, has been removed to 
the rear of the main floor salesroom, 
where new carpets and fixtures have 
been installed. Mr. Bruck is now 
conforming to a policy of three selling 
prices on shoes, $4.95, $7.45 and $9.45, 
with large range of styles in each. 

On the first of September occurred 
the formal opening of the new 
“Staiger’s” at 288 Morrison Street, 
formerly located on Washington 
Street. “The last word” in modern 
shoe retailing gives an adequate idea 
of what the new Staiger store means 
to Portland. Tiled front, new type of 
show windows and modern interior 
equipment, that combine beauty with 
efficiency—these are but a few of the 
many details that mark Staiger’s as 
one of the handsomest retail stores 
on the Pacific Coast. The slogan for 
the new store is “The World’s Best 
Shoes with Wide Awake Service.” 
Here is what Mr. Staiger considers 
the world’s best shoes: Ladies’—Laird, 
Schober & Co., D. Armstrong & Co. 
Men’s — Johnston & Murphy, Bos- 
tonian. Boys’—Holland Shoe Co. 
Children’s—J. I. Melanson & Bros. 
Infants\—Mrs. A. R, King’s. 

The new Sally Sandal, selling at 
$12.50, is now on sale at the Baker 
Shoe Store, but the report is that 
Portland women do not seem to care 
much for this openwork novelty,- just 
at ‘the present time. However, Port- 
land women often change their minds, 
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Phillips-Cram Corp. 
Makers of 
Women’s Turn 
Slippers 
276 River St., Haverhill, Mase, 
Boston Office 
207 Eesex Street 


vi here to | 
Boys’ Shoes 

























































76 








| Where to Buy 


Women’s Shoes 

















Howard & Foster Co. 
Men’s and Women’s Welts 


Address ali Communications to the 
factory at 
Brockton, Mass. 








Makers 7. Women’s Turn Shoes Specialiaing 
in High Grade Novelties 


NEW YORK BOSTON 
D. F. Mellen 215 Essex St. 
Bernard L. Durgin 


Factory 
lume Haverhill, Mass. guess 





WOMEN’S FINE TURNS and NOVELTIES 


We are now situated in our big, new factory, and 
production is “hitting on high.”” The high-qual- 
ity standard will be better maintained than ever 


before. 
TESSIER & BOWDOIN 


172 Washington St., Haverhill, Mass. 


==Harding Shoe Co., Inc.au 
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and no one can tell what the next 
few weeks will bring about. 

The Model Boot Shops are featuring 
a handsome patent leather pump, with 
inlaid pattern in toe of shoes and two 
ankle straps of gray and mustard dull 
kid. They sell for $12.50. 

In a special window display of fall 
footwear, the Lipman-Wolfe Co. fea- 
tured black patent, two-strap pumps, 
with inlaid tip and trimmings of 
colored leather—dull kid in one- and 
two-straps, satin pumps with single 
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straps and fancy jeweled buttons, as 
well as fancy footwear in bronze kid, 
and brown calf. Silk hose in black, 
white and brown were also exhibited. 

Mr. Roy L. Turnham, manager of 
the Boston Shoe Shop and secretary 
of the Oregon Retail Shoe Dealers’ 
Association, reports that owing to 
vacations there has been very little 
activity during the past few weeks. 
An early meeting is expected to take 
place for a general discussion of pres- 
ent moment retailing problems. 


Brockton 


TRADE TELEPHONE TALK 
TO CUBA 


The recent installation of a tele- 
phone cable between Key West, Fla., 
and Havana, Cuba, is an appreciated 
convenience to shoe manufacturing 
concerns in this city. Twice, recently, 
the Brockton exchange has _ put 
through a call to Cuba for local shoe 
manufacturers. One of these calls 
occupied 30 minutes and cost about 
$17. Brockton shoe manufacturers 
having business dealings with Cuban 
concerns find the telephone of great 
service. Talking to Havana mer- 
chants from Brockton is now as com- 
monplace an event as conversation 
with customers in adjacent cities. 


Forty Years with One Concern 

Arthur P. Starratt, foreman of the 
stitching rooms of the W. L. Douglas 
Shoe Co. plant, was host recently to 
a group of guests at his summer 
home at Scituate, Mass. The occasion 
was Mr. Starratt’s seventieth birthday. 
The guests included foremen of the 
various rooms at the Douglas facto- 
ries, also several directors of the cor- 
poration. For more than forty years 
Mr. Starratt has been associated with 
the Douglas company. He came to 
Brockton as a young man, working 
in several factories previous to tak- 
ing up what has proved to be a per- 
manent connection with the produc- 
tion of Douglas footwear. 


Single Pairs Delay Shipments 

There has been a remarkable in- 
crease in single pair orders at Brock- 
ton factories during the past few 


months. Manufacturers expect a 
stream of single pairs each season, 
but they were unprepared for the 
flood which occurred in 1921. This has 
caused a slowing up in factory de- 
partments and consequent delays in 
shipments of case lots. A tag writer 
working on a single pair tag requires 
as much time as for a dozen pairs. 
“If merchants realized,” said a man- 
ufacturer, “how seriously their single 
pair orders delayed shipments of reg- 
ular goods they would be less ready 
to order for a fussy customer a size 
or width they did not happen to have 
in stock.” 


Death of Former Manufacturer 


J. Robert McCarty, formerly a 
member of the Brockton shoe manu- 
facturing firm of McCarty, Sheehy & 
Kendrick, died at his home in Brock- 
ton, Aug. 26, at the age of 64, after 
a brief illness. Mr. McCarty was 
born in North Bridgewater, now 
Brockton, and educated in the local 
schools. After McCarty, Sheehy & 
Kendrick discontinued business he 
was connected with the Baltimore 
Shoe Co. for about ten years. At the 
time of his recent illness he was su- 
perintendent of the H. & J. Shoe Co. 
of South Boston. 





New Concern Incorporated 

The Sporwin Shoe Co. has acquired 
the factory, equipment and business 
of the Puritan Shoe Co., with plant 
on North Main Street. The Sporwin 
company, which is incorporated for 
$100,000, will produce a line of men’s 
welts. 


Lynn 


NEWS OF LYNN STYLES 


Extra Latest Editions Show Black 
Low Cuts to Be Leading 


Black shoes, especially patent 
leathers, are leading in Lynn novel- 
ties. Not for many seasons has the 
percentage of black shoes in Lynn 
shops been as high as it is these early 
September days. 

Moccasins are made with open 
throats, to show the silken hose un- 
der the straps. Or they have tongues 
which pass under the straps, and 


‘flare up above the straps. The open 


throat moccasins are for early fall, 
and the closed throat moccasins are 
for late fall and winter. 

By piping, inlay and bead work, as 
well as perforations, manufacturers 
are getting novelty effects on mocca- 
sins. 

Three and four strap and buckle 
shoes continue to sell. They are for 
street wear. Also one strap shoes, 
of satin or patent leather, are selling 
for dress wear. These one straps 
fasten with a fancy button. 
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Walking shoes with a low heel, 
military or flat, continue to sell. 
Some designers expect that stage 
style shoes, with shorter vamps, will 
open the way to a revival of high 
heel styles. 

Some manufacturers are talking 
staple style boots. Others are talking 
about a boot season, after Nov. 1, 
and are asking what novelty style 
boots will sell best. 


PATENTS AND SATINS 


Moccasins, Toddle Oxfords and Other 
New B. & H. Shoes 


Mr. MacLaughlin of Bresnahan, 
MacLaughlin Co. says: j 

“Satin moccasins are among our 
newest shoes. Patent leather moc- 
casins sell briskly, too. 

“Toddle button oxfords, for danc- 
ing, a new number on the style pro- 
gram, are of patent leather, with one 
strap, the strap fastening with a 
fancy button, for instance, a button 
with a jet black rim encircling a glis- 
tening brilliant. 

“Also, we are making patent leath- 
er oxfords. Indeed, patent leather 
seems to be our leading style. 

“As for boots, we have yet to get 
a call for them, up to Sept. 1.” 


New Boot Last Developed 


McNichol, Taylor, Inc., are devel- 
oping a new boot last from the “Lady 
Lynn” model for low cuts, which sold 
well the past summer. This new boot 
last has a modified side wall, a 
vamp of 3% or 3% inches and 
a 16/8 heel. It is a graceful last, 
intended to bring out the shape of 
the shoe that is made of black 
leather. 


Shoe School Starts 


Lynn’s shoe school starts its third 
term Sept. 12. Its advanced students 
will take up two new subjects—cost 
accounting and shop management. 
Beginners will start on the theory 
and practice of shoemaking. The 
school factory, which was closed dur- 
ing vacation, has started up again. 


Flexes the Counters 

At the factory of the Sargent Shoe 
Co., a new concern, they flex the 
counters of shoes in the packing room 
just before they put the shoes into 
the carton. The clerk in the retail 
store does not have to stop and flex 
the counters of shoes, before fitting 
them to the feet of customers. The 
flexing is done with a small machine 
which Mr. Sargent invented. The ma- 
chine has been in use in many stores 
for five years and more, and it has 
proved an aid to the fitting of shoes. 


Lynn Firm Adds to Space 
Harney, Tracey, Crehan Co. have 
taken space in the Realty factory at 
266 Broad Street and will use it for 
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a cutting and fitting room, while they 
continue to make shoes in their pres- 
ent factory on Essex Street. Harney, 
Tracey, Crehan Co. make a specialty 
of welted walking shoes. 


The Four-Strap Toddle 


Watson Shoe Co. has added an- 
other strap to its popular three-strap 
toddle oxford, and the four-strap pat- 
tern is selling for fall. 


A Hooverized Factory 


As an afterthought of that Hoover 
report, it may be remarked that a 
Lynn shop is credited with getting 
the largest production of shoes per 
square foot of floor space, and per 
machine, of any shoe shop in the 
country. It is one of those 1000-pairs- 
a-day factories which are popular 
among Lynn shoe men. Incidentally, 
it. makes novelty styles. 


Getting Ready for Chicago 


Lynn is looking forward to the 
style show at Chicago. Albert N. 
Blake of the Watson Shoe Co. is 
chairman of the Lynn committee, and 
also is a member of the committee on 
the New England exhibit. 


New Footwear Offerings 


Mitchell, Caunt Co. has a plain 
patent leather oxford with a soft toe, 
invisible eyelets and a flat heel, for 
dancing or dress wear. Lynch Shoe 
Co. is making moccasin toe shoes of 
Scotch grain leather, black and tan, 
as well as of patent leather. Their 
moccasins have three straps, with 
center buckles, and a 10/8 heel. Their 
sandals, made in brogue and Grecian 
styles, have a new process flexible 
bottom and Louis heels. 


New Concern Starts Up 


A new concern now operating in 
Lynn is that of Green Bros., of which 
the firm members are Philip H. and 
William S. Green, formerly presi- 
dent and treasurer, respectively, of 
the Green Shoe Co., Boston. The new 
concern has recently bought out the 
plant of the American Shoe Co. 
and is making growing girls’ and 
misses’ welts exclusively. Philip H. 
Green will have charge of the sales 
end. William S. Green is to handle 
all factory details. They are mak- 
ing shoes on the English last and also 
Nature’s Modified last for growing 
girls. 


NEW SHOE MANUFACTURING 
CORPORATION 

Poole & Johnston Shoe Company, 
incorporated under Massachusetts 
laws for $100,000, succeeds Poole & 
Johnston, Brockton manufacturers of 
men’s welt shoes. Manufacturing 
space has been increased and the fae- 
tory output will be enlarged in pro- 
portion. 
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Providence 


PREPARING FOR FALL 


Merchants Ridding Their Shelves of 
Summer Footwear—Few Autumn 
Styles Shown 


Clearance sales of white shoes are 
still on in full swing throughout Rhode 
Island, and at the same time most of 
the shoe merchants are closing out 
their stocks of summer footwear to 
make room for their fall lines. 
below-regular prices prevail with pur- 
chasers getting bargains that make 
price recessions in the past few 
months pale in comparison. Regard- 
ing the new fall styles, a few num- 
bers have been displayed in the win- 
dows, here and there, with some pur- 
chases being made, yet the goods are 
being held back carefully during the 
clearance sales, and for the formal ad- 
vent of the new season. 


New Regal Manager 


M. Casterlin is the new manager at 
the local Regal shoe store, 330 West- 
minster Street, succeeding C. H. Mul- 
doon, who was in charge temporarily 
following the death of W. W. Monroe, 
past manager here for many years. 
Mr. Casterlin has been connected for 
the past 10 years with the Regal 
stores of New York, and also with the 
New York retail store of Hanan & 
Son. 


$3.98 Offering Goes Big 


The San Souci Co., the largest Ol- 
neyville department store, held re- 
cently a women’s oxford and strap 
pump offering at $3.98, their regular 
$5-$7 shoes of tan and black kid, with 
Cuban and military heels. The sale 
proved a big success. 


Way- - 


Walk-Over Cuts Prices 

Drastic reductions in shoe prices 
were made this week by J. A. Thomas, 
manager of the local Walk-Over shoe 
store. The entire stock of men’s and 
women’s low cuts were offered at $5, 
in some twenty styles of brown, tan 
and black calf, kid and patent leather 
in all sizes and widths. The response 
to this sale has been fine. 


New R. H. Long Stores 

R. H. Long Co., manufacturers of 
men’s and women’s shoes, opened Au- 
gust 27th a retail shoe store in Provi- 
dence, on Weybosset Street, in what 
was formerly the old R & K shoe 
shop, with J. H. Rice as manager. 
Other R. H. Long stores opened re- 
cently in Pawtucket and Woonsocket, 
Rhode Island. The retail prices range 
from $2.50 to $4.50. 


Slater Alterations Complete 

Alterations on both the interior and 
exterior which have been in progress 
for Some time at the Slater Shoe Store 
on Westminster Street is now com- 
plete. A large vestibule window front 
is now noticeable, giving more room 
for display. Manager H. Domesek, 
who is preparing for his fall styles, 
states business at present is holding 
its own. 


Interchange of Salesmen 

Frank E. Leddy, for many years 
connected with Thomas F. Pierce & 
Son, is now manager of the I. Fread- 
lander shoe department at the Ken- 
nedy Company. Edward J. Burrell, 
for some time with the retail stores of 
Beekman & Moran (Modern Shoe 
Stores), is now with T. F. Pierce & 
Son in the men’s shoe department. 


Western News Letters 
Continued From Page 52 


all the way from 8/8 to 16/8. The 
12/8 heel has been the best seiler. 

Patent leather in the more conserva- 
tive strap effects is gaining in popu- 
larity and has cut in somewhat on 
both black kids and satins, although 
satins remain exceedingly good and 
bid fair to produce a larger volume of 
business throughout the season. Both 
plain and beaded effects are selling 
readily. Where beads are used, the 
ornamentation is not lavish and con- 
sists usually of delicate beading on 
the strap and a dainty decoration on 
the throat. 

There is a decided tendency towards 
shorter vamps and a noted change in 
heels. Fewer Louis heels with extreme 
narrow necks are. being shown, and 
more heels of the Spanish Louis type 
are appearing on the new fall models. 


This is only natural because this type 
of heel balances with the fuller toes 
that necessarily accompany the shorter 
forepart. 


Men’s Full Dress Oxfords for Women 


One of the style innovations which 
seems to have taken a firm hold on 
the younger women is the wearing of 
men’s full dress oxfords in patent 
leather plain toe. As one merchant 
in a high grade store puts it, “We 
have been run ragged trying to supply 
the demand for boy’s patent dress 
oxfords and the demand is created by 
the younger dressier women. Many 
women’s factories have now put in 
this last and we are receiving ship- 
ments more promptly.” 

A modification of this style is a 
plain strap pump on this same last, 
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but carrying a very narrow instep 
strap with a buckle on the side. 


Straps and Oxfords Fifty-Fifty in 
Street Shoes 


In the welt sole walking heel types 
oxfords and straps are splitting hon- 
ors about even. In some stores straps 
have the preference, while in others 
lace oxfords are in the lead. In the 
strap effects, medium brown calf is 
the better seller, although patents and 
black calf are gaining in favor. In 
the oxfords the medium shade of 
brown calf is leading and black kid 
is a strong second, 

There is a decided tendency toward 
the more mannish shapes, fuller toes, 
shorter vamps and lower heels—8/8 
and 10/8 heels are shown prominently 
in practically all loop store windows. 
A very strong tendency toward grain 
and boarded leathers is also in 
evidence. 

New Price Ranges in Evidence 

In shoe departments and exclusive 
stores a decided tendency toward 
medium prices is evident. Stores that 
a year ago were doing their big volume 
on shoes from $12 to $16 are now 
aiming to hit the bull’s eye at around 
$10. Surprisingly beautiful patterns 
and shoes of good workmanship and 
good character are being featured at 
$8 to $10, and the public generally 
seemed to be satisfied with these 
prices, but footwear of ordinary char- 
acter is being questioned if the price 
is above $12. 


Men Like Grain Leather Shoes 


In the men’s stores demand centers 
on grain and boarded leathers in 
fancy patterns. While ball straps are 
not so much in evidence, a profusion 
of fancy punching and pinking is 
used for decorative effects. In men’s 
shoes, as in women’s, there is a strong 
tendency toward black. 

Oxfords are leading boots in point 
of sale, and it is estimated that in 
medium and higher grade lines ox- 
fords will sell in the ratio of about 
40 per cent against 60 per cent of 
boots up until the middle of Novem- 
ber, and unless weather is extremely 
cold and stormy this ratio will prob- 
ably continue throughout the winter. 

Eight dollars to ten dollars seem to 
be the popular prices in men’s foot- 
wear. 

Joe Kalisky, president Chicago Shoe 
Travelers’ Association, predicts a 
splendid fall and winter season in re- 
tail stores on men’s footwear. He is 
basing this upon the fact that im- 
mediate orders and letters from mer- 
chants indicate that business is better 
than the merchants anticipated it 
would be, and merchants are in the 
market for men’s snappy styles of 
men’s footwear at popular prices. 


Collections Up to Average in 
Wholesale Houses 


Several credit men in wholesale 
houses along Monroe Street say that 
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collections during July and August 
have been up to the average for these 
months. 

Wholesale houses are receiving a 
fairly satisfactory volume of business 
from their road men and by mail. 
Many merchants did not place their 
usual amount of business with factory 
representatives on their regular semi- 
annual trips, and the wholesale houses 
are gaining the benefit in immediate 
business. 


Dovenmeuhle Men on Special Trip 


The traveling salesmen of H. F. C. 
Dovenmeuhle & Son are just return- 
ing from a special trip over their 
territory selling white fabric footwear 
for next spring delivery. The line 
comprises a variety of oxfords and 
strap effects in both welts and turns, 
and the men are reporting a very 
pleasing volume of business. Prices 
are considerably lower than a year 
ago, and merchants are in a favorable 
frame of mind toward white footwear. 


Shoe Traveler Notes 


John Rodder, Simon Rcewitch, L. F. 
Eastman, Phil Mirkland and Mr. Mun- 
son, all traveling representatives of 
the Commonwealth Shoe & Leather 
Co., are in Boston attending a meeting 
of the traveling salesmen of their con- 
cern. At the close of the conference 
they will receive their new lines of 
samples for next season. 

John Fisher, representing Colmary 
Shoe Co., has been confined to the 
hospital for several weeks, but within 
the past few days has shown con- 
siderable improvement. It is now 
thought that he is past the danger 
stage and is on the road to recovery. 

Dave Davis, Frank King and 
Charles Evans recently attended a 
meeting of the Federation of Commer- 
cial Travelers at West Baden, Ind. 
The National Shoe Travelers’ Asso- 
ciation at its last annual meeting 
passed a resolution to join the Feder- 
ation and the above named gentlemen 
are representing. the shoe travelers in 
the Federation meeting. 

A. Rosenberg, formerly located at 
34 South Wells Street, has moved his 
office to the third floor of the Lees 
Building. Mr. Rosenberg represents 
the Allied Shoe Co. and also Burley 
& Stevens of Newburyport, Mass. 
His territory is Chicago and the 
Middle West. 

William (Maj.) Hoodtkins, who 
travels Iowa for Charles Eaton Co., 
finished a successful trip, took a vaca- 
tion in California and is now making 
a special trip with in-stock shoes over 
his Iowa territory. 


Glaser Bros. Add Shoes 
Glaser Bros. of Fort Dodge, Iowa, 
who have heretofore been exclusive 


clothiers, have recently installed a 
shoe department. 


79 








Where to Buy 


Children’s Shoes 











SOFT SOLES 


A Wonderful Line for the 
Wholesaler In Stock—All 
leather moccasins, soft 
soles. Prices range 
from $2.50 dos. and 
upwards. Also a full 
line of Ladies’ Pump 
Straps. 















NU BABY SHOE CO., Bast Lynn, Mass. 








WC Goodser 


Manufacturer of 
Children’s Dlexible urn Shoes 


89 Allen St.. Rochester, A> 








Soft Soles and Moccasins 
Ask your Jobber for our 
Genie We DO NOT sel) 
the retail trade. 

Newcomb-Anderson Shoe Co. 

ROCHESTER, N. Y. 











‘Bonita: Shoe * Baby 


TURNS and SOFT SOLES 


In Stock 


Send. /ér Cetalog 


AH.Martin®@ 


Mehers ROCHESTER NY 











“BI A M 99 
Flexible Turn Shoes 
For the Jobbing Trade Exclusively 
F. S. ELAM SHOE CO. 


Rochester, N. Y. 
Boston Office, 212 Essex Street 











R COM |: 
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| The B&P. FOOTWEA 


INFANTS TURNS-SOFI 10) 8 ite) 
qud HAND MADE MOCCASINS 

5 P ee Gt aa ae ‘ 
OSWEGO. } 
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4 
FACTORY 
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Soft Sole Baby Shoes 


SUPERIOR CUT AND WORKMANSHIP 
HIGH INSTEP. 


Sample on request from factory 
Sold through jobbers. 
CAMDEN SHOE CO. 


207 S. Second St. Camden, N. J. 











rt we 











































































80 


Where to Buy | 
Standard Shoe Materials 

















Colored 
Chrome. 
Sides 











Boggs & Cobb, Inc., Boston, Mass. ; 





COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 
@ B. F. CHAMBERLIN 


184 Summer St. 
Formerly Walpole Shoe Supply Co 





T. W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas 


F. E. JONES COMPANY 
coors MAT KID 


95 South Street, Boston 








The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. 3504!" Sys" 


Tanneries at Danversport 

















mentally, so you’ll make no mis- 
take in buying nails for use in 
your repair department. 


SHELTON NAILS ARE BEST 


Request your jobber to supp 
you with this dependable line. 
Send for catalogue. 

THE SHELTON TACK CO. 




















Where toBuy | 
Men’s Shoes 











ANY TYPE OF A SHOE 


In Men’s Fine Goodyear Welts 
Making special and difficult styles of shoes 
is Our specialty. Let us solve your problems. 
CRAIG-REED & EMERSON, INC. 

Brockton, Mass. 








INFORMATION 2: 


“Where to Buy” Constitutes a: 
source of knowledge so that he who : 
runs through pages may read : 
—and learn. i 
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St. Louis 


WHOLESALE BUSINESS CON- 
TINUES TO IMPROVE 


There is a consistent increase in the 
wholesale business each succeeding 
week, and every indication is that the 
upward tendency will continue for 
some time to come. Manufacturers 
and wholesalers have all announced a 
large market season however, the buy- 
ing was not of large volume. Prac- 
tically all are of the opinion that the 
business obtained can be considered 
encouraging under existing business 
conditions all over the country. 

The unstable crop conditions and 
the prices that will be paid for crops 
(in a great many sections they have 
been a complete failure) are some of 
the principal reasons offered by mer- 
chants visiting here for their cautious 
buying attitude. 

The intensé unemployment situation 
which the country faces has caused 
grave concern in many sections. 
Those unemployed have little or no 
purchasing power and those employed 


‘fear a reduction in salary and are 


economizing wherever possible. That 
this situation is responsible for more 
of the curtailed buying than any other 
contributing element is the belief of 
most wholesalers. A few have as- 
serted that the vast variety of styles, 
especially in women’s footwear, has 
somewhat confused the retailer in his 
selection of merchandise. One whole- 
saler of women’s novelties felt that the 
present season was one of the worst, 
so far as styles were concerned. He 
attributed the small orders to the mer- 
chants’ uncertainty as to what would 
be salable footwear in two to four 
weeks from now. 

The one notable feature that has 
raised the hopes of many manu- 
facturers and wholesalers in this mar- 
ket is the continued improvement re- 
ported from the cotton sections. This 
territory, which has suffered severely 
during the past year, is gradually 
beating back. 

Most houses have their salesforce in 
the house or have just sent them into 
the territory. Those that have re- 
turned their men to the road report 
good business from the men in the ter- 
ritory. Factories are all operating to 
full capacity and the situation in the 
women’s novelty division finds a short- 
age of skilled and experienced work- 
ers. Orders from this end of the busi- 
ness are now being taken for thirty to 
forty days’ delivery. 

There is little or no apparent change 
in the character of the demand so far 
as style is concerned. Oxfords con- 
tinue to be the first choice, with the 
darker shades of tan calf as the pre- 
vailing colors demanded, Whatever the 
prediction may have been for black 
as a strong seller, in kid, gun metal 
and calf, there has been no apparent 
pressure so far on this type of foot- 


wear. Satin slippers, both in beaded 
and plain effects, are still proving 
popular, and the demand for this style 
of footwear still holds first position. 
One- and two strap effects, with the 
junior Louis heel, are the styles most 
wanted. 

Patent leather is gaining favor in 
the eyes of the fair sex and oxfords, 
as well as strap pumps, with varied 
effects in colored underlays and fancy 
stitching, are being eagerly sought. 

There was a notable increase in the 
number of merchants attending the 
Fashion Pageant, held during the first 
three weeks in August. The demand 
for tickets by visiting buyers has been 
the greatest in the six years of the 
Fashion Show’s existence. 


W. A. Menke, Advertising Manager, 
Central Shoe Co. 


William Ferguson Davie, for the 
past two years advertising manager 
of the Central Shoe Co., is leav- 
ing the company to become assistant 
to the manager of the St. Louis Sym- 
phony Orchestra. His new duties 
will be the handling of publicity and 
business affairs of the organization. 
Davie is a singer of some note and 
appeared as a soloist before the Sym- 
phony Orchestra here last year. 

W. A. Menke, who succeeds Davie, 
has for the past two years been con- 
nected with the Billing Department 
of the Central Shoe Co. Previ- 
ous to his connection with the Cen- 
tral Shoe Co, he was with the Brown 
Shoe Co. for several years. 


New Men for Hart Shoe Co. 


M. Baumoel, a member of the 
Hart Shoe Co., is of the opinion 
that the wide variety of styles in the 
women’s line is one of the big ele- 
ments causing merchants to place or- 
ders sparingly. There seems to be 
a confusion in the minds of many buy- 
ers as to what will sell in their par- 
ticular territory, Baumoel asserted. 
Until the demand for a definite type of 
shoe is created in the merchant’s par- 
ticular locality, he believes orders will 
continue to be small. 

Six new men have been added to the 
sales force. C. L. Stone will travel 
Kansas and Nebraska. Sig. Rosenfeld, 
formerly with McElwain, Hutchinson, 
Lynch, of Boston, will cover the Ken- 
tucky and Tennessee territory, with 
headquarters in Nashville, Tenn. B. 
Shephard, a new man in the shoe field, 
will make the State of Illinois. T. B. 
Reyes, formerly in the retail shoe busi- 
ness, will make the border towns of 
Texas and spend some time in Mexico. 
H. L. Lyons will make Alabama, 
Georgia and Florida. The salesforce 
left last week for the territory and 
will be out until Christmas. 
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Boot Tops in Big Demand 


Sales Manager Mahler, of The 
Tweedie Boot Top Company, stated 
that more orders were being placed 
for Tweedies than ever before. Orders 
are not of the volume they were a year 
ago, but the slack is taken up in the 
number placed. The heavy demand 
for patent leather shoes in various 
styles has been a contributing factor 
in stimulating the boot top business, 
was Mahler’s opinion. 

The colors that are proving most 
popular are the beaver and tobacco 
shades. With the patent leather shoe 
there is a ter lency toward the lighter 


shades for boot tops, and Nebe tan is’ 


one of the strong sellers. A news- 
paper campaign is going to be 
launched in October, the principai 
cities from coast to coast being in- 
cluded in the plan. 

P. A. Craft, at one time a shoe 
manufacturer in New England, is now 
representing the Tweedie Company in 
the States of New York and New Jer- 
sey. Since assuming his duties he has 
added two assistants, J. H. Nolan and 
A. Van Ness. 


McElroy-Sloan Salesmen Coming In 


Salesmen of the McElroy-Sloan 
Shoe Company have started to come 
into the house for the sales confer- 
ence. It is expected that all the men 
will be in by Sept. 6th. 

W. F. McElroy had as his guests at 
his country h.me at Rensselaer, Mis- 
souri, several members of the sales- 
force. Three or four enjoyable days 
were spent communing with nature, 
after which they returned to the house 
here in St. Louis. 


Retailers Demanding Shipment of 
Men’s Shoes Immediately 


W. M. Mauldin, of the Lund-Mauldin 
Shoe Company, stated that numerous 
requests were coming from the retail- 
ers with advice to ship immediately 
goods originally bought September ist 
delivery. It was Mauldin’s opinion 
that stocks have become so depleted 
that retailers can no longer wait the 
arrival of their shoes bought for Fall. 
Reports coming in from the sales- 
men, who have been in the territory 
only a week, are most encouraging, 
and orders sent in to the house have 
been of a healthy variety. 


Slight Decrease in Retail Business 


Business during the past week has 
decreased over the previous ten days. 
The majority of retailers attribute the 
present dullness to the warm period, 
which has been prevalent during the 
week, just as they felt the cool spell 
of the previous week was a big factor 
in stimulating business during that 
period. 

Whatever sales are being made are 
in Fall footwear. All stores are dis- 
playing in the store cases as well as 
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the windows the newest styles in foot- 
wear. The two types that seem to 
dominate the displays are satins and 
patent leather. In the higher grade 
stores plain satin is being preferably 
shown, instead of the beaded satins. 
The higher priced stores are of the 
opinion that beaded satins have been 
killed, at least for their trade, due to 
the flood of beaded satins ranging in 
price from $5 to $7. Trade which 
these stores cater to demands some- 
thing more exclusive, and plain satins 
with individual ornaments seem to 
have met the demand. 

Patent leather is rapidly growing in 
popularity and two and three-buckle 
strap oxfords, with cuban heels, are 
being shown in all the stores. One- 
strap brogue oxfords in Scotch grain 
and boarded leathers are gaining favor 
with the fair sex, and some demand 
is being felt for these styles. 

Satins with contrasted stitching 
have shown no increase in the de- 
mand over the past few weeks. Some 
calls are being had but not enough to 
justify their being heralded as one 
of the leading styles. 

In the men’s line the curtailment 
that has prevailed continues to hold 
sway, but retailers believe the next 
few weeks will find business on the 
upward tendency. 

The shoes that have been sold to 
men have been cases where the dire 
necessity for new footwear has com- 
pelled them to cast aside their worn- 
out shoes, which were no longer serv: 
iceable. 


Ground Gripper Business Increases 


F. W. Fisler, manager of the new 
Ground Gripper Boot Shop at 213 
North Eighth Street, Arcade Building, 
asserted that business had shown a 
continuous growth since the new store 
was opened. The business for August 
up to the present time had shown the 
phenomenal growth of 300 per cent 
over the previous month’s business. 

Fisler attributed this increase to an 
advertising campaign, which is now 
running in the local papers, putting 
across the Ground Gripper idea. 


Customer Injures Shoe Repairer for 
10c. Charge 


Samuel Gordan, 52 years old, pro- 
prietor of a shoe repair shop at 1019 
Market Street, suffered a scalp wound 
when struck on the head with a shoe 
last by a customer, who had employed 
Gordan to take a nail out of his shoe. 
Gordan charged 10 cents for the work 
and after the customer had put on the 
shoe he picked up the last, struck 
Gordan, the latter said, and ran away. 


Special Sale of School Shoes at Shoe 
Mart 


The Shoe Mart is conducting a spe- 
cial sale on children’s school shoes. 
The range of sizes includes the little 
tots to the grown boys and girls. 
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[Where toBuy =| | 
Engraving and Printing 

















COLOR PRINTING DESIGNING 


CATALOGUES 
Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 











— I 3 6, 3 
Rigo 








Fhe Lest am Shoe Cumting- 


ote al 


18 Enoex St Boston 
71 Rentie St Brockton 














ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for detaile of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 








1000 Sales Letters 
All ready to mail 
3c Each 
F. S. ROOT COMPANY 
Sales Service and Advertising 
6 Beacon Street Boston, Mass. 

















Where to Buy 


Children’s Shoes 





——~* | 








Ready to Ship 


Infants’, Children’s, 
| Misses’ and Young 
Women’s Shoes. 
CONSOLIDATED 
SHOE CO. 
Boston, Mass. 
Lancaster, Pa. 














IN-STOCK 
Children’s Flexible 
Turns, sizes 1 to 8 

Popular Priced 


Stitche 
downs, sizes 5 to 2 
SAMPLES Sent Prepaid 


“ROCHESTER, N.Y. 
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| Where to Buy 


Shoe Ornaments 











SHOE ORNAMENTS 


For Particular People 
BEADED BUCKLES 
STRAPS—CLASSY EFFECTS 


EDW. E. KAHN CO. 


310 Fulton St., Brooklyn, N. Y. 








COLONIALS 


BUCKLES OR STRAPS AND 
BEADED ORNAMENTS | 


made by the VANITY wil) sell your pumps 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 








D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 


Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - = R. I. a 








M. B. MARTINE, Inc. 
Show Room—130 W. 42nd Street 
Office—148-152 Duane Street 


NEW YORK, N. Y. 
SOE BUCKLES, 


NG IN SHOE OB- 
NAMENTATION, INCLUDING 
BEADING 














AND NOVELTY EFFECTS 


PARISIAN BEADING WORKS CO. 
4@&WALNUT STS., PHILADELPHIA 














: SHOE BUCKLES 
OF EVERY DESCRIPTION 
BF ADED AND METAL| 

BUCKLES 


OUR SPECIALTY 


FASHION ORNAMENT CO | 


198 MMONTACUE ST BROOKLYN N Y J 











Where to Buy 


Shoe Patterns 
































BOOT AND SHOE RECORDER 


There were oxfords offered for girls 
and misses and some brogue ox- 
fords in the growing girls’ sizes. 
Special advertising was used in stim- 
ulating the sale, featuring the best 
styles offered. 


Swope’s Remodeling 


The work of remodeling the second 
floor of Swope’s shoe store is very 
nearly completed and will be in readi- 
ness for the opening of the active 
fall trade. The changes affect both 
the women’s and the children’s depart- 
ments, which will be rearranged as 
well as redecorated. The decorations 
will be in a light shade of gray and 
new lighting fixtures will be installed. 
Mirror boxing on the columns in the 
store will be carried to the ceiling, 
and new floor covering will be laid. 
Both Horace M. Swope and Meyer 
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Swope, who have been away on their 
summer vacations, the former in 
France and the latter in the East, are 
returning to their cesks with the open- 
ing of the new season. 


The Cinderella Heel Corp., which 
manufactures aluminum heels ex- 
clusively, has found it necessary to 
lease larger space and will occupy the 
entire building at 812 to 818 N. Tenth 
Street in the production of its spe- 
cialty. The company is a somewhat 
new concern with Frank A. Ruf as 
president; Hugh K. Wagner as secre- 
tary; Fred H. Coester, vice-president, 
and Robert E. Tabor as general man- 
ager, the last-named being the chief 
practical man of the organization. 
The concern really started two years 
ago at 107 N. Seventh Street, but only 
in recent months gained momentum 
requiring large factory space. 


Cincinnati 


August Sales Satisfactory 


Though the aggregate of sales at 
the local shoe stores during August 
was not large enough to place it on 
record as a banner month, the result 
on the whole was considered very 
satisfactory by many dealers here, 
when bearing in mind some of the 
factors affecting the summer season. 
Chief. among these factors was the 
unusually early sale of white foot- 
wear. In former years the retailers 
here did the bulk of their white shoe 
business during July and August. 
This year it came in May, June and 
July, and when August arrived most 
of the merchants were cleaned of their 
white stocks. Some restocked sparing- 
ly, but the majority of them thought 
it wise to play safe and avoid carry- 
ing over odds and ends. So during 
August the bulk of the sales was not 
in white shoes, but of a wide variety 
of whites, sports, combination calfs 
and kids, and a few of the later style 
creations, such as the patent Sally 
Sandal. The early white season, how- 
ever, has had its advantages for some 
retailers of this vicinity. As one 
large downtown dealer pointed out 
last week, the early sale of whites 
replaced the sale of many ‘pairs of 
kid and calf shoes during June and 
July, and the result is that many 
dealers have stocks sufficiently large 
and of the proper styles to start off 
the early fall season. Some, there- 
fore, have been able to wait until 
the last minute before placing orders 
for certain portions of the aes they 
require for fall. 

Another factor which has heen to 
the general satisfaction of the local 
retailers is the effect the cool weather 
in this vicinity during the latter part 
of August and the first few days of 


September has had upon the ushering, 


in of the fall season into its proper 


~ boots. 


stride. It has aided in gaining the 
attention of the public for a study 
of the fall styles which are now dis- 
played to their best advantage in all 
show windows. 

The local manufacturers are ex- 
pressing a more satisfactory tone re- 
garding general conditions in the 
industry than for some time past. 
Orders for fall footwear are on their 
books in sufficient volume to keep 
them busy well into November, and in 
some instances into December. One 
thing is assured, and that is, that 
there will not be a repetition of the 
ruinous season of stagnation in buy- 
ing that was experienced last fall, 
and which continued up until the 
National Convention in January. 
There does not exist the uncertainty 
of style now that existed then; stocks 
are not as plentiful, and prices are 
not declining in leaps and bounds. 
Manufacturers here are of the opinion 
that styles for fall are fundamentally 
decided upon. No radical changes are 
expected between now and the first of 
the year. A few variations in pattern 
may be introduced, but on the whole 
the tendency seems to be toward 
simpler lines, fewer novelties; in other 
words, more sensible shoes. 

Thus far very few orders have been 
received at the local factories for 
Nevertheless, some of the 
manufacturers here feel certain that 
boots will be sold in a goodly volume 
when cold weather comes—and many 
predict a cold winter. 

Formal announcement will be made 
this week of the change of ownership 
of the Helming-McKenzie Shoe Co. 
of this city. The Helming-McKenzie 
Co. flourished from its inception. This 
concern originally started under the 
name of The Helming Shoe Co, and 
after a few years was reorganized in 
1902 under the name Helming-Mc- 
Kenzie. For the past ten years this 
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concern specialized in the manufac- 
ture of welts and turns. Beginning 
with an annual business of about two 
hundred thousand dollars, the Helm- 
ing-McKenzie company enjoyed a 
steady growth each year until it 
reached the mark of two millions a 
year. The change of ownership, it is 
understood, was precipitated solely out 
of a desire on the part of both Mr. 
Helming and Mr, McKenzie to dis- 
continue business. The full announce- 
ment of the change will be found else- 
where in this issue. 

The Alms & Doepke Co. startled 
both the buying public and the shoe 
trade of this city last week with the 
announcement of a tremendous bar- 
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gain sale of shoes of every variety at 
the one price of $1.89. Henry S. Coff- 
man, formerly of the Boston Shoe 
Shop, Toledo, recently became man- 
ager of the Alms & Doepke shoe de- 
partment, and he yveports that during 
the week he was successful in moving 
over eleven thousand pairs. Many 
strap effects were offered. High shoes 
moved with great rapidity. 

The Alms & Doepke company will 
add a basement department within the 
very near future. 

Ed. W. Hughes, Sr., of Bettman- 
Dunlap Co. had the unhappy experi- 
ence of having his home robbed a few 
wecks ago. The robbers relieved him 
of jewelry valued at about $300. 


Milwaukee 


Merchandising of fall styles is pro- 
ceeding at a rate that most stores 
consider more than satisfactory in 
view of the conservatism expressed 
earlier in the season of buying for 
the new period. » Business this week 
is active, due probably to the stimulus 
given trade in the past week when 
the State Fair was held in Milwaukee, 
and provided the occasion for elaborate 
displays of fall and winter goods by 
all downtown retail shops. The show- 
ings made by the dealers in women’s 
apparel helped much to direct atten- 
tion to footwear. 

While not inclined to exaggeration 
in describing their views of the im- 
mediate future of the boot and shoe 
business, Milwaukee leaders in the 
trade say they discern an unmistak- 
able sentiment among customers that 
prices have now reached a level where 

. they can buy without fear that next 
week their purchases of this week will 
appear abnormally high in _ cost. 
There is a very definite indication of 
good buying power, save, perhaps, 
among families whose heads have been 
out of employment for a long time. 
Industries are gradually reopening, 
and this is giving many men an in- 
come to offset the great strain on 
savings in recent weeks and months 
when there was no income at all, or 
one greatly reduced. 

That which leaves much to be de- 
sired is a healthy demand for men’s 
shoes. It is still apparent that the 
average man is buying only when 
sheer necessity forces him to get 
another pair. The wealthier men have 
been buying rather freely, and taking 
some of the extremes in the newer 
styles, but the average man has not 
been in the market, and it is the aver- 
age man’s business that counts most 
in sustaining the volume of the aver- 
age boot shop. As winter approaches, 
however, it is believed there will be 
much more general buying by the 
men, even if only on a basis of ab- 
solute necessity. 

An interesting statement in the 
series of “editorial comments” pub- 
lished in the daily full-page or 
double-page advertisements of the 





Boston Store in the Milwaukee 
newspapers was that entitled “War- 
time Price Comparisons.” It says 
these “are misleading to the public 
and odious to respectable merchants. 
It is quite amazing to note the 
constant use of price comparisons 
showing to-day’s special sale price 
compared with the top notch war 
price.” The editorial then goes on 
to say: “Everybody knows that prices 
to-day.are all the way from 20 to 50 
per cent_lower than the highest prices; 
and the reputable merchants respond 
to a declining market by reducing 
prices as rapidly as is consistent with 
good merchandising. Merchants who 
use wartime prices as comparisons, 
after the market has declined, with 
the evident intention to mislead, are 
a menace to the public welfare and the 
good name and business of honorable 
merchants. We, for one, protest 
against the use of antiquated prices 
and all misleading publicity, and re- 
quest the public to keenly observe 
such misleading and untruthful adver- 
tising. In doing so, we feel that we 
are speaking for the great majority 
of merchants who detest any state- 
ment that is not strictly in keeping 
with the truth.” 

Statements both by manufacturers 


*and merchants in the boot and shoe 


trade stress the fact that speculative 
buying is notably absent. Stocks 
generally are at a minimum and no 
one is disposed to carry unnecessary 
inventories, being content to buy and 
sell on the market in accordance with 
real seasonable needs. It appears that 
deflation has been accomplished and 
that whatever loss may have been 
occasioned by the readjustment has 
been charged off and _ absorbed. 
Everyone seems to breathe a sigh of 
relief that business is at last on 
something that feels comfortably like 
“rock bottom,” and from which real 
reconstruction can proceed. 

J. F. Rose, manager of the Walk- 
Over Boot Shop at Madison, Wis., 
which city is the State capital and 
seat of the great University of Wis- 
consin, did a much appreciated act 
which has aroused much favorable 
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Where toBuy 


Ballet Slippers 











GYMNASIUM SHOES 
Black Kid... .$1.10 per pair 
BALLET SLIPPERS 
Sinck Glazed Kid 
Women’s, $1.60 Misses’, $1.50 
Child’s, $1.45 
BROOKS SHOE MFG. CO. 
Philadelphia, Pa. 











326 W.MONROE ST 
CHICAGO 
Ww" SUMNER SMITH 











. 
Ballet Slippers 
IN STOCK 
No. _— Black wl —, $1. 30; 
114-2, $1.40; $1.50 
No. = White Sistlen, _ $1.55; 
11%-2, $1.65; 2-7, $1.7: 
enna. Co. 
564 Atlantic Ave. Boston 














Where to Buy 


Miscellaneous 
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*“SILVERITE 
eahtat ee oarecetort Sie 
Or our new 
“ 0. 


for our com- 


Pen catalog of Shoe 
The SilveriteCo., ee 81 HighSt., Boston 





—_ 





Manufacturer—Attention 


Littlefield Heels—are genuine all leather 
heels and we can assure you of prompt de- 
liveries. Write for samples and prices, which 
you will find correct in every way. 


LITTLEFIELD HEEL CO. 
High Street, Amesbury, Mass. 








Perfection Pneumatic 
Arch Cushion 


Designed to Prevent 
Fallen Arches 


ELASTIC TIP COMPANY 
: Boston, Mass., U.S. A. 








Shoe eas Cleaner. | 


e Ribbon 
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Announcement 


Weare direct representatives for these well-known British 
shoe manufacturers 


Elkins Son & Percival, Ltd., Wellingboro, England 








John Marlow & Son, Ltd., Northampton, England 





Joseph Dawson & Son, Ltd., Northampton, England 





John Winter & Son, Ltd., Carnoustie, Scotland 











127 Duane Street 








These lines are of fine quality, style and fitting at popular 
prices f.o.b. New York. Prompt deliveries 


Our salesmen are on the road, a card will direct one to you. 


J. & H. Goodwin, Ltd. 








New York 











Tailor-Made 








Juvenile Shoes 


Factory Stock Service 


H. H. FREELAND 


Manufacturer 
Established 1896 ROCHESTER, N. Y. 











Catalog on request 
A salesman in every State 

















BUY OR RENT 


AN 


ELLIOTT 


BUTTON ATTACHING 
METALLIC FASTENER 
MACHINE 





STANDARD OF THE WORLD 





Thirty-two Years’ Continuous Service 


Consult Any Shoe Findings’ Jobber. 








September 10, 1921 
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comment. It consisted of presenting 
each member of the summer school 
of the American City Bureau, now 
closing its session at the university, 
with a handsome brass ash tray as a 
remembrance of the pleasure of their 
stay in Madison. Other local mer- 
chants followed the example and 
passed out souvenirs, largely to ad- 
vertise commodities of national note 
and use. 

Articles of incorporation were filed 
during the past. week in behalf of the 
Teeple Shoe Co. of Waupun, Wis. 
The capital stock is $35,000, consisting 
of 350 shares of a par value of $100. 
The concern is chartered to manufac- 
ture and generally deal in boots, shoes, 
leather, etc. The incorporators are 
J. Floyd Teeple, Harold M. Larson 
and Elias H. Bottum, attorney. 

The Milwaukee Retail Shoe Dealers’ 
Association will resume its regular 
monthly sessions within a short time, 
following a vacation period of three 
months, according to President Otto 
A. Hensel, 3527 North Avenue. The 
board of directors held a session dur- 
ing the past week to discuss plans for 
another active year and will fix the 


Sultry weather during the month 
of August had the effect of keeping 
sales with the Kansas City boot 
and shoe merchants down to a 
low volume. The greater portion of 
the month was such that it was de- 
cidedly uncomfortable to visit the 
business section. Then, too, the ma- 
jority of the people had already pur- 
chased their summer shoes and were 
waiting for cooler weather before 
buying their. fall supply. August is 
always a dull month, and it is no 
exception in Kansas City despite the 
harvest money pouring into the city 
from surrounding states. 

Sales were in order. The merchants, 
as a whole, staged their regular 
“summer clean-up” sales in August, 
and with fair success. Sales had the 
tendency to draw the people out 
despite the heat. Most of the mer- 
chants report that their stocks were 
well reduced and the numbers which 
they wanted out of stock were success- 
fully disposed of, and their stocks 
ship-shape for the opening of the fall 
season. 

Most of the merchants have: their 
fall stocks in at this time, or at least 
enough to open the season on and 
carry them through until others may 
be obtained. Merchants report good 
service from the factories and fairly 
rapid deliveries. In most of the dis- 
plays, sales numbers have been dis- 
placed by advance fall styles, and are 
attracting considerable interest. Mer- 
chants report a few sales of the 
newer styles, but say the real demand 
will not come until cooler weather 
ushers in the fall season. Some of 
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date of the first meeting of the fall 
and winter series. It is probable that 
sessions will be held twice a month 
until the busy holiday season is 
entered, one session to be devoted to 
business routine and the other to edu- 
cational matters. 

Fred Lintner, for many years in the 
employ of the Leverenz Shoe Co. at 
Sheboygan, Wis., has resigned to es- 
tablish a general shoe repair shop of 
his own at Superior Avenue and 
Seventeenth Street in the same city. 
Later, Mr. Lintner intends to stock 
a general line of shoes, but for the 
present he will solicit repair and cus- 
tom shoe work only. 

Shoe dealers of Madison, Wis., par- 


ticipated in a co-ordinated fall style 


demonstration held Sept. 9 and 10. 
The event was planned by a committee 
of women’s apparel shops and the shoe 
stores, the Schumacher Shoe Store 
being represented on the arrangements 
board. The plan was to veil all win- 
dows Wednesday and Thursday, and 
at 7 p. m., Thursday, the displays were 
unveiled at one moment after crowds 
had been attracted to the downtown 
district by a band concert and other 


Kansas City 


the more exclusive shops report a 
good business among the young men 
and women who left to attend schools 
in other sections the latter part of 
the month. 

All in all, although a dull month, 
August brought business to the mer- 
chants; not as much as other months 
in the busy season, but enough to ward 
off operating expenses and incidental 
costs so that the merchants didn’t lose 
anything. 

Patent leather has a _ prominent 
place in the new fall footwear for 
women. Satins and suedes are also 
featured, but not- as much as the 
patents. Buckles and other ornaments 
are plentiful. In the patent pump, the 
favorite style seems to be the junior 
Louis heel, with the ankle strap and 
colored leather insets. In the color 
of the inset a buyer has an almost un- 
limited field to choose from. They are 
shown with red trimmings, blue, 
brown, green and other shades. Deal- 
ers say that these will prove the most 
popular of all for fall wear. 

Buckles, which dealers say will be 
popular in the fall, are extremely 
striking in design. Brilliants made 
in the form of butterflies, crescents 
and lovers-knots are examples. 

In men’s wear, heavy brogue oxfords 
in both brown and black are being 
featured for fall. Winged tips and 
highly perforated caps still rule. 
Roomier lasts with the square toe in 
the brown brogue oxford will prove 
the most popular, dealers predict. 

One of the principal attractions of 
interest to the boot and shoe mer- 
chants of Missouri, Kansas and Ne- 
braska, when the Tri-State Shoe Mer- 
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public activities. Then on Friday and 
Saturday, with country visitors sup- 
plementing the city crowds, all stores 
were prepared to do a large business. 
The Madison Window Trimmers’ Asso- 
ciation, with twenty-one members, co- 
operated with the merchants, who ar- 
ranged contests for the best displays 
and trims. 

Suit for $10,000 damages has been 
instituted against the Orchard-Weisse 
Taxicab Co. of Fond du Lac, Wis., by 
Mrs. Jennie Scholl, as administratrix 
of the estate of Matthew Scholl, who 
was killed Jan. 15. Mr. Scholl was 
64 years of age and for many years 
conducted one of the principal boot 
and shoe repair shops in Fond du Lac. 

Robert H. Rolfs, president of the 


. Amity Leather Products Co., West: 


Bend, Wis., was married Aug. 17 to. 
Miss Clara M. Blau of Spring Green, 
Wis., for the past two years a mem- 
ber of the faculty of West Bend High 
School. Mr. Rolfs was connected with 
the Enger-Kress Pocketbook Co. of 
West Bend until 1915, when he organ- 
ized the Amity company, manufactur- 
ing a general line of leather goods and 
novelties. ; 


chants’ Association meets in Kansas 
City, March 13, 14 and 15, will be 
the “Heart of America Shoe Exposi- 
tion,” to be staged at the Coates 
House. The exposition is to be put on 
by the Central Association of ‘Travel- 
ing Shoe Salesmen. Tentative plans 
for the display were announced re- 
cently by F. L. Wells, representative 
of the Shoe Specialty Manufacturing 
Co. of St. Louis and one of the leaders 
in the salesmen’s association. 

Although held in the same city and 
on the same dates, there will be no 
official connection between the conven- 
tion of the Tri-State dealers and the 
exposition. The convention of the 
dealers, it is said, will probably be 
held at the Hotel Baltimore or the 
Muelbach. However, it was pointed 
out, the interests of the salesmen and 
dealers are almost identical, and al- 
though the exposition is not an ad- 
junct or an integral part of the con- 
vention, their kindredship draws them 
very closely together. 

Although details for the exposition 
have not yet been determined, the 
salesmen plan to give the visiting mer- 
chants a real: display; something 
which will not only prove extremely 
pertinent and highly beneficial, but 
that will be entertaining and educa- 
tional as well. It is understood that 
the leaders in the venture are con- 
sidering two plans: The first to have 
an up-to-the-minute style show, with 
models featuring the latest styles of 
footwear, and the second to have a 
general display of styles where the 
merchant may inspect the wares and 
determine the styles and his needs 
for the coming season. 


it} 
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KO-REG-TOE 


TRADE MARK 
nee. us, Par. ber 


**Made Their Way by 
the Way They’re Made” 








RED WING, 





THe L. D. 


M aNuFACcTURERS 

















Supply Your Customers 


with KO-REC-TOE flexible Goodyear stitchdowns, 
the ideal shoe for infants. These shoes have broad 
toe room and broad walking surface, which is desir- 
able for a child just learning to walk. 


Made with sole leather counters and toe boxes. 
Drill lining. Soft select kid uppers. Sole of Chrome 
retan split. 

In Stock (E widths only). 
No. 5202 Black Kid 
No. 52083 Brown Kid 
MAIL ORDERS SHIPPED PROMPTLY 


Sizes 2 to 5. Little Infants 


ee 


STICKLES SHOE Go. 


MINN. 








be 








(A LEADING 





4 to 8—C, D and 
814 to 11—C and D 


have an active demand. 





239-241 N. 6th St., 








IN STOCK STYLE 


Tan Calf Lace, Wedge ce: 
2 


These are admirable school shoes—for which you will 


THE DONALD SHOE CO. 
Philadelphia 





Gould Lee & Webster Shoe Co., Rochester, N. Y. 
Furnished with 


American Interlocking Shoe Store Chairs 


Some of the advantages of these chairs are 

Greater Seating Capacity—Chairs interlock. 

Greater Comfort—Spring, stuffed. or full-roll plain 
seats. 

Economy—They cost less and last longer than 
wooden legged chairs. 


AMERICAN SEATING ((OMPANY 


NEW YORK 


CHICAGO, ILL. 
Room 601, 119 W. 40th St. 


1016 Lytton Building 
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SCOTCH GRAIN BROGUE BLUCHER | 


4 






3 STRAP 


ARCTIC LEATHER MID SOLE 
AND TOP LIFT 


GOODYEAR WELT 
ALSO IN 
GUN METAL CALF AND 


RUSSIA CALF 







PATENT COLT LACE OXFORD 
(SOFT TOE) 
ALSO IN 
GUN METAL CALF AND 
RUSSIA CALF 
9/8 SEMI-FLANGE HEEL 


: 
i 


q 
I 
| 
| 


WOMEN'S WELT AND MCKay SHOES 


SALEM, MASSACHUSETTS 


FACTORIES BOSTON OFFICE 
407 BRIDGE STREET 195 ESSEX STREET 
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i 
| 
| 
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FOR FALL WEAR 


DONN D. SARGENT Co. 
el 
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REPCO—the enamel your patrons demand 





Repco is a popular, easy-selling brand It keeps their shoes looking trim 
of heel and edge enamel. and new and stylish. 

Repco is made in all the fashionable 
: shades: white, ivory, light gray, dark 
It is easily applied—a brush with gray, champagne and Havana brown. 







Your customers like it because 








every bottle. For sale by shoe findings jobbers. 
It clings evenly to the surface—it Make sure of a prompt delivery: or- 
does not rub off. der some Repco today. 





United Shoe Machinery Corporation, Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Company, Boston 














—— is . Sales 
and Profit pro- ° ° 
ducer for your Groping in the Dark 


children’s shoe 








department. Time was when the purchase of advertising 
space was a “blind groping in the dark."’ Ad- 
STUDY THE vertisers had no means of checking a pub- 
PRICES lisher’s statement of circulation and often these 
Fxamine the figures were unreliable. 
shoe and then 
send us your In six years the Audit Bureau of Circulations 
trial order. has solved this perplexing problem. By a sys- 





This is a humdinger—but 
you should see the rest of 
the line. 


tematic analysis of distribution and methods 
this organization is able to supply just the data 





A AL WAT R F an advertiser needs. The darkness is dis- 
SHOE FOR SCHOOL WEAR pelled and the bright light of verified facts 
Storm Blucher—Chocolate Elk uppers, solid oak . 
outsole, waterproof slipsolee A REPAIRABLE takes its place. Space buyers no longer find 
STITCHDOWN. it necessary to grope in the dark. 
ee Me nedccagwed $1.90 ‘ 

a  < pperee: 32.15 } Wie re Deapee suns have 

WUE «os oes $2.40 Mar at wisp There are no dark spots in the Boot and 
Note:—If they bear the trade-mark bottom stamp, shown Shoe Recorder circulation. Our records are 


above, we repair them for your customers at cost. 
audited by the Audit Bureau of Circulations. 


The Community Shoe Co., Inc. 
351 Classon Avenue Brooklyn, N. Y. 
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Mi depend upon having what the women want when they want it. 

a These two snappy up-to-date styles for your shelves will pull additional sales for your 
ry store during the busy retail selling months of the Fall Season. 

iN The shoe-making in these shoes will please the critical eye of your customers. Snap and 
Wy character is reflected in every detail, line and perforations. 

ny The QUALITY is a feature we feel particularly proud of. 

i 

i The PRICE is right for a nice profit, and a rapid turnover. 

WV We will make these styles on order for prompt shipment. 

y 

M) 

Yi 


aS SS 353 3) 


Style No. 8814—Welt P. & V. No. 124 Tan 
Calf Lace Oxford, Perforated Vamp, 


Perforated Collar and Quarter; 11/8 Collar and Foxing; Fleur de Lis Tip, 


Style No. 8892—Welt No. 4 Galluns Boarded 
Calf, Blucher Oxford, Fleur de Lis Tip, 


Military Heel. 14/8 Heel. 
PRICE $4.85 PRICE $4.85 





OUR IN STOCK DEPARTMENT 


is a service feature of our business which is of special benefit this season to 
merchants seeking good, salable, snappy shoes to ‘‘fill in’’ their broken sizes 


and widths. - 
WE FEATURE 10 STYLES 


for shipment on the same day your order is received. Write for our Illustrated In-Stock 
older. 
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OUR SALESMEN 
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My are now in their territories. You assume no 

) obligation by writing for one of our men to call. 

“4 g y $4 
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MY 
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i ° e _ 

Milwaukee, Wisconsin 
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SHOES ARE LIKE WOMEN!; | 








Some look well but don’t 
wear— 


Some wear well but don't 
look— 


Some look well, wear well 
and are pleasing to every- 
body and that class resem- 
bles the 


“ASBORN” 


SHOE for Children. a, 
2034 L 


Fall Styles Now Ready to 206% 1, 
Ship. 





No. 2051 





FOOTFORM LAST 


G. and Youths’ Tan Calf 
5. 


2%: -13%, $2.75; 1-2, $3.25. 
. G. and Youths’ G. M. Side 
9%4-18%, $2.75; 1-2, $3.25. 











ENGLISH LAST 

2031 Boys’ and Youths’ Tan Calf 

Bal, 1-2, $3.75; 2%-5, $4.00. 
2033 Boys’ and Youths’ G. M. Calf 
2035 Boye’ and Youths’ Mah. Calf 
2052’ Boys’ and Youths’ Mah, Side 

Bal, 1-2, . -5, $3.50. 

54 oe Youths’ G. M. Side 


i = -50. 
2092 Boys’ and Youths’ Mah. Side 
=~ Ball Strap, 1-2, $3.50; 2%- 5, 


$ 
2094 Boys’ and Youths’ G. M. Side 
Bal Ball Strap, 1-2, $3.50; 2%-5, 


All Rubber Heels 


CADET LAST 
2036 Boys’ Mah. Calf Bal Ball 
tr: 4.25 


2037 Youths’ Mah. Calf Bal Ball 


4. 
055 Boys’ and Youths’ Mah. Side, 
1-2, $3.25; 214-5 -50. 

2058 Boys’ ‘and Youths’ Mah. Side, 
1 Strap, 1-2, $3.50; 2%-5%. 


2059 Boys’ and Youths’ 4. = Side, 
1-2, $3.25; 2%-5%, 

2093 Boys’ ‘and Youths’ aM Side, 
+e Strap, 1-2, $3.50; 2%- 5%, 














564 ATLANTIC AVENUE 
BOSTON; MASS. 








Entrance from Hotel to New York 
with the Pennsylvania and Grand 


Stations at Jersey City. 


PLEASANT ROOMS 
FROM $2.50 UP 


meneneneniote nveenoenny, 


Hudson Tubes affording direct communication 


tions, also general Post Office and Railroad 


~ - GKE)aARGINIQU|E 


(Affiliated with Hotel McAlpin) 


Broadway, 32nd and 33rd Streets, New York City 
Situated in Centre of Shopping District—Adjacent to Theatre Section 


Subway and 


Central Sta- : 
Dinners, also a 


prices. 


600 Rooms 


The Restaurants offer a truly McAlpin Service 
—with Club Breakfasts, Special Luncheons and 


la Carte Service. All at moderate 


FRANK E. JAGO, 








Apache Beaded Moccasins 


House Slippers which bi t, durability and 
attractiveness. Made of Tan Ooze eT ong A display 
will brighten your window and the sales will surprise you. 
Send for a pamphlet which shows an entire line of the 
Moccasins. 

PRICES OF APACHE MOCCASINS 
Babies’ sizes, 1, 2, 3, 4, 5, per pair 
Child’s sizes, 6, 7, 8, 9, 10, 
Misses’ sizes, 11, er 18, x 
Ladies’ sizes, 3, 4, 6, r pair 
Men’s sizes, 7, 8, 9, *o. Ww oer pair 


ARROW NOVELTY CO., Inc., 108 E. 16th St., N. Y. C. 














durable. 


OPPOSITE DEPOT 








IN STOCK 
BOWS MOCCASINS 


“Bows Made, Best Made” 
MEN’S IDEAL SLIPPER 


The style illustrated in 
choice of Tan or Choco- 
late is the most popular 
Moccasin slipper used, 
made from the finest Elk 
Leather, soft, strong and 
Flexible Leather 
Soles. Full Back Stayed 
Heels. 7518 Tan, Elk 


Skin Leather. Flexible Bows Moccasins are made in Outdoor 
Leather. Sole. . 8518 Choc- and Indoor Styles to fit ‘“‘Baby to 
olate Elk Skin Leather. Granddaddy.’’ Retail from $2,50 to 
Flexible Leather Soles. $4.50. Send for catalogue of our 


Both carried in stock. 


BOWS MOCCASIN CO. 










full line, 
AVON, MASS. 


(BROCKTON DISTRICT) 
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for 


Women 
(Goodyear Welt) 


Flexible Shank 


Te introduces Modified Formative Shoes 


for Women—a sister line to the regular or 
full-shape Formative models. 


Modified Formative Shoes are ideal for women 
who wish footwear having all the features of 
flexible arch and smooth fit contained in regular 
Formative Shoes, but with a little narrower fore- 
part and a higher heel. 


The toe shape of Modified Formatives is 
smart, fine fitting and comfortable. The heel is 
of graceful Cuban shape, with patented rubber 
top-lift. 

Modified Formative Shoes are carried and 
sold by dealers in conjunction with regular full- 
shape Formatives, and comprise, at medium 
prices, one of the most desirable lines that live 
stores can Carry. 


Styles and Prices 


No. 92—Black Kid Oxford. Price ........eeeeeeee +++ B5OO0 
No. 93—Brown Kid Oxford., Price .......0++eeeeeeeeee 5.85 
No. 94—Black Kid Boot. Price ........seeeeeereeeees 6.00 
No. 95—Brown Kid Boot, Price .......ccessccecccees 7.10 


Enterprising retailers are invited to correspond with us. 


COTTER SHOE COMPANY 


LYNN, Modifieg MASS. 
ZARMAT HY 
eC LD 
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Buyers’ Easy Reference Directory 








TANNERS CUT SOLE CO. 


Oak and Union Cut Soles of 
Oniform Quality, Cut and 
Sorted to Standards by Ex- 
perts. Enlarged Capacity and 
Variety of Grades enable us to 
supply all demands, 


Large Capacity—Prompt Service 
MANUFACTURING PLANT: DISTRIBUTION OFFICES: 


90 Wareham Street 321 Summer Street 
BOSTON, MASS. BOSTON, MASS. 











NEW YORK, CHICAGO, CINCINNATI, MILWAUKEE, ST. LOUIS 





APPROVED BY 
MEDICAL MEN 


As a sturdy support for the ankles of 
growing children and as a fully venti- 
lated shoe, the Burkley Ventilated. Foot 
Well-known 








Developer is unexcelled. 

surgeons recommend its use. 
Make your stock of 
children’s shoes 
complete by sending 
your order today. 
Phone Brockton 2133 
for immediate action, 


BURKLEY 
SHOE CO. 
1156 No. Main St. 
Brockton, Mass. 


VENTILATIONS 
PATENTED 


Retails, $2, $3.50 


Fine Calf Leathers 


MANUFACTURERS OF 


Velvetta Calf — 

Tuscan Calf — 

Russia Calf — 
Strictly Fine Full-grain Calf Leather 


HUNT-RANKIN LEATHER CO. 
106 Beach St. Boston, Mass., U.S. A. 






Co. 


Kistler 


SOLE LEATHER 
AND 
BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon 
832 Summer St. Boston, Mass. 





























SELLERS 


One Strap— 
$1.65 





% heel, 
Kid Ballets— Cab Boudoir 
Childs’ 8%-11..$1.25 Black ..... $1.15 
’ MD cesses ee 
Misses’ 11%-2.. 1.30 Tan (°..... 1.30 
Girls’ 2%-7.... 1.35 Low Heel. Quilted 
ocK, 


ORDERS SHIPPED DAY RECEIVED 
Terms 2% 10 days. Net 30. 


THE BAY STATE SLIPPER CO. 


HAVERHILL, MASS. 











A WANNALANCIT MOCCASIN 


Attractive, long-wear- 
ing slipper for home 







comfort. Made of 
buck, deer or elk. Sizes 
for men, 
women, chil- 
dren and in- 


fants. Plain 
or Fancy. 
Con- 


Prompt shipment of large orders as well as small. 
tinuous service. Factory running to capacity. Interesting 
catalégs and price list sent at your request. 


J. S. TURNER MANUFACTURING CO. 
133 Middle Street Lowell, Mass., U. S. A. 











FOREIGN BUSINESS 


Your overseas customer prefers to do business hie 
way. If he does not read English, he should be 
written to in his own language. Make it easy for 
him to understand your message. 

Our business is to translate English into 

and vice versa. Not only letters, but catalogs, bro- 
chures, pamphlets, etc. ; 
Write the Editor, The Export Recorder, 207 South 
St., Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 
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VAMP 
DESIGN 
Patents 

Pending 


“Bové” No. D 387 





“Celia” No. D 351 


“Please take notice that any imitation of 
this vamp design is an infringement on 
our patent rights.” 
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Rivalry Between Quality and Beauty 
Reaches Sensational Achievements 


in Henne’s Fine Footwear 


Our newest models are the products 
of unceasing effort on the part of our 
designers and craftsmen whose aim 
ever is to enhance the appeal to the 


eye. 


Wm. Henne & Co., Inc. ic 


957-971 Kent Avenue at De Kalb 


' BROOKLYN, 
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On with the Disses 


It is possible for retailers to obtain through 
our Stock Department the most serviceable 
and practical ballet slippers made in this 
country. 


Every pair bench made and cut from the 
best quality of material obtainable. 


Famous stage artists and dancing masters 
endorse |. Miller ballets. 


It is a nationally known ballet slipper that 
will immediately attract dancers and _in- 
structors in your city. 


We carry them in stock for you as listed. 


No. 3550—Black Kid Box Toe—B and D...... $3.00 
No. 3500—Black Kid Soft Toe—B and C...... $2.00 
No. 3551—Pink Satin Box Toe—B and D..... $3:590 
No. 3502—Pink Satin Soft Toe—B and C.... $2.50 


Sizes—7 Child’s to 7 Women’s. 
Sole branded—I. MILLER. 


Newspaper cuts upon request. 


I. MILLER & SONS, Inc. 


One Carlton Ave., Brooklyn, N. Y. 
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“A Message to Garcia’’ 


Extract from the Article Proves That a Truth ‘‘Never Dies’’ 


A veteran reader of the RECORDER paid us a visit the 
other day and took from his pocket a page from the 
RECORDER of .May 17, 1899. He said that the latter 
half of the message was so true to-day that he person- 
ally wanted to show it to us. 

We looked at the old page which had been taken 
down from a corner of the stockroom in a merchant’s 
store and saw that it was the famous “A Message to 
Garcia,” by Elbert H. Hubbard, reprinted in the RE- 
CORDER by permission, and that the paragraphs which 
had such a bearing on the present day subject were as 
follows :—EDITOR’S NOTE. 

“We have recently been hearing much maudlin sym- 
pathy expressed for the ‘down-trodden denizen of the 
sweat shop,’ and the ‘homeless wanderer searching for 
honest employment,’ and with it all often go many 
hard words for the men in power. 

“Nothing is said about the employer who grows old 
before his time in a vain attempt to get frowzy ne’er- 
do-wells to do intelligent work, and his long patient 
striving with ‘help’ that does nothing but loaf when 
his back is turned. In every store and factory there 
is a constantly sending away ‘help’ that have shown 
their incapacity to further the interests of the busi- 
ness, and others are being taken on. No matter how 
good times are, this sorting continues, only if times 
are hard and work is scarce the sorting is done finer— 
but out, and forever out, the incompetent and un- 
worthy go. It is the survival of the fittest. Self-inter- 
est prompts every employer to keep the best—those 
who can carry a message to Garcia. 

The Spirit That Kills 

“T know one man of really brilliant parts who has not 
the ability to manage a business of his own, and yet 
who is absolutely worthless to anyone else, because he 
carries with him constantly the insane suspicion that 
his employer is oppressing or intending to oppress 
him. Should a message be given to him to take to 
Garcia, his answer would probably be, ‘Take it your- 


self, and be damned!’ 
“To-night this man walks the streets looking for 


work, the wind whistling through his threadbare coat. 








(Continued from page 39) 

due to the seasonal dullness. Outstanding orders 
increased during July, especially in the latter part 
of the month. These orders are for merchandise 
actually needed in the stores and are principally for 
medium-priced goods. The increase in outstanding 
orders seem to indicate that retailers anticipate a 
good demand for fall goods. 

Prices in general during the past three or four 
months have become somewhat more stabilized than 
‘they were in the early spring, but whether this pe- 
riod of relative stability will continue, whether 
prices will rise appreciably or fall, is a matter for 
speculation. 


A Quandary 
“What do you think of this season’s low cuts for 


women?” 
“Which have you in mind—their footwear or the 


corsage?” 





No one who knows him dares employ him, for he is a 
regular fire-brand of discontent. He is impervious to 
reason and the only thing that can impress him is the 
toe of a thick-soled No. 9 boot. Of course, I know that 
one so morally deformed is no less to be pitied than a 
physical cripple; but in our pitying, let us drop a tear, 
too, for the men who are striving to carry on a great. 
enterprise, whose working hours are not limited by the 
whistle, and whose hair is fast turning white through 
the struggle to hold in line dowdy indifference, slip- 
shod imbecility and the heartless ingratitude which, 
but for their enterprise, would be both hungry and 
homeless. 
Something on Both Sides 


“Have I put the matter too strongly? Possibly I 
have; but when all the world has gone a-slumming I 
wish to speak a word of sympathy for the man who suc- 
ceeds—the man who, against great odds, has directed 
the efforts of others, and having succeeded, finds 
there’s nothing in it—nothing but bare board and 
clothes. I have carried a dinner pail and worked for 
day’s wages and I have also been an employer of labor 
and I know there is something to be said on both sides. 

“There is no excellence, per se, in poverty; rags are 
no recommendation; and all employers are not rapa- 
cious, and high-handed, any more than all poor men are 
virtuous. My heart goes out to the man who does his 
work when the ‘boss’ is away as well as when he is at 
home. And the man who, when given a letter for 
Garcia, quietly takes the missive without asking any 
idiotic questions and with no lurking intention of 
chucking it into the nearest sewer or of doing aught 
else but deliver it, never gets ‘laid off’ nor has to go 
on a strike for higher wages. 

“Civilization is one long anxious search for just such 
individuals. Anything such a man asks shall be 
granted. His kind is so rare that no employer can 
afford to let him go. He is wanted in every city, 
town and village—in every office, shop, store and fac- 
tory. The world cries out for such; he is needed, and 
needed badly—the man who can carry a message to 
Garcia.” 


Findings 

Shoe laces do not get their tips from them whom 
they serve. 

It may be well to take your time but do not take up 
too much of that of others in doing so. 

If it were not for the vogue of the shine stand a 
woman might also have to carry a shoe polish in her 
vanity bag. 

Only through the kindly offices of the repairmen 
can a shoe obtain a renewal of its lease of life. 

Be keen to get feminine buyers coming but do not 
“get ’em going,” lest they “run on” interminably. 





Needlessly Afflicted 


“Every time I come into this store I get a fit of the 
blues.” 

“But, why, if they are not to your liking? We will 
gladly fit you in some other color.”~ 
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“A BOON TO WOMEN” 
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“A LIFE’S STUDY” 

















Val Duttenhofer, President 


Thirty-two years’ experience 
in the manufacture of ladies’ 
shoes, and a_ reputation for 
giving the best values for your 
money. 














“Master Shoemakers” 
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RDINARILY a shoe is a shoe; here is a 
shoe with an idea behind it. Its indi- 
vidualized talking point is 


STYLE PLUS FOOT CORSET 


This shoe, Master “Futkorset’”’ is designed 
for women who need general support of the 
arch, yet insist on stylish footwear. 


The Master “Futkorset” line is made on 
special lasts. It contains all the style of any 
novelty line plus the heavy steel shank to 
support the arch which makes the instep of 
the shoe fit firm up against the foot. Master 
“Futkorset”’ fits the arch as snugly as a corset 
fits the waist. 


Individualize your store. Make it the 
home of the Style-Plus-Master “Futkorset.” 


IN STOCK 
Black glazed kid welts............... $5.75 
Chippendale brown kid welt.......... $6.25 


Widths AA to C. Sizes 3 to 9. 
Large sizes, 8144 and 9, 25c extra. 


Terms: 4%-10, 2%-20, net 30. f. o. b. Cincinnati. 



































“Master Shoemakers” 
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STYLE CHANGES IN SKIRT LENGTHS 


Here is what the great authority on women’s 
styles, the Dry Goods Economist, has to say on skirt 
lengths: 


“One thing is sure, the straight-line silhouette is 
here to stay for day wear. The bouffant effects are 
noted in evening clothes. With the straight-line sil- 
houette, loose panels of irregular length are a logical 
accompaniment, for they afford diversity in style 
and at the same time accentuate the long, graceful 
lines. 


“With the general acceptance of the irregular hem 
which is achieved by the use of these panels, the in- 
dication of more length in the skirts is marked. It 
is impossible for a woman to wear a day dress to her 
knees or thereabouts and for dinner be content to 
wear a skirt reaching to her ankles. The influence 
of these draperies (which are assured in evening 
clothes) will bring the suit skirts down. 


“The ultra-fashionable woman is the one who first 
indorses a new style, and, therefore, we find the mer- 
chants who cater to this class buying wholesale and 
offering retail the long skirts and extreme styles. 
The influence of this fashion will not reach mod- 
erate-priced garments for another season. But it 
will come. 


“This is the reason we find such a diversity of 
opinions regarding the subject. Sudden style changes 
do not take place in small centers, and there fewer 
extreme clothes are worn because of the smaller 
proportion of women who are willing or anxious to 
be dressed differently from “other folks.” Retailers 
in such centers are well aware of this, and their 
views naturally differ from the views of those whose 
customers are women who desire to dress in more 
extreme styles.” 


NEW COTTER SALES MANAGER 


H. S. Rodearmel, 
newly appointed 
sales manager of 
the Cotter Shoe Co. 
of Lynn, is spending 
much of his time on 
the road, visiting the 
larger centers in the 
interest of the For- 
mative shoe, a new 
orthopedic last de- 
veloped by that com- 
pany. Mr. Rodear- 
mel has been en- 
gaged in various 
phases of the shoe 
business, both 
wholesale and re- 
tail, for several 
years, and is well 
known among the 

H. S. RODEARMEL retail merchants of 
Sales Manager of the Cotter Shoe Co, the country. 
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All Made with Half Louis, Satin Covered 


Provide Now for Fall Needs 





















Style H5005 $2.25 Pair 


All satin mule, flexible leather sole. Pink, Blue, 
Rose, Lavender, Copen, Black. Also Black vamps 
with above colored linings, . 


Sizes 3 to T. 






















Style H5010 $3.25 Pair 


Quilted satin D’Orsay, turn sole, ribbon rosette, 
braid trimming, Pink, Blue, Rose, Lavender, Copen, 
Black, Black/Copen and Black/Rose. 


Sizes 3 to 7. 


















H5124—Trimmed $3.00 
H5023—Without 
Trimming, $2.25 


Black brocaded mule, flexible leather sole, lined 
with Pink, Blue, Rose, Lavender, Copen, American 


Beauty. 
Sizes 3 to 7. 














Heels 















Terms 2/10 


Gp Apeubberg, on 
85 “With Ave. New-Uoruk, 


Outdoor Beauties 


Poise is born of the assurance that one 
is ‘well dressed. To dress well, one must 
give attention to every detail. 


The Diamond Brand Fast Color (Visible) 

Eyelet is a style detail not to be ignored. 

United Fast Color Eyelet Company 
Boston, Massachusetts 





From actual photograph by Garo, Boston 
All rights reserved 
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If a Chicago merchant on a summer vacation were 
running his touring car through the quaint little 
town of Monmouth, Maine, his attention would be 
attracted by a stately elm waving its massive 
plume over the highway half a mile or more south 
of the village. 

If he knew the history of that tree he would take 
off his hat, for it was planted by General Henry 
Dearborn, who, in 1814, left the spot it shaded to 
become the Commander-in-Chief of the American 
Army. Every citizen of Chicago knows the history 
of the fort which bore his name, and establishing 
the first colony in that great metropolis of the west. 
Chicago is proud of its connection with the life of 
General Dearborn and has given his name to one 
of its principal thoroughfares. 

Years after General Dearborn returned to Maine, 
one of his grandnephews, Charles P. Blake, visited 
the scenes made famous by association with his illus- 
trious relative. While in the Great Lake Region, 
Blake came into touch with one of the scattered 
Indian tribes. He saw the ease with which a brave 
could walk the distance of from fifty to one hundred 
miles without discomfort to his feet, and was em- 
braced with the idea of educating the Indian moc- 
casin to the requirements of the white man. 


Contemporaneous Inventors 


Blake was ingenious. He had a right to be, for 
Monmouth was at that time a hotbed for inventors. 
One of his neighbors, Benjamin F. Shaw, was work- 
ing on a machine for knitting hosiery. He succeeded 
in perfecting it; removed to Lowell, Mass., and estab- 
lished the well-known Shawknit stocking works. 
While Shaw was studying to produce an ideal stock- 
ing, Blake was studying to produce an ideal shoe 
to wear with it. He began the manufacture of moc- 
casins in a modest way. His first output was a boot 
for the woodsman, as the Penobscot River region 
was at that time the principal lumber district of 
the east. 

Blake’s moccasins soon attained a broad reputa- 


The Salesman’s Creed 
Posted in a prominent place in the Sommer & Kaufmann 
store, San Francisco 


I am the ambassador of good business; the point 
of contact between our institution and the customer, 
whose good will and continued patronage depends 
largely on my efforts. 

I will try at all times to justify the confidence placed 
in me by putting the customer’s welfare in the fore- 
front of my personal obligations. 

I will not misrepresent a size, maker’s name, or 
former price, if reduced. I will be frank regarding 
materials and tell the truth in the matter of service 
each material can be expected to give. 

I will be neat and orderly in my personal appear- 


, 
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The Indian Moccasin 
A Bit of History of Monmouth, Me. 


tion; calls for them came from the west. He de- 
cided to manufacture his product on a larger scale. 
He erected a commodious factory near his birth- 
place, and soon built up a business that was self- 
advertising on account of the superiority of the 
goods. This was more than seventy years ago. 

Peary, the discoverer of the North Pole, elected 
it and used it not only for himself but for his en- 
tire crew on his two last expeditions. 


Everyone a Moccasin Maker 


In the town of Monmouth everyone knows moc- 
casin making. You remember the story of the man 
with the wooden leg, who said: “My father also 
had a wooden leg and my grandfather had one. It 
runs in the blood.” Moccasin making runs in the 
blood of the people of Monmouth. The art—for the 
making of a moccasin—is an art, has been handed 
down from generation to generation; great grand- 
father, grandfather, father and son have all had a 
part in the development of the shoe that nows leads 
the world in the claim for excellence. With the ad- 
vent of modern machinery some operations in the 
construction of a moccasin are accomplished by im- 
proved methods, but genuine moccasins today, as 
in the past, are the product of the hand artisan 
sitting at his bench with waxed-end, needles and 
awl. 

The expert moccasin maker occupies a unique posi- 
tion. He cannot use substitutes. He must have 
real leather made from a selection of the very best 
hides. He belongs to the old school of shoemakers, 
patronized by those, who, in the face of changed con- 
ditions and improved methods, still demand their 
shoes made by hand. 

Modern stitching machines have been developed 
by the clever brain of man which have revolution- 
ized shoemaking in nearly every country of the 
world; but man’s fertile and resourceful mind has 
yet to invent a machine for making moccasins. Sev- 
eral times the industry has been led to believe that 
one was about to make its appearance, but it has not 
yet been assembled. 


ance, and dignified and quiet in my associations with 
customers. When on the floor ready for duty I will 
always display an eagerness to serve promptly. 

I will not let petty matters of daily routine destroy 
my cheerfulness and the courtesy which should express 
the firm’s appreciation of the customer’s patronage. 

I will fit each customer with the greatest care and 
attempt to bring each sale to a satisfactory and final 
conclusion. In enlisting the services of a second sales- 
man, I will attempt to preserve the customer’s kindly 
feeling and make it clear that such a change is made 
with a view to rendering the best service which it is 
possible to give. 

To the above principles and policies which have 
always inspired the steady growth of Sommer & Kauff- 
mann, let each salesman dedicate his daily service. 
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Styles Carried in Stock 








In Stock Style 220 


Stock No. 220—Brogue Last. Monarch Tan Scotch Grain Ox- 
ford. Wingfoot Rubber Heel. Wide Extension Edge. Sizes, 
AA 7-11, A 6-11, B 54-11, C 5-11, D 5-11. Price $6.90. 


Stock No. 460—Myopia Last. Patent Colt Dancing Tie. Light 
Flexible Sole. Sizes, AA 6-11, A 6-11, B 514-11, C 5-11, 
D 5-11. Price $6.00. 


Stock No. 135—Maurice Last. Cherry Calf Bal. Wingfoot 
Rubber Heel. Sizes, AA 7-11, A 6-11, B 54-11, C 5-11, 
D 5-11. Price $7.00, 


Stock No. 145—Arch Preserver Last. No. 820. Black Kid 
Blu. Kangaroo Tip. Sizes, AAA 7-13, AA 614-13, A 6-13, 
B 5-13, C 5-13, D 5-13, E 5-13, EE 5-13. Price $7.90. 


Stock No. 347—Arch 




















Preserver Last. No. 390. 
Black Glazed Kid Blu. 
Kangaroo Tip. Sizes, 
AAA 714-13, AA 7-13, 
A 6-13, B 5-13, C 
5-13, D 5-13, E 5-13. 
Price $7.90. 














In Stock Style 460 



































PEEP ELIT Et 





A Shoe with Style in Every Line 


E. T. WRIGHT & 





In Stock Style 135 











CO., Inc., 
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Ready to Ship Now 


Stock No. 137—Arch Preserver Last. No. 900. Gun Metal 
Calf Bal. Mat Calf Top. AAA, 744-13, AA, 7-13, A 6-13, 
B 514-13, C 5-13, D 5-13, E 5-13. Price $7.60, 











Stock No. 139—Arch Preserver Last. No. 900. Black Glazed 
Kid Bal. Kangaroo Tip. AAA 714-13, AA 7-13, A 6-13, 
B 514-13, C 5-13, D 5-13, E 5-13. Price $8.00. 


Stock No. 156—Arch Preserver Last. No. 900. Cocoa Brown 
Calf. Bal. Sizes, AAA 714-13, AA 614-13, A 6-13, 
B 514-13, C 5-13, D 5-13, E 5-13. Price $7.75. 





Stock No.. 447—Arch 
Preserver Last. No. 390. 
Havana Brown Kid Blu. 
Sizes, AAA 714-13, AA 
7-13, A 6-13, B 514-13, 
C 5-13, D 5-13, E 5-13. 
Price $9.00. 
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In Stock Styles 137, 139, 156 




















In Stock Styles 347, 447 
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In Stock Style 145 Keeps Good Feet Good 











ROCKLAND, MASS. 





OAT OTN ALE SPCR TIEN 
ETOP TENE TE 
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$6.00 
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$5.75 
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ALDEN-WALKER & WILDE 
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South Shore Styles 


A Real Live Line of Men’s and 
Women’s In Stock Shoes 











S-70 
These shoes will in- Toney Red. Oxford. Rubber 
terest your trade. Price $6.50 





S-90—Women's Medium Russia 


Ball Strap. 13/8 Heel. AAD, Send for Catalogue. 





Our line is well and 
favorably known. 
Quality and prices 
will always be found 
right. 


S-72 


S-72—Park Square Men's Russia 
reg. Oxford. Medium’ Brown. 
A—D, 5-10% 


Price $6.50 





S-92—Women's Medium Russia 
Oxford. Miss. Bon Ton Last 
AA—D, 2-8. 
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(INCORPORATED) S-96 
EAST WEYMOUTH, MASS. 5-98 
S-96—La oe pun Gn. .. -$6.50 
NEW YORK OFFICE: 299 BROADWAY pata e240 Last et - 
Tr nnn Iie 
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Splendid Values for Tam Ball Srp 


Tan Calf. Ball Strap. Perforated Tip. 


Y Leather Top Facing. Leather Sock 
IMMED Lining with Felt Heel Pad. Medal- 
lion on Toe.- Half Double Sole 
McKay. 
R4368 Chds. Spg. Hl, 8Y x11. $2.50 
Width D. 

R4369 Miss, Low HI, 1144 to2. 3.00 

Widths C, D. 
R4370 Y.L., Low Hl, 244to7. 3.90 

Widths B, C, D. 


EK 
K 
k 
K 
E 
K 
K 


y 
” 


' Take advantage of these good, substantial 
values today! Get in your order before pro- 
duction falls behind demand! 


These all solid shoes—the acme of McKay 
shoemaking, are of Helthy-Fut Standardized 
Quality. Everything that guarantee implies 


‘ee ed ee 


makes them real producers of service and sat- 
isfaction. 


Stock them for better profits and steady sales. 


Mk SIN BAC 
All Tan Calf. Perforated Tip. Half . Tu line 


Double Sole McKay. Leather Top 
Facing. Leather Sock Lining with 


Felt Heel Pads. Widths C, D. Chicco il iL. 
I 


R4360 Chds. Spg Hl, 814 to 11.$2.40 
R4361 Misses’ L. Hl, 1114 to2. 2.90 pti en: te tn, 


R4362 Y. L. Low Hl, 244to7. 3.75 211-15 W. Monroe St. 
(This run also in B width) 
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Keith's Konqueror “igulletin— 





Heres the. big demand in ready for 
chipment choco. St to our ¢ Peggy’? 
model. Cut (rom Mo. 4 Gallun or= 
Wweqian. Crk for cf by number—1014 
—Sizee GAG=2. “Price. $5.55. 



















“The “Preston TB. Keith Shoe Co. 


A. As, 299 “Broadway, Room 415 
“Procklon, Wass. “Boateng 207 Essex Street 






FEV CTC 






7) OMI On 
—_ HOTEL <<  — 
Ne OPPOSITE SOUTH STATION Gs xy EX ABSOLUTELY FIREPROOF 


McCARTHY BROS., PROPRIETORS 
400 rooms, 300 baths, $2.00 a day and up. 
Are you coming to Boston? Then, by all means, stop at the Essex. You will be near to the 
center of everything and in a most convenient position to transact business, see the points 


of interest, or take a day off for sport. Reasonable rates and efficient service at the “Essex” 
conform to present-day demands. 


THE ESSEX HOTEL COMPANY 
BOSTON, MASS. 
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(Continued from page 34) Exit the ““Grub”’ 


cut up a shoe, old or new, to see how it is made, ree ¢ f 

+4 3 Millions of feet of leather can be gained if grub 
as well as of what it is made. holes can be kept out.of hides. The U.S. Depart- 
ment of Agriculture is now striving to put an end 

























to grubs. 
_ ; These grubs, ’tis said, get into the hoofs of 
Soles Thin Edg es Thick ; cattle and eat their way through the hides. Which 
i Keep a keen eye on the edge of the sole, for it is like the hook worm, entering the feet from the 
i may be that the welt is thick while the sole is thin. soil and poisoning the body. 
‘ That is one of the things that cause customers to Plainly the feet are the beginning of the strug- 







remark that “the soles were like a piece of cheese.” gle for existence. 
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: 
Mahogany High Cuts for Girls 

















Full Vamps, Best Quality Outer Sole. 
Made at PRE - WAR PRICES. 


In Stock for Immediate Delivery. Orders Filled the Day Received 














These two shoes 
are built to give 
good service and 
can be retailed at 
pre-war prices. 
Their equal is not 
made by any man- 
ufacturer in the 
United States and 
that covers the 
world. 

















R-361—Mahogany High Cut Lace Stock R-2361—Mahogany High Cut Lace Foot- 


Tip, McKay: Sewed form, McKay Sewed 
Growing Girls, 2144/7 - - - - - $2.85 
Growing Girls, 244/7- - - - - $2.85 Misses’ Sch. Heel, 1114/2 - - - - 2.25 
Misses’ Sch. Heel, 1144/2 - -= = « 235 Child’s Sch. Heel, 8¥4/11 es, 2 2.00 


The A. S. Kreider Co. 


Exclusive Makers of Best Shoes for Boys, Girls and the Babies 
SEND YOUR ORDERS TO THE FOLLOWING DISTRIBUTING HOUSES 
CHICAGO NEW YORK, N. Y. BOSTON, MASS. | ST. LOUIS, MO. 
312 W. Monroe St. 123 Duane St. 100 Summer St. 1408 Washington Ave. 
PITTSBURGH, PA., 923 Penn Ave. PHILADELPHIA, PA., 51 North Third St. 


FACTORIES 
Annville—Lebanon No. 1 Middletown, Palmyra—Pennsylvania Lebanon No. 2—Elizabethtown 
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Newest Oxtord Novelties 
in Stock 








No. B 266—All Tan Russia Calf Welt, 
Three-Buckle-Strap Oxford with Tip, 
$5.50 
No. B 267—Same in All Gun Metal —— 
Si are es $5. 








10/6 Heel. Price ....cccccccces 








No. B 263—All Black Ooze Welt Oxford, 
Imitation Tip, 14/8 Heel. Price. .$5.85 


Terms, Net 30 Days 


Bo. co MScotch Grain Tip J Oy; Clar k & N ier, Inc. 


and Foxing, 10/8 Heel. Price... .$5. 
Rochester, N. Y. 





No. B 262—Same in All Gun Metal Welt 
with Black Scotch Grain Tip and Fox- 
Se, FD lk ccactecscnsddeceeed $5.25 









































With Leatheroid or Velour Cases 


$ With Wool 
a. 


$Adoz . , 
4. with Bristle Dauber Finger Dauber 


The Dandy Travelers’ Kit is most compact 
Your advertise- and handy. You can have your choice of 


ment in Gold or j , 
the leatheroid or velour case, which closes 
Bronze on_ the 





with a snap fastener. Contains No. 5 bristle 
dauber and a dandy woolskin brush. This 


set is also furnished with the finger dauber 


leatheroid case — 
or in black type on 
the polisher itself. 


HANDY DANDY KITS | 








of woolskin if preferred. 
At no extra 


charge when or- Gilco Specialties will be Money-Makers for you. 
dered in gross 
hots. Write for folder 














Headquarters for shoe tongue pads, pullman E. , 2 GILBERT MFG. CO. 
Rochester, N. Y. 


slippers, beaded ornaments and Eiderdown 
Slumber Slippers 
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A NORMAL THE ACROBAT 
CHILDS FOOT SHOE FITS IT 








“ACROBAT” Nature Last 
Appeals to Mothers 


OWADAYS, Mothers don’t just buy “a pair of shoes” for their children— 

they want foot comfort and real wear. That’s why the “Acrobat” Shoe, 
built on nature lasts, instantly appeals to them. And once a Mother has seen 
for herself how “Acrobats” wear, it is hard to satisfy her with any other shoe. 
All-leather “Acrobats” with full flexible sole (patented double welt) do not 
have to be broken in. The insole is free of all tacks, nails, or stitching, and 
cannot loosen, roll up, or wrinkle, until the shoe is entirely worn out. 


Your customers will like these features. With a small investment in a run of 
sizes for one or two “Acrobat” numbers, you can demonstrate to yourself that 
“Acrobats” make a wonderful hit with your trade, and build for your store the 
kind of business every good merchant wants. 


Send for Catalog 21-F, Showing Fall Styles 


It describes all the features and advantages of “Acrobat” patented construction, which makes 
“Acrobats” a better shoe for children, and illustrates all ready-for-shipment styles, in sizes 
from 3 Infants to 8 Growing Girls. Write today for prices. 


SHAFT-PIERCE SHOE CO., FARIBAULT, MINN. 


Specialists in Children’s Good Shoes Since 1892 


pcROBap 
SHOES 


PATENTED DOUBLE WELT 
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The Human Element 


Somewhere beneath the surface of every man, lies the human 
element,—that which, when brought out in full potency, 
places the college professor on the same plane with the day 
laborer. Many men attempt to conceal or pretend not to 
know its presence. Fine clothes, polished manners and 
supercilious airs often smother this active little element. A 
dilapidated hat, a stubby clay pipe and patched trousers 
would have you believe that nothing human could move 
underneath. Yet, within every man, glows the ember of the 
human element. 


The Harrisburg Shoe Manufacturing Company has believed 
always that shoe workers are intelligent, reasoning beings, 
susceptible to being human. Those who grasp the throttle 
of Harrisburg managership have observed invariably that 
showing a human streak bestows peculiar benefits upon out- 
put, wages, worker loyalty, and general progressiveness. 


You, as a retail merchant, must take much for granted, unless 
the manufacturer who sells you presents indisputable proof 
that he is giving you utmost value for every dollar you give 
him. 

In the Harrisburg organization, you will find a group of men 
who understand your problems, who are sympathetic in re- 
gard to your business, who will fulfill your requests honor- 
ably,—a group of men quite human! 


Che Harrisburg Shoe Mig. Co. 


of Harrisburg, Pu. 
WOMEN'S SHOES MISSES SHOES CHILDREN'S SHOES 
OF VALUE 
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IN STOCK 


Start Fall business your way—Order these MENIHAN novelties now from 
stock—Prompt deliveries—Excellent values. 


hm AY 


No. W 317—Medium Shade Tan No, W 345—Black Satin One Strap, No. W 315—Black Satin One Strap, 
Calf, One Strap, 14/8 Military Heel, 18/8 Satin Covered Baby Louis Heel, 17/8 Satin Covered Full Louis Heel, 
4 Iron Square Edge, A 4 to 8, B 3 New Process Light Weight Flexible New Process Light Weight Flexible 
to 7, C 3 to 8. Price $4.75 Soles, AA 4% to 7, A 4 to 7%, B Soles, AA 4% to 7, A 4 t 
 edetiieteteme > 8% to 8, C 3 to 8 


el Ee a a ne ge ge el 


—— 


No. W 106—Van Dyke Tan Calf No. W 113—Van Dyke Tan Calf 
Oxford, 13/8 Military Heel, Goodyear No. W 149—Black Suede Oxford, Oxford, 10/8 Cuban Heel, Goodyear 
Welt, AA 4% to 8, A 4 to 8 B veo ~~~s Gey s wes Welt, AA 4% to 8, A 4 to 8, 
3% 8, C 8 to 8 * to's D3 eo Fees6 3% to 8, C 8 to &, D 3% to 8. 
Pric PM csacniccr ines Sane - 86.00 ial . 
No. W 129—Same as above in 

Havana Brown Kid with 14/8 Mili- 

tary Heel. Price $6.00 





No. W 131—Medium Shade Tan No. W 179—Havana Brown Kid No. Ww 185—Toney Red Calf Ox- 
Calf Oxford, One Inch College Heel, Oxford, 10/8 Cuban Heel, Goodyear ford, One Inch College Heel, Good- 
Goodyear Welt, AA 5 to 7, A 4% Welt, AA 4% to 8 B year Welt, AA 4% to 8, A 4 to 8, 
to 7, B 3% to 8, C38 to 7, D4 = C 8 to 93.65 B 3% to 8, C 8 to 8, D 

ce 


to 8. Price 


Terms: Net 30 Days 


The Menihan Company 


Shoemakers for Women 


Rochester, N. Y., U. S. A. 


Sa ee le Re ee 








a-Si -8-8 48-8548 s 
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Carthage, Ill—Charles Chapin, boots and 
shoes, etce., reported recently com- 
menced business. 

paveoner,, Iowa—Dolly Shoe Store (306 
West Third Street), boots and shoes, 
reported recently commenced busi- 
ness. 

Strasburg, Va.—S. W. Link (Link’s Home 
of Good Clothing), boots and shoes, 
ete., reported recently commenced 
business. 

Laurel, Miss.—B. B. Pollock, boots and 
shoes, etce., reported recently com- 
menced business. 

Leesburg, Va.—W. E. Rose, general store, 
reported recently commenced business. 

Pottstown, Pa.—Nechtel & Shook, sport- 
ing goods, etc., reported partnership 
dissolved. 

New York City, N. ¥.—Cook & Georges, 
boots and shoes, reported partnership 
dissolved. 

Somersworth. N. H.—Daum Bros., boots 
and shoes, reported Philip and David 
Daum withdrawing. 

Brooklyn, N. Y.—Gelfman & Goldman, 
boots and shoes, etc., reported part- 
nership dissolved. 

Mabel, Minn.—Heggen & Halverson, gen- 
eral store, reported partnership dis- 
solved. 

New York City, N. Y.—United Army & 
Navy Stores, Inc., general store, re- 
ported partnership dissolved. 

Bessemer, Ala.—Palton Clo. Co., boots 
and . shoes,. etc., reported. ‘Baker 
Mitchell retired. 


* Chicago, Ill—Lyon & Reiss, boots and 


ose. reported succeeded by Albert 

eiss. 

Odebolt, Iowa—Rosen Bros., boots and 
shoes, reported succeeded by Henry 
Rosen. 

So. St. Paul, Minn.—David Blumenfeld, 
boots and shoes, etc., reported suc- 
ceeded by D. Blumenfeld & Son. 

New York, N. Y.—Elias Bass, boots and 
ee, reported succeeded by Baff Shoe 


a, ‘Greek, Minn.—H. Nelson, boots and 
ay etc., reported B. F. Orr moved 


Chisean, “{1l.—Philip Kramer, boots and- 


shoes, etc., reported 
Rhinelander, Wis. 

Barry, Ill.—Sessel’s, boots and shoes, re- 
ported sold out to Louis Sessel, firm 
name to remain Sessel & Co. 

Sam Weinstein Shoe & Slipper Mfg. 
Co., reported sold out of business. 

Baltimore, Md.—Clara J. Wigart (Mrs. FE. 
Pliny), boots and shoes, reported sold 
out to Harry Spergel. 

Brooklyn, N. Y.—Berkowitz & Tanen- 
baum (J. & J. Shoe Shop), boots and 
shoes, reported out of business. 

City Made Shoe Mfg. Co., shoe 
manufacturers, reported out of busi- 
ness. 

Herman Steiger, boots and shoes, 
reported selling out. 


FAILURES 

Philadelphia, Pa.—Becker & Co., Inc., 
boots and shoes, reported called meet- 
ing of creditors. 

Brooklyn, Y.—Isidore Prober (Irving 
Bootery), boots and shoes, reported 
called meeting of creditors. 

Philadelphia, Pa.—Star Bootery, boots 
and shoes, reported called meeting of 
creditors for August 31. 

Brockton, Mass.—Burk & Petters Shoe 
Co., wholesale boots and shoes, re- 
ported embarrassed. 

Chicago, Ill.—Fox & Ginsberg (3557 West 

Roosevelt Road), boots and shoes, re- 

ported assigned. 


removed to 


’ ie is Suen 


Current Events in Failures, Suspensions and Activities 
in the Shoe and Leather Trade 


New York, N. Y.—Samuel Greenspan, 
leather bags, etc., reported assigned. 

Newark, N. J.—Ewald Haehnie, general 
store, reported assigned. 

Niles, Ohio—Niles Shoe Co., boots and 
shoes, reported assigned. 

Troquois, Ont.—Max Rabin, general store, 
reported assigned . 

Montreal, Quebec—Max Rosenthal (Real 
Fit Footwear), boots and shoes, etc., 
reported assigned. 

Moorhead, Minn. — Underselling Store, 


Ine., general store, reported assigned. . 


San Francisco, Cal.—Amber & Cohen, 
general store, reported bankruptcy 
petition filed. 

Flint, Mich.—H. Blidstein, boots and 
shoes, etc., reported bankruptcy peti- 
tion filed. 

Newark, N. J.—Jacob Brenner (Army & 
Navy Stores Co.), general store, re- 
ported bankruptcy petition filed. 

Leavenworth, Wash.—A. Brown, general 
oe reported bankruptcy petition 

ed. 

Winnsboro, Texas—Corley & Douglass, 
general store, reported bankruptcy 
petition- filed. R 

Boston, Mass.—Eliott Shoe Co. of Boston, 
wholesale boots and shoes, reported 
bankruptcy + pea filed. 

Decatur, Ill.—William Ginsberg, boots and 
shoes. etc., reported bankruptcy peti- 
tion filed. 

Newport News, Va.—Gordon & Green- 
spoon, Inc., boots and shoes, reported 
bankruptcy petition filed. 

Philadelphia, 
and shoes, reported bankruptcy peti- 
tion filed. 

Newark, N. J.—Homer Shoe Co., shoe 
manufacturers, reported bankruptcy 
petition filed. 

Selfridge, N. D.—Abe Jampolsky, general 
osens, reported bankruptcy petition 

ed, 


Johnstown, Pa.—Johnstown Peoples Co- 


op. Assoc., general store, 
bankruptcy petition filed. 

Bernice, La.—G. E. Lindsley & Co:, Ltd., 
general merchandise, reported bank- 
ruptcy petition filed. 

Memphis, Tenn.—Morris Lipnick, general 
—_ reported bankruptcy petition 

ed. 

Brooklyn, N. Y.—Mamlin & Gold (Rialto 
Boot Shop), boots and shoes, bank- 
ruptcy petition reported filed. 

Baileyton, Ala.—H. S. Martin, boots and 
shoes, etc., bankruptcy petition re- 
ported filed. 

Boston, Mass.—K. Richman, wholesale 
boots and shoes, reported bankruptcy 
petition filed. 

Etna, Pa.—M. Rivlin, boots and shoes, 
= reported bankruptcy petition 

ed. 

Fort Gaines, Ga.—M. Sachar & Sons, 
boots and shoes, etc., reported bank- 
ruptcy petition filed. 

Caldwell, Ala.—J. P. Sheffield, general 
— reported bankruptcy petition 

e 

Youngstown, Ohio—Ben Silver, boots and 
shoes, etc., reported bankruptcy peti- 
tion filed. 

Chester, Pa.—Emanuel Surasky, boots and 
shoes, etc., reported bankruptcy peti- 
tion filed. 

St. Francis, Kan.—The Toggery, boots and 

. shoes, etc., reported bankruptcy. peti- 
tion filéd. 

Baltimore, Md. — Edward P. Tuerke, 
leather goods, etc., reported bank- 
ruptey petition filed 

Webberville, Mich.—Charles T. Webber, 
general store, reported bankruptcy 
petition filed. 


apoertes 


Pa.—Jacob Grossman, boots ; 










Alt 
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Hartford, Ala.—Windham & Son, general 
store, reported bankruptcy petition 


filed. 

Leland, Miss.—A. Wolff, boots and shoes, 
etc., reported bankruptcy petition 
filed. 


Cumberland, Md.—-Joseph Shapiro, boots 
a shoes, etc., reported receiver ap- 


pointed. 

Alteona, Pa.—-Abel Stern (Quality Shop), 
boots and shoes, reported receiver ap- 
pointed. 

Los Angeles, Cal.—Felix Zebric (Spe- 
cialty Shoe Shop, Fashion Boot Shop), 
reported asking general extension. 








No Fallen Arches Here 


Soccer football is a great game, 
from the shoe man’s point of view, 
because it is played with the feet and 
legs. A soccer player may get a 
crack on the crown. But he never has 
fallen arches. 


THE WASTE INVOLVED IN ABUS- 
ING SHOES 


That Hoover report on “Waste in 
the Shoe Industry” was good. But it 
didn’t touch the greatest waste of all. 
That is the waste caused by abuse and 
neglect of shoes. Sell some more 
trees, and plenty of blacking, and help 
to check this waste. 





MISCELLANEOUS 








Ideal Line R 
deal olling Step 


Fifteen awe. Satis- 
faction Guaranteed. 
Lasts a  Life-time. 
Write’ for Catalogue. 


’ Daynite 
Furniture Mfg. Co. 


213 Chouteau Trust 
Bldg. St. Louis, Mo. 




















Milbradt Rolling 
Step Ladders 


are made in a great many 
styles to suit = kinds 
of stores and shelving. 
They will enable you to 
get along with less help, 
save the wear and tear 
on your shelving and 
help the appearance of 
your store. Shipped sub- 
ject to approval and sat- 
isfaction guaranteed. 


of ladders as well as 
other store fixtures, 


Milbradt 


Manufacturing Co. 
2416 No. 10th’ St. 
ST. LOUIS, MO. 
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MISCELLANEOUS MISCELLANEOUS WANTED TO PURCHASE 








We buy quick and pay highest cash price 


Metal Shoe Fitting Stools SHOE STORE thy -ather merchandise.“ Soet 
mag CHAIRS Bank aid merceatile: reference 
SETTEES BESRANK, WALKER. Proprietor 
610 Broadway, Brooklyn 
Phone Stagg 1757 

















The NEW YORK EXPORT 


WINDOW DISPLAY FIXTURES - PURCHASING CORPORATION 


The OSCAR ONKEN Co. 515-517 Broadway, 
1154 4th St., CINCINNATI, OHIO New York City, N. ¥. 
WILL { farm Sellers } FOR 





No. 141 


rate, or THE CHICAGO 
ana Price WIRE CHAIR CO. The Most Popular 


621 N. La Salle Street Size Stick DO YOU CONTEMPLATE 


Chicago, Ill. Retiring or going out of business? 


66 99 I will pay value for your entire or surplus 
stock of shoes, 
Leases having a short term to run taken 
. Established 25 years. 


“cc ”? over. 
— -_ Trade Mark iit steel I. OLENICK 
. oadway, - Tel. 95: 

ee On & eS Made in Three Styles, . strict a 
HEEL and | No. 1, 2, 3 

COUNTER | > <> 

a) High h 
yg ongrong i With Standard Measures, ighest Cash Prices Paid 


for entire shoe stocks. We also buy your 
Without Ft Fe a English, French surplus or slow sellers, Quantities no ob 
i & i] ’ ject, Retail or wholesale. Short term leases 
Prevents the Counters of Boots American taken off your hands. Wire or phone us. 
and Shoes from Running Over. oo confidential, tablished 
Easily applied. No Repair De- FE a 1890. 
partment should be without them. ins Price No. 3 06 Cha AUBERG & co. 
——— 2 Church St., New York, N. Y. 
We alse purchase clothing, hats, furnish 


The “Ee wo i} $1.50 Each goods, ete. Phone Canal a8 


SHOE STRETCHER 


will adjust counters or stretch 
shoes two whole sizes withou 
damaging the shoes. 

sizes: Misses’ 13 to 

Shoes can be _ stretched either 
across the base end or of tip to 
give greater height or width to 
fox. $2.00 each. 


F. W. WHITCHER CO. 


Boston 
d 


BUY Surplus Stocks CASH 


Entire Stocks 
































“Varnum” Size Sticks 
are made of Extra NT 
Quality Maple Wood, ATTE ION OF 
with Nickel Plated Shoe Manufacturers and Jobbers 
Trimmings. Makes an attrac- We are soliciting consignments of general 
tive fixture for the store, also —_ ~! nee and ol also make liberal 
cash advances necessa 
@ long wearing and useful one CANTOR & WOLPERT, INC., 
as well. —Auctioneers— 


653-655 Atlanti 4 Boston, " 
Write Us Direct if Your Dealer ket oe 


Cannot Supply You 


SAAAAINOM ARAM... 














Chicago : 
Frank W. Whitcher Co. 
Manufacturers ie C A * H P A I D 
BOSTON, Mase. Sota fice snrehandlee ny qoanti 
BRANCH, CHICAGO, ILL. *rompt attention given. 

CHAS. BLACHER 


166 Pulaski St., Brooklyn, N. Y. 
Phone Williamsburg 3410 




















| F | Bicycle 
Display Fixtures ff 7 : Ll Ca Ss h B u y ers 


We Make a Specialty ' & LADDERS 
of Shoe Fixtures an wes or general lines at footwear. wan bandle 
- ; 2 stocks of any size. Business transactions 
wate a GE.” : i strictly —.. a. a -_ 
a a j Boot and Shoe Recorder ng Co., 
“Suu | Styles and = | goutn st., Boston, Mass. 


Ask for catalog ‘“‘L’’ i 
Window Valances 5 to fit all 


A big stock for immediate delivery. 
Ask for samples. "| kinds of 


a tte tae Tintew, ROME ase 9 shelving. §8[CASH PAID 


illustrations in colors sent. | log giving full 
Decorating Plash deetetaktes for shoe stores or surplus stocks of shoes or 
Ask for samples. and prices. for other merchandise. Leases taken over. 

We will send a representative to investigate 


The Hecht Fixture Co. . "THE BICYCLE. and make offer upon request. 


Medinah Bidg. Chicago STEP LADDER ° 
Wells St. and Jackson Blvd. Kalter Cerf. Mercantile le Co., ine. 


NEW YORK SHOW BOOM , 591 Broadwa Ne 
5-81 B. 12th. Bet. Broadway & 4th Ave. ah nma ty Phone ‘Spring 5160-5161-5162 
UL 
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“Recorder” rates for space less than one-eighth Pitsertion.” Minimum « amount. accepted, ‘seventy-five 
-tieatitins aime per word for each ‘insertion. | Minimum amount ‘accepted, 
apeee 3G ton See Seas Oe noon, on Friday. of week. preceding publication “date. 
<= a a oMlice, twelve, words must be allowed in each advertise: 
2 in... 10.00 8.00 7.00 6.00 5.00 ment for address. | When advertisers desire replies for- 
3 in... 15.00 12.00 10.50 9.00 7.60 must be counted in the advertisement and paid for Sasera- 
4 in... 20.00 16.00 14.00 12.00 10.00 ingly. Answers to ads must be sent under letter postage. 
Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 

















SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





SALESMAN WANTED—For line of In- 
fants’ Soft Sole Shoes. 10% commis- 
sion. Apply to LAKE SHORE SHOE 
CO., Peabody, Mass. 


ALESMEN WANTED to carry our lines 
otf infants Soft Soles, First Steps, 
Slumber Slippers and Indian Moccasins. 
Our recent enlargement allows us to take 
on more territory. Liberal commissions. 
Will you be the lucky one? None but 
hustling dependable salesmen need apply. 
The B. & P. Footwear Co., Inc.,11-17 
W. Cayuga St., Oswego, N. 


IDE-LINE IN SEASON. Two popular 
numbers. Ten per cent commission. 
Write for samples, giving home address 
and territory covered. Address C-791, 
care Boot & Shoe Recorder, 189 West 
Madison Street, Chicago, 


S HOE SALESMEN wanted to carry side 
line of high grade infants’ soft soles. 
Various territories open. 10% commis- 
sion. Babyville Shoe Co., Rochester, N. Y. 


S ALESMEN WANTED—We have a few 
more territories open for salesmen to 
curry our line of Baby Soft Sole Shoes as 
side line. Goods of high quality and 
earried in stock ready for prompt ship- 
ment. Commission basis. Applicants 
with established list of customers given 
preference. W. V. Richey Shoe Co., Dan- 
vers, Mass. 


SALESMEN WANTED covering’ the 
Jobbing and Retail Trade to book 
orders for immediate and Spring delivery 
on our patented Heel Grip. Strictly 
commission basis. Marlam Manufacturing 
Company, 825 Broad Street, Newark, 
N. J. Room 3. 




















WE HAVE an opening for a shoe man 
who is thoroughly acquainted with 
New York accounts. Also an opening 
for a man for Long Island. This is an 
opportunity to make connections with a 
house that always has what the trade 
wants. Only a live wire who can do real 
business need apply. Address K-501, care 
Poot & Shoe Recorder, 127 Duane St., 
New York. 


ATTRACTIVE opportunity for experi- 
enced man to sell a complete line of 
women’s and children’s shoes. Only A-1 
man need apply. Various territories open. 
Address K-499, care Boot & Shoe Recorder, 
127 Duane St., New York. 











SEVERAL good territories are 
open for experienced salesmen 
capable of successfully placing a 
line of Ladies’ High Grade Turn 
Slippers, 

Want men of proven ability willing 
to travel on straight commission 
basis. Address C-676, care Boot 
@ Shoe Recorder, 207 South St., 
Boston, Mass. 








Salesmen who can sell case lots 
to large trade. New York House, 
specializing short line lomen’s 
McKays and Welts, popular styles, 
right prices. Give experience, ref- 
erence. 

Address C784, c/o Boot and Shoe 
Recorder, 207 South St., Boston, 











WANTED-—Salesmen for superior line 

of Moccasins on commission. Good 

territory open. Must have ability and 

acquaintance with the trade. State ter- 

ritory wanted. Give references. ELK- 

— MOCCASIN MFG. CO., Ypsilanti, 
ch. 





TRAVELING Shoe Salesman Wanted, to 
take on a line of Children’s Turn 
Shoes. Address C-780, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 








ANTED—Experienced resident sales- 
men with established trade in large 
cities in the Middle West to carry our line 
of snappy popular priced men’s Welts and 
McKays, men’s house slippers all carried 
on the floor ready, besides a complete line 
of canvas shoes and oxfords for Spring. 
Liberal commission. A good line for men 
selling a line of women’s and children’s 
shoes For further information address 
SIDWELL DEWINDT SHOE COMPANY, 
at W. MONROE STREET, CHICAGO, 








SALESMAN WANTED 


For all New York State excepi 
New York City. We will con- 
sider only a man now selling 
women’s shoes in that territory. 
Write fully first letter. 


THOMSON CROOKER SHOE 
Co. 


18 Station St. Boston 20, Mass. 











SALESMEN WANTED 


One of the oldest and largest 
shoe manufacturers in New Eng- 
land making men’s and women’s 
high grade shoes is revising their 
sales organization and needs a 
few additional salesmen to repre- 
sent them on a direct factory 
basis, calling only on the best 
accounts in the big cities. Ap- 
plications wanted only from 
those who are accustomed to sell 
this class of trade, who have 
handled the better grades of 
shoes, and who have ability to 
sell in excess of a hundred thou- 
sand dollars yearly. The propo- 
sition is one of the best in the 
country and calls for the very 
highest type of successful sales- 
men. Address C788, care Boot 
and Shoe Recorder, 207 South 
St., Boston, Mass. 











FELT AND NOVELTY SLIPPERS— 
Salesman wanted by manufacturer of 
a good varied line. Good territory is open 
for the right party with a large follow- 
ing, amongst jobbers and large depart- 
ment stores. Wonderful opportunity for 
live wire. Commission basis. State age 
and houses worked for in last few years. 
Address C-786, care Boot & Shoe Re- 
corder, 207 South St., Boston, Mass. 





S ALESMEN WANTED—One for Indiana, 

and.one for Illinois outside of Chicago, 
to handle Pied Piper children’s shoes and 
Dr. Sommer’s New Dawn Shoes, made by 
Patented Improved Welt process. New 
factory enables us to make prompt ship- 
ments. High Grade lines that will merit 
ouly high grade men with established 
trade. MARATHON SHOE CO., WAUSAU, 
WISCONSIN. 








SALESMAN 
WANTED 


To cover the following Pennsyl- 
vania Counties: Armstrong, Cam- 
bria, Center, Clearfield, Indiana, 
and Jefferson. We have an 
established business in this terri- 
tory and want a live wire who 
owns an automobile and who 
will make the territory in this 
when the roads are passable, the 
balance of the year by train. He 
must thoroughly understand the 
shoe business, ds well as the 
trade on this particular territory. 


We carry full lines of leather 
footwear, and Goodyear Glove 
Rubbers, and pay a commission 
of 5% when goods are paid for. 


L. P. ROSS COMPANY 
67-75 Mortimer Street, 
Rochester, N. Y. 














POSITION WANTED 


NEW YORK SHOE MAN seeks oppor- 
tunity with retail store in Boston or 

vicinity. Able to take charge, but willing 

to begin at bottom. Address C 792, care 

ost & Shoe Recorder, 207 South St., 
oston, % 


POSITION WANTED as manager and 
shoe buyer in department store. Now 
holding similar position. Can furnish 
ood references. Address K-500, care 
oot & Shoe Recorder, 127 Duane St., 
New York. 








Send all replies te Boot & Shoe Recorder, 207 South St., Boston, unless otherwise noted in advertisement. 
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RECORDER 


THE RECORDER CREED: Getting More Shoes Sold Right; not only “more” but “right”; sold for the 
right purpose, to the right wearer, in the right fitting, for the right price, at the right profit. This 
is the great problem of the retail shoe merchants. 
ecorder” is to help solve it; for this is the basic problem_upon which depends the progress of the en- 
leather; their production and distribution. 


Canadian, $6.00. 


The chief purpose of 


“The Boot and Shoe Re- 


Foreign, $10.00 














POSITION WANTED 


FOR SALE 





XPERIENCED FACTORY MANAGER 
wishes to make connection with reli- 
able concern. Have had fifteen years’ ex- 
perience managing large concerns in the 
overgaiter and legging line. Can handle 
any kind of Singer Sewing Machine, also 
United and Reece Buttonhole machines. 
Can furrish A-No. 1 references. Address 
K-498, care Boot & Shoe Recorder, 127 
Duane St., New York. 








EXECUTIVE MANAGER OR 
SHOE FACTORY SUPT. 


Desires position with well established 
firm. Energetic worker. Big money 
not anticipated until management 
profits from my association with 
organization. Best of references. 
College graduate, 34 years of age; 
long experience in the shoe game. 
Character and ability will stand 
strictest investigation. 

Address C783, Boot and Shoe Re- 
corder, 207 South Street, Boston, 
Mass. 














LINE WANTED 


WANTED—a line of men’s and women’s 
soft sole comfy slippers, also desire 
a line of men’s and women’s rubbers. 
State particulars in first letter. Address 
at our office. Hirsch & Waldstedter, 
1367 Broadway, New York City, Room 








Two YOUNG MEN with established 
trade, desire line of men’s and 
women’s popular priced Welts for New 
York and New Jersey. Excellent refer- 
ences. Address at our office. Hirsch & 
Waldstedter, 1367 Broadway, New York 
City, Room 407. 








HELP WANTED 


S HOE SALESMAN with ten years’ ex- 
perience on the road in Texas, New 
Mexico and Oklahoma wants a line of 
ladies’ shoes for above territory. Address 
C-790, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 








WANTED — An all-around experienced 
shoemaker to take full charge of 
men’s welt factory to make 150 dozen 
daily. Only a man with good habits and 
ability to’ produce results; must know 
shoemaking from start to finish. Address 
C-787, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 





WANTED—A shoe buyer for women’s 
and children’s shoes, capable of con- 
ducting a high class department. Man 
who is successful salesman at present 
that can assume the responsibility of 
buying and managing. Apply stating all 
necessary details in first letter. W. M. 
WHITNEY & COMPANY, Albany, N. Y. 





MYERS 72." 





OR SALE—Old established exclusive 

shoe store in good live location in 
Chicago. Clean stock, long lease, cheap 
rent. Doing good business. Stock and 
fixtures will invoice about $12,000. 
Address C-785, care Boot Shoe Re- 
corder, 207 South St., Boston, Mass. 





HOE STORE for sale in Atlantic City. 

Best Atlantic Avenue location, long 

lease. Address C-789, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 








Beautifully equipped shoe depart- 
ment in- the finest ladies’ ready- 
to-wear and furnishing goods 
store in Lexington; small stock 
of ladies’ high grade shoes must 
be sold with a lease. Address 
Meyer & Hinkle, Inc., Lexing- 
ton, Ky., successors to O. L. 
Steele; or Ed. Hinkle, c/o Harry 
P. Belsinger & Co., 500 Seventh 
Avenue, New York. 














FOR LEASE 


S TORE to lease near Fifth Ave. above 
34th St. Exceptionally good location 
for specialty shoe shop. Address K-497, 
care Boot & Shoe Recorder, 127 Duane 
St., New York. 


ADIES’ SHOE DEPARTMENT to lease 
in two of our best locations in New 
York City. For particulars, address 
— & Co., 343 Broadway, New Yorrk 
ty. 


























Insure perfect shelf service for 
od line of ae gen Dee 
tread sti properly spaced, 
cme full length handholds 
on both sides of ladder permit 
oe or descending with ease. 


hands free to remove or re- 


lace stock without —- of 
falling. Cushioned Tired Trolley 
and prevent vibration. Erection 
as simple as A, B, C. Utilize 
small space. Make top shelves 
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Blacks Are Back 


and here are some values 
all ready to ship from stock 


X 1456 
Stock Style 


Gun Metal, 
Goodyear 
Welt, Heavy 
Sole, Custom 
Last. Sizes 5- 
11, Widths 4-5. 


Price $3.00 





X 3227 
Stock Style 


Gun Metal, 
Goodyear 
Welt, 2 Full 
Soles, Easy 
Last. Sizes 6- 
11, 5 Wide. 


Price $3.50 





These are “bread and butter” styles, for 
which there is sure to be a steady call this 


fall. 


—priced so reasonably that you must rec- 
ognize this opportunity. 


Made to Parker-Holmes standards, which 


admit of no skimping. 


PARKER HOLMES & COMPANY 


“The House That Helps” 


BOSTON, - 


- MASS. 
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Modified Formative 


for 


Women 
(Goodyear Welt) 


Flexible Shank 


the perplexing problem of devising a foot- 
form or health model that possesses genuine 
shapeliness. 

We knew this when working out the patterns. 
The Trade knows it now and is showing its ap- 
preciation. 

Modified Formative Shoes are sisters to the 
regular or full-shape Formative styles—but a 
little narrower in the forepart and fitted with 
higher heels. 

The Modified models have a graceful toe- 
shape. They have the fine-fitting fiexible arch 
contained in every Formative Shoe. Their heels 
are of newest Cuban shape and height, with rub- 
ber top-lifts. 

Dealers sell Modified Formative Shoes along 
with the full-shape Formatives—all at the most 
attractive prices that high-class corrective shoes 
have ever carried. 


¢ Modified Formative Shoes we have solved 


Styles and Prices 
No. 92—Black Kid Oxford. Price ........ccseeseeeees $5.00 


No. 93—Brown Kid Oxford. Price ........--.sceeeeeee 5.85 
No. 94—Black Kid Boot. Price ..........eeeeeeeeeees 6.00 
No. 96—Brown Kid Boot. Price .........ccsccecccess 7.10 


Enterprising retailers are invited to correspond with us. 
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The Fad for Fall 


In Stock 


As specialists in novelty footwear for 
women we foresaw the coming popularity of 
the moccasin pattern. After careful study, 
having made many refinements including a 
specially designed last, we take pleasure in 
presenting to you for immediate shipment 
our 






per rrn.n. 


ow 






TURNS—$7.25 
M 101—Patent 
with gray piping. 
M 103—Patent 
with Burgundy pip- 
ing, 





M 111—Patent 
with Mat piping. 

M 107—Black calf 
with patent piping. 









WELTS 
6.50 
M 110—Patent 
with Burgundy pip- 

ing. 

M 116—Patent 
with patent piping. 
M 112—Black calf 
with patent piping. 
M 114—Tony red 
ealf with orange 
piping. 


$5.50 
M 118—Patent with gray 
piping. 
M 120—Patent with Bur- 
gundy piping. 
M 122—Gun metal with 
patent piping. 


New Fall Catalog sent on request. 


-C-E-WETHEY-SHOE-CO- 
“EXCLUSIVE FOOTWEAR FOR WOMEN” 
78 READE STREET te 


NEWYORK a 
a i ER i i i ™’ 
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Spring Season of 


. VAN DYKE CALF 
VAN RUBA CALF 
VINETTE CALF 

| VIX CALF 
VANADIUM CALF 
| OKAY CALF 

| CHIC CALF 

| SKOTCH GRAIN 














(Small Kip —— 





OST of the leading shoe 
manufacturers are showing 
the above lines in their samples 
of men's and women’s fine shoes. 





BARNET LEATHER CO., Inc. 


H eadquarters 


81 Fulton Street, New York, N. Y. 


Tanneries: Little Falls, N. Y. 






N. E. Selling Agent 


BARNET LEATHER CO., EINC., OF MASS. 
98-100 South St., Boston, Mass. 





i $< —— a 
a2 Ea 





Our Leading Specialties for 


1922 


The approved Brown Shade 


Boarded Red with flat grain 


Highly glazed finish, rich plum 
shade 


Boarded Tan, unusually rich color 


Highly glazed Black finish ; Smooth 
and Boarded 


oo ee ae 33 
Med. Brown Plum Tan 


Handsome Black Suede with vel- 
vety nap 


In Patent, Black and Colors 


NEWMADE PATENT cane 
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FoR. MEN 
| A 
| RUSSIA 
CALF 

OXFORD 
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IN 
STOCK 


AA to D 
MARION IS PREPARED 


for 


THIS OXFORD FALL 


MARION SHOE CO. 


MARION, IND. 


WESTERN QUALITY iF, ASTERN’ STYLE 
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“Such shoes I never saw—styles are 
right, workmanship is fine, quality 
is great.” That’s the way you'll 
talk when your order for 3 W 
Lenox values is opened up. Right 
now is every dealer’s opportunity 
to make a drive on 





Ezeaz elt, Women’s 
Flesible English Oxford 
Rubber Heel. 


4768—Brown Kid .....$3.50 
4769—Black Kid ..... 3.15 








These and other 
ready to ship styles 
will speed up your 
sales and add to 





profits. 
Patent Vamp, Field Mouse Top, 
Plain Toe, Turn, Button, Peggy 
Last. 
a rerrr rT Terre, 82.00 Misses’ and Children’s Tan Side, 
ZESB—1 to 6 Neo Hedl.....cccccose BFS Tip Lace, Snap Last. 
PE OP. Biks vikscnduwesiacacseud 2. 
Tan, Kid, " Tip, Turn, Button, TT12—8% to Ii, Spring Heel. Shee x | 
besay Last. 7711—s8% to < Baw BeGecccsiss 2.35 
FHEB—B WW Ba civciscc dive viccceen 82.00 oe. gee). Oe A Pra 2.60 
7543—1 to 5 SN _ eae Ree 1.75 8400—2% to 7, "es Last Co-Ed. 3.25 


The 3 W’s In Stock Department ships shoes just when you sells 
To catch the trade in your town keep an ample stock up on sizes 
all the time. Wire or write TODAY for numbers shown above. 


Weimer, Wright & Watkin Co. 


Manufacturers 


35 S. SECOND ST. PHILADELPHIA 
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Sold up the 

first season! 

Why? 

1500 pairs made 
in the new factory 
now every day! 
Again why? 

There is but 

one answer: 
**Hi-Style Lo-Price.” 
L & A shoes scored 
their wonderful success 
because they are 
the kind women 
buy on sight. 

They mean big 
business for dealers 
fortunate enough 
to secure them. 
Salesmen will be 
on the road soon. 
They must travel 
fast. They will 
eall but once. 

This is positive. 
Make appointments 
now. 


The LAPE x ADLER © 
HI-STYLE “22 LO-PRICE 
COLUMBUS OHIO. 
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HAROWARE 
PRODUCTS 















cANNOUNCING 
Newly Created Designs In 





Season oF) 1921~1922 








No. 1413 
Sizes 34-14 Inch 


No. 137114 
Sizes 34-14-5 Inch 


No. 2416 No. 1141 
Sizes 34-14-% Inca Sizes 34-14-54 Inch 


CA FOR LIGHT STRAPS FOR HEAVY STRAPS 
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chles £ Footwear 





No. 1416 
Sizes 4-3%%-14-5¢ Inch 





No. 1062 No. 2136 No. 2137 
Sizes 34-14 Inch Size 3g Inch Size 3 Inch 





Buckles shown above are only a few of the many 
supplied in all desirable finishes and sold by leading job- 
bers everywhere. 


We shall gladly send free samples upon request. 
Write for Bulletin 132, illustrating our compre- 


hensive assortment of buckles suitable for use on men’s 
and women’s shoes. It’s yours for the asking. 
























See eae NEW BRITAIN, CONNECTICUT 
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CHICAGO. 
326 W. Madison St. 
SAN FRANCISCO 
Postal Tel. Bldg. 
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BRANCH SALES OFFICES NEW 


orth § Judd Manufacturing @mpan 


YORK 
127 Duane St. 


-“$T. LOUIS 
608 Victoria Bldg. 
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SCIENTIFIC 
































SHVES 





XXIII IE 





TURNSadWwELTS 


Quality 
“That which, by its excellence creates demand 
and builds permanent business.” 


A very good definition of quality and at the same 
time an excellent description of the Dr. Posner 
line. 


For it is upon a foundation of quality that the 
product of Posner stands today. 


High grade shoes for little folks, children and 
misses, made in the Brooklyn way—which means 
best—are offered to the shoe merchants of America 
—a line that will satisfy—one to be featured. 


In our New York distributing house we carry a 
complete assortment of Dr. Posner footwear. We 
would be very pleased to send you literature cover- 
ing our in-stock styles and merchandising plans. 


DRA POSNER SHOES Lac 


EXECUTIVE OFFICES AND DISTRIBUTING HOUSE. 
140-142 WEST BROADWAY 
NEW YORK CITY 


FACTORY-ROEBLING & HOPE STS.BROOKLYN 








An excellent ,widely-advertised line of SUE EAI III 
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SyDamel | Gr reen 


omfy/ 


J 2Slippe rs) 





“Kimonos and (omfys 
Are the Things to Wear’. 


UST drop down the hall— preciated by the modern, well- 
appointed, 


it 
It is for this reason that Damel Deleeville N.Y New York 
Green Comfys are so much ap- Office: 116 East 13th Street. 


Daniel Green 


Comfy 
lippers 





we've got a real party well-bred girl. e 
2eeEe StS Sette oo Fall is the season when 
faggot antl our Comfy national ad- 

meinen Tage ath aie * rath of Sie vertising shows its great- 

cccasione wl £2 favorite frocks i ° . 
wo fly drm or he rte cts and eae est results in increased 
age 
Seow ot Rn lps SiG, Nu ill or on 4 deans 
crn Say ow ri sales in our dealers 


which quickly loses its shape, - 
reonmed Den ' stores. This full page 


, pe 
to hide her feet when friends ap- 294 has onl 
; =% 


Comfy advertisement ‘for 
October is one of the 
series reaching the 
2,000,000 readers of the 
Ladies’ Home Journal. 

















Are You Ready for 
a Big Fall Business on Comtys? 


Fall season is Comfy season in every shoe 
store in the land. With the fall comes the 
strong desire of everyone to get relief from 
wearing hot and uncomfortable high shoes 
in the evening, and seek protection from 
cool floors when dressing in the morning. 
Two fall needs which give a strong buying 
impulse to fall sales and Comfy Slippers. 


Are you ready for the fall demand on 


“ycenesa'se” Daniel Green Felt Shoe Co. 


Daniel 


Comfys? And are you selling them to 
every purchaser of high shoes? 


Be sure you have the genuine Comfys— 
the kind that look best, wear best and sat- 
isfy your trade. 


Investigate our “In Stock Service." Write 
for our catalog of “In Stock Comfys and 


Satins.” 


General Offices: 
Dolgeville, N. Y. 


fe “PATEN TER: “JULY 28, 1908 = 
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No. 1 
Round Toe 
In Stock 

Widths 
A to E 
Sizes 5 to 12 
In Case Lots 
$4.60 











NWORTH) 


3 STANDARDIZED STYLES IN STOCK 





















for 


No. 2 
Medium Toe 





Sizes 5 to 12 
In Case Lots 


$4.60 





GENUINE 
FULL GRAIN RUSSIA CALF 








j 
| 


2%=10 
Ner- 30 











materials; a price that is night. 
make Stanworth Shoes IN A CLASS 
Ne. 8 BY THEMSELVES. The Quick 
Turnover Line. Try a case on approval. 
If not satisfied we want you to send them 


English a 


Sizes 5 to 12 
In Case Lots 


$4.60 





all nght back. 


Careful workmanship; high grade 


These 





wer. | 


MARION, INDIANA 
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A REMINDER 


No. 612—Glazed Kid,- 6 inch, 
Whole Quarter Polish, 8/8 Rub- 
ber Heel. Genuine Leather Cush- 
jon Inner Sole. In Stock, D and 
B, 3/9. Price $3.00. 


No. 562—Glazed Kid, ™% Foxed Polish, 
Steel Arch, 14/8 Military Heel, Genuine 
No. 851—Glazed Kid, oo moos, bg Leather Cushion Inner Sole. 
bination Bunion Last, 8/8 Rubber Heel, No. 561—As No. 562, Stitched Tip. Both 
Genuine Leather Cushion Inner Sole. In . a . P 
Stock, D, B and BB, 3/9. Price $3.25. ‘Styles in Stock, C, D and E, 3/9. Brice, 


MERRILL, PORTER & CO. 
113 Munroe Street LYNN, MASS. 








ab 


Novelty Buttons Add 
Snap to Shoe Styles 












































Among manufacturers and retailers, these trimmings are 
valued for the sales they stimulate. A degree of tone is 
thus given to footwear which in no other way could be 
‘ obtained. Trim up your line. The cost is slight. Samples 


and prices on request. 


DALRYMPLE-PULSIFER CO., HAVERHILL, MASS. 


Manufacturers of Shoe Ornaments for World Trade 
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NEV PRICES 
Athletic and School Shoes for Your Fall Trade 


HAT are you going to buy this Fall? Your customers will be looking to your for shoes for 
“gym” and indoor athletic wear. 
For school wear, until snow flies, there is no better shoe than the Hood Wurkshu. It is comfort- 
able, good looking, wears well, and you can sell it at the price people want now. 


Get in touch with our nearest distributor NOW and be prepared when the demand starts, for 


prices are right. mt P 
This Is the Line to Buy 
=HOOD> Forward 


Natural duck upper 

specially reinforced. Brown SHU 

leather trimmed. Lace to ee — 

toe pattern. Loose duck 

lining. Kendex insole. Ex- Bal or Blucher 

tra thick black suction sole 

and heel lift and flexible Heavy brown mail-bag 

shank. Double foxing. duck upper. Full duck lin- 

Regular last. M and F ing. Gray tire-tread com- 
i position sole and tip. Hood 

Men's 6-12, 


$2 - ; e Fibre insole. 
Boys’ 2%-6 go and_ counter. 
$2. 25 Leather sock 

j lining. 


rae 


PMIGL INE 342; 


Boys’ Bal, Army, one, $1.70 
Youths’ Bal, 
one 


Men's s Bal, fry, one. 
Men's B Misses’ 
one d Inst., one 
Boys b Child's Spg. HI. 
White or brown duck up- e 1.7 Inst., one 
per. Leather sport trimmed. 
Loose ae a ee 
and toe cap. orxole insole a =HOOB- 
Red corrugated sole. Regu- ; 7} : Gymshu 
lar last. M and F widths. a ge \ Natural duck upper, 
; 3 \ specially reinforced. Brown 
Men’s : ’ A” leather trimmed. Loose 
‘ duck lining. Kendex in- 
sole. Extra thick black 
rubber suction sole and 
heel lift with flexible shank. 
Double foxing. Regular 
last. M and F widths. 
Men's 6-12 $2.50 
Boys’ 2% - 6 2.25 


: " 4 
10% 1.15 


With 


=H66B- Classmate Suction Soles 


Two aateee. “ae duck — 
upper. eavy white cor- eho: 7 
rugated sole. Black duck es ‘ =HOOD- Athletic 
upper. Black corrugated ; ee 
sole. Lace to toe pattern. ' ‘ Two colors. White or brown 
Korxole__ insole. egular ; duck upper. Red sport trim- 
last. One width. ; med. anaes —.. 
tion sole. ouble 
Men's 6- 12 $1.18 Rubber Toe Cap. 
Boys 21 last. M and F widths. 
7 . Men’s . 


Boys’ . 
Youths’ 
Little Men’s, 
8-10% 1.40 
Women’s 2%-8 1.70 





Stock Depots and Wholesale Distributors in Principal Cities. 
If you don’t know our distributors, write us. 


HOOD RUBBER PRODUCTS CO. 


INCORPORATED 
WATERTOWN MASSACHUSETTS 
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; BEACON 


THERE ARE NO BETTER 


SHOES 























FOR STYLE—FOR FIT—FOR WEAR 


* wx 


A BEACON SWAGGER STYLE 


ONE OF THE ‘VERY BEST SELLERS FOR FALL 


ash. « 


IN-STOCK 


NOW 


The factory prices have been gauged so carefully that Beacon Shoes will 
















Brand New 


SWAG 


Look at These Prices! 


B25S—Men's Morocco Calf 
Bal. A-B, 6 to 11; C-D, 
S$ te 4, 
Word, Cyrus...... 

B201—Men’s Gun Metal Bal, 
B, 6 to 11; C-D, 5 to 


11. * Code Word, $4. 75 


Ralph ........e08 


B1718—Wine Lotus Bal for 
Boys. B, 2 to 5%; GD, 1 


to 5%. Code Word, $3. 65 





sell to the public at 
pleasing prices with- 


out pinching the | 


profits of the retailer. 


If you will test the 
salability of Beacon 


Shoes you will add 


your name to the 
growing list of mer- 
chants who are satis- 
fying their trade and 


themselves through 
holding a Beacon 
agency. 


ad 
Shipped Unbranded if de- 
sired. All shoes have 
Goodyear Wingfoot Rub- 
ber Heels, 


These three styles are all 
Goodyear Welts on our 
Swag Last. 


F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


18 South Wells St. 


Chicago, Il}. 


free 
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Manchester 
New Hampshire 


CMs 
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IN - STOCK 
STYLE 483 


‘* SUNSET” 
WIDTHS A-D 





SAME IN RUSSIA CALF 
STYLE 482 PRICE $4.85 





‘‘Follow the Creighton Line”’ 


A. M. CREIGHTON 





OO TTT 


4 










GUN METAL CALF—THREE STRAP 








PRICE $4.50 
















LYNN, MASS. 
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there is opportunity for the retail shoe 
trade of the country to pursue systematic and 
normal methods in ordering their stocks. 


‘low perhaps the first time in three seasons 





Today every present and prospective con- 
dition of retail business throughout the country 
is telling the public and the world of commerce 
that sanity in the progress of business life is 


é 
restored. \ 





The conditions of uncertainty and even con- 
fusion which in past seasons have inspired re- 
tailers of shoes to be abnormally cautious no 
longer exist. An even _balance of consumer de- 










ALLEN, GOLLER, LEIGHTON Co. BARTLETT-SOMERS Co. 
BURDETT SHOE Co. COTTER SHGE Co. 
A. FISHER & SON GREGORY & READ Co. 





WHITE BUCK WELTS 
for GROWING GIRLS. 
MISSES and 















Speen nape 
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P. J. 
HARNEY 
SHOE CO. 


‘She Shoes You, 
=. Order Oy 


“Ge 

























mand can be depended upon. Ordering stock 
ee for anticipated consumer selling has ceased to 
> embody riskiness. 


Therefore, Lynn’s manufacturers of Women’s 
and Children’s shoes and Men’s slippers can, 
with even greater assurance than before, urge 
retail shoe dealers to order their Spring shoes 
promptly, confidently, systematically. 


By so doing they cannot fail to benefit them- 
selves and give greater security and encourage- 
ment to general retail business than they per- 
haps realize! 








P. J. HARNEY SHOE Co. HENNESSEY, MAXWELL & HENNESSEY 
G. W. HERRICK SHOE Co. T. J. KIELY & COMPANY 
WATSON SHOE COMPANY WILLIAMS, CLARK & Co. 












BURDETT SHOE C0} ' 


chakers o 
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AUTUMN STYLES 


for 


IMMEDIATE DELIVERY 


Style No. 9983__Medium Brown Calf Oxford. 
Price $6.00 
Widths AAA-D. 












No. 9983 




















JBOWHE 


Style No. 9842—Black Kid Oxford. 
Price $6.00 
Widths AA-D. 





























: 3 
: J. J. GROVER’S SONS CO. | § 
2 LYNN, MASS. | | 
No. 9842 | 
| Soft Shoes for Tender Feet | | 
| | Boston, 80 Boylston St., Little Bldg. New York, 47 W. 34th St. ' 
————— ——————<—<—_————— SH 
[siorsiereaetateraterataretarataravarereteteuen ciemnmnnieiaaiaaaiaiasll 
































Let’s Get Into 
Action! 


Our In Stock catalog showing “im- 
mediate shipment” numbers in high 
and low cuts will pave the way to 
a profitable Fall. 


All Gardiner Quality Comforts are 
made from selected kidskins, re- 
liable sole stock, and carry sensible 
heels. 

Get that catalog NOW! 

















No. 461—KID JULIET, commonsense toe, 
7/8 rubber heel, D, B and ED, 462 last, 
$2.25 





SITLL EEE 






No. 463—KID BAL, commonsense toe, 
rubber heel, B and EB only, 46 last. “$2. 5 


SUERTE 





H. K. GARDINER CO. 


Please Address All Mail to the Factory 
at Lynn 





Factory: = nae St., 
No. 204—KID, 7 inch Polish, Press Vamp a , 
and Fox, 12/8 Cat’s-Paw rubber heel. A Boston Sample Room: 134 Lincoln No. 208—PLAIN TOE KID, 7 Inch Polish, 
gy e FY teeters $3.7! Street 12/8 rubber heel, C, D, B, 20 last..$3.25 
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WATSON SHOE CO. 


MAKERS OF 
WOMEN’S FINE WELTED FOOTWEAR 
LYNN, MASSACHUSETTS 


BLACK SUEDE 


WITH PATENT PEBBLE GRAIN 
WING TIP AND FOX 


Patent leather is the vogue of the moment. Plain toe danc- 

ing oxfords on the last illustrated have been very conspicu- 

ous in our factory during the last month. Brogues in 

patent leather and in combination with black suede are the 
logical sequence of style. 











AA 


INA 





ONAN 


u Would Keep in Step with Fashion, Keep in Touch with Watson 
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MEMBERS OF 
Shoe Manufacturers’ Board of Trade 
of NEW YORK, Inc. : 


COHEN & FRANK CO. 
756 Stone Avenue 
BROOKLYN 


J. & T. COUSINS 
369 DeKalb Avenue 
BROOKLYN 


JOHN CRAMER & SON 
199 Steuben Street 
BROOKLYN 


D. . SHOE Co. 


6 Livingston Street 
BROOKLYN 


BERT E. DRAKE SHOE CO. 
235 Park Avenue 
BROOKLYN 


DEGEN LIPP, INC. 
133 Floyd Street 
BROOKLYN 


ANDREW GELLER 
240 Broadway 
BROOKLYN 


A. GARSIDE & SON 
Webster & 7th Avenues 
LONG ISLAND CITY 


GRIFFIN WHITE Co. 
DeKalb & Grand Avenue 
BROOKLYN 


JULIUS GROSSMAN, INC. 
372 DeKalb Avenue 
BROOKLYN 


WM. HENNE & CoO., INC. 
957 Kent Avenue 
BROOKLYN 


R. H. HOSKINS CoO. 
39 6th Street 
LONG ISLAND CITY 


HORN SHOE CO. 
145 Roebling Street 
BROOKLYN 


F. S. KAUDER SHOE CO. 
10 Leo Place 
BROOKLYN 


AMERICAN SHOE CO. 
166 Livingston Street 
BROOKLYN 


J. J. LATTEMANN SHOE 
MFG. CO. 
St. Edwards Place 
BROOKLYN 


Cc. A. B. SHOE CO. 
641 Lexington Avenue 
BROOKLYN 


I. MILLER & SONS, INC. 
1 Carlton Avenue 
BROOKLYN 


MORSE & BURT CO. 
1 Carlton Avenue 
BROOKLYN 


PINCUS & TOBIAS 
17 Lexington Avenue 
BROOKLYN 


PARISIAN SHOE CO. 
226 Varet Street 
BROOKLYN 


PERFECT SHOE CO. 
2941 Atlantic Avenue 
BROOKLYN 


DR. A. POSNER SHOES, INC. 
141 Roebling Street 
BROOKLYN 


ROGERS & DAVIS 
1615 East N. Y. Avenue 
BROOKLYN 


STRASSBURGER-STILES 
99 Myrtle Avenue 
BROOKLYN 


CHAS. W. STROHBECK, INC. 
309 Johnson Street 
BROOKLYN 


VOGEL-MILLER 
4th Avenue & Baltic Street 
BROOKLYN 


S. WATERBURY & SON 
232 Throop Avenue 
OOKLYN 


S. WEIL & CO. 
379 DeKalb Avenue 
BROOKLYN 


ALGIER SHOE CO. 
138 Broadway, Cor. Bedford Ave. 
BROOKLYN 


JULIUS ALTSCHUL 
220 Varet Street 
BROOKLYN 


KOZAK & McLOUGHLIN 
14th Street & Governor Place 
LONG ISLAND CITY 


GEORGE W. BAKER SHOE CoO. 
343 Classon Avenue 
BROOKLYN 


MAETRICH EYRE & CO. 
242 Greene Avenue 
BROOKLYN 
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Brooklyn-made shoes have always 
been a beacon light of security in . 
style and quality. 


In the new period of business pros- 
perity now opening, Brooklyn 
shoes will continue to represent 
the “aristocracy” in women’s foot- 


wear. 








This constant pre-eminence of 
Brooklyn footwear carries weighty 
significance to every distributor of 
fine shoes. 





Shoe Manufacturers’ Board of Trade 
of NEW YORK, Inc. 
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AS USED BY AMERICAS S SHOEMAKERS 


The Natural Color of Shrewsbury Bark Tannage Shows Through Perforations 





In showing shoe styles in our advertising we aim for two 
results—to show the possibilities in use of Green & Hickey 
leather to shoe manufacturers—to reveal to dealers a source 
of supply for popular models made of dependable leather. 


There never was a time when wearers of shoes were more 
cautious about their purchases than now. The shoe manu- 
facturer or merchant who strives for public confidence by 
giving values has every prospect of profiting most. 


Green & Hickey leather adds value to shoes—in fact, it 
sells the shoe. 
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GREEN & HICKEY SPECIALTIES 


Sheowsbury Grate om Nat. Coler....«.. No. 89 
a re No. 90 
PT. ance ceed No. 66 


* Dk. Mahog. ...No. 126 
* Scotch-Tan ...No. 139 
“ “ 





* Black ...No. 90 





— S222 — a “ “ “ “ “ ...No. 16 
 —————— “ Skandinavian Grain Calf... .Black 

° ..- Brown 

Gree bog ebay Reten Scotch, Tan...... No. 30 


Black ...No. 90 








| 

} 

| A “WEBER” SHOE 

| CUT FROM BLACK SHREWSBURY GRAIN CALF 
i —BY— 


WEBER BROS. SHOE CO., NORTH ADAMS, MASS. BEWARE OF IMITATIONS 





Be Sure and Specify Green & Hickey Leather—It Sells the Shoe 





| i Swatches of above specialties sent to shoe dealers or manufacturer on request. 






ESTABLISHED 1782 INCORPORATED 1900 


a IMT 


GREEN &HIC (EY LEATHER CO 
Staple Leather: 






athas Which Are Unegualled 


I5 COLUMBIA STREET, BOSTON 
TANNERIES~ SHREWSBURY AND WINCHENDON, MASS . 
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Driving Nails 


is simply—driving nails—to the uninitiated: but a carpenter knows that nails 
driven at proper angles will hold much better than nails driven straight. 


Same nails—same wood—same hammer, but totally different results. 


To the uninitiated it might seem that a given amount of cotton woven into 
a yard of cloth would make a good shoe-lining, regardless of how it was put to- 
gether: but, just as with nails, the same material employed in different ways will 


j 


give very different results. 


How About Your Shoe Linings? 


Are they like nails driven straight, or has the cotton in them been put to- 
gether in a way to make them stand up and give service under the astoundingly 
hard treatment a shoe-lining receives? 





SHOE LINING | 


be | 


= SHOE LINING 
IGHT CONSTRUCTION Jeena moo 
“FITNESS TO PURPOSE” PRODUCES FOR SHOE LININGS 
FOR MEASURING VALUE MAXIMUM EFFICIENCY Maps 70 pe stior LININGS 


A close study of the influences exerted upon the lining of a shoe, and extensive tests in 
which our principles of construction have justified themselves in practice, give us assurance 
in using so radical an expression as ‘Better Linings for Less Money.” 





and we know that Retailers of Shoes do want, first of all, DURABLE LININGS 








“DOUBLETWILL” Shoe lining is a better lining for fine shoes than has heretofore been 
offered. Its beauty commends it to the eye of the fastidious, and its mechanically correct 
construction, when understood, is so obvious, that its superior wearing-qualities are no 
mystery. 

“WEAR WELL” Shoe linings are as sound as nuts. In them internal friction is reduced 
to a minimum and their resistance to foot-wear,.measured by the service given by the usual 
types of cloth used for this purpose, is astonishing. 

“TWIN-DRILL” Shoe lining is a happy adjustment of refinement and serviceability which 
fits it eminently for use in shoes which, on account of price limitations, cannot carry so superb 
a lining as “‘Doubletwill.”’ 

This group of cloths offers shoe-lining values of broad enough range to meet every re- 
quirement of good shoe-making; and like nails driven in the right way, they will help to hold 


your trade. 


DOUBLETWILL, WEAR WELL AND TWIN-DRILL LININGS ARE SOLD ONLY BY W. H. HOLBROOK CO. 


eee eee 


wz 
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Four Desirable 
Oxtords Now Ready 


SAMPLES PREPAID IF DESIRED 


TERMS: 5% 10 Days, 4% 30 Days. West 
of Mississippi 5% 30 Days 


No. 111 Wos. 14/8 Rubber Heel Lace Oxford, Pop- 
Price ular Last, American Welt, Flexible, Good 
$2.85 Fitting, Good Looking, Good Wearing, made 
Cede of our famous ‘‘Harco Kid’’ (Kid finished 
“Harco” Colt Skin) will not skuff like Kid and looks 


just like it. Sold in 36 pair cases only, 
as follows: CANNOT BREAK CASES. 


Case No. 1 D1 
Case No. 2 D 3 
‘incall 


_f “al 
Case No.3 D345554438 


No. 922 
Price Made just exactly as No, 111 only in Good- 
K3.25 year Welt, in Foerderer’s Black Vici Kid. 
Code We have sold as many as 300 cases of this 
“Popular” shoe to one retailer. You cannot go wrong 
on this number, Order a case now. Can 
break cases. 
Case Noo 1B11446664211 
—4—5—_6—T7— 
Case No. 2 556664 3 
Case No. 3D121336664211 
” 3-—4—5—6—7—8 
Case No. 4D2366665 2 
No. 144 Wos. 10/8 Rubber Heel, Nut Brown Side, 
Price Lace Oxford, American Welt, Fair Stitch. 
R328 Made on our famous ‘‘Peace’’ last. This 
“ ese ” is a fine shoe for school girl, school teacher 
Peace or any one wanting a low heel walking Ox- 
ford that is right up to the minute. Per- 
forated just right. Sold lots of these to be 
made up this Fall. Can break cases, but 
try a whole one. 
8—4—5—6—7 
C2334554433 
No. 933 i 
Price Wos. 12/8 Rubber Heel, genuine Full Grain 
84.00 Black Calf Skin, Goodyear Welt, Lace Ox- 
Code ford. Our newest last, the ‘‘Prize.’’ This 
“Prize” is high grade thruout and can be worn right 


thru the dead of winter. One Oxford that 
you can buy safely. Properly perforated and 
stitched. Can break cases, but you will 
sell this one in quantity. 
Case No. 1 B3 5666541 
3—4—5—6—7 


Case No. 201283566652 


Che Rarrishurg Shoe Mig. Co. 


of Harrisburg, Pa. 
WOMEN'S SHOES MISSES SHOES CHILDREN'S SHOES 
OF VALUE 
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: We appreciate the wide endorsement of our plan 





No. 600 
‘ Smart Brack SartIN, 
One Stap, Fut Louis 


HEEL. 


EXCELLENT FITTERS 


Women’s turn _ strap 
pumps at prices which will 
make you sit up and take 
notice. In consideration 
of such close figures, we 
can sell these goods in not 
less than 12 pair lots or 

more of a _ kind, 
run of sizes as 
specified. For 
sample pairs we 
add 20 cents per 
pair to pay for 
cost of shipping. 


No. 600 Black Satin 1 Strap FULL LOUIS wood covered heel. 
A 4-7 and 4-8. B 4-7, 3%-7, 3-8, 4-8. C 21-7, 3-6, 3-7, 3-8. D 2%-7, 3-7. 


No. 601, Black Satin 1 strap junior Louis wood covered heel. 
Same run as above 

No. 700, Black kid 1 strap FULL LOUIS wood covered heel. 
B 3-8, 4-8. C 2%4-8, 3-7. D 2%-7 

No. 701, Black kid 1 strap junior Louis wood covered heel. 
Same run as above 


No. 800 Patent chrome 1 strap FULL LOUIS wood covered heel. 


B 3-8. C 3-7. D 2%-7 
No. 801 Pat. Chrome 1 strap junior Louis heel, wood covered. 
Same run as above 


Terms 2% off 10 days. 


SPECIFICATIONS 


Dainty Back Kip 


One Strap, Junior Louis 


HEEL 


Carefully Note the Following 


Price $3.30 
Price $3.30 
Price $3.30 
Price $3.30 
Price $3.50 


Price $3.50 


' High grade satin, Fine grade kid. Full chrome, patent leather, Silk cord. Solid leather grain counters. 








sock and quarter linings. 
TWO AND THREE STRAPS 


Address all communications direct to factory. 


Factory, HAVERHILL, MASS. 


2 and 3 straps same styles as above, NOT IN STOCK, 3 to 4 weeks deliveries. 
Send your order today and take immediate advantage of these extraordinary values. 


KARELIS SHOE COMPANY 


of selling our product direct to retail trade at 
A. Jobber’s prices, as shown by the gratifying response 
to our announcement.August 27th. - 


IN STOCK 


FOR AT ONCE DELIVERY 


No. 701 


Leather 


First come—first served. 





EERE ROE OT 













ht CE ICSE RH OCC HEHS 














5 
¥ 
19) 
8] 
y 
i 
y 
t 
P 
Vv 
v 
Y 
‘ 
ul 
A 
Y 
Q 
A 
: 
a 


\ 


~ 
— 


— 
_ 


ait—12D >> 


- 


+ 
A 
NN 
fi 
7s 
nN 


Cd 








| 
| 
| 


A.C.Lawrence 


161 South Street ,Boston .Mass. 
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“Lawrence 


NEW YORK - 
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~ may always be 
assured that LAW- 
RENCE. has the right 
leather—the right a 
—the reliable quality, to 
meet whatever demand 
fashion asserts. 


BLACK—that is the call, 
in suedes, in patent, in 
grains. 


In full grain calfskin we 
offer Black Gun Metal, 
always superior — now, 
better than ever. 

Let us send you sample 
cutting. 


LeatherCompany — 


CHICAGO - 
PHILADELPHIA 
CINCINNATI 
MILWAUKEE 


SB ae oe SIR oS oS EEE ee Oe oe Os On 


ROCHESTER 
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f ; fc iG] 
YOU NEED LOOK NO FARTHER! 
2 
ARE HERE—EACH ONE 
: A MONEY-MAKER 
* 
SHIP ! 
z Order from This Page 
2 
Style 301 
Style 319 : 
Black Satin with Silver Cloth 2 cae Sai 5 Heap. Commet 
Seeap, Covered Pit Latkes ted, Full Louis Heel, Turn. A-C. 
Teen: AS... caecuuae $6.00 $5.00 
Black Satin | Strap, Full Louis or 
Junior Louis Heel. Prices from 
$3.25 to $5.00, 
Style 348 
Black Satin Steel Beaded Strap Style 323 
Vamp, Covered Junior Louis Brown Satin | Strap, Covered 
- = Heel, Farm. ARC ... 655 $5.50 Full Louis Heel, Turn. A-D. 
Similar Styles Black Satin and $5.00 
Black Suede Full Louis Heels. 
Send for Complete Black Kid with Full Louis and . 
Price List of High Junior Louis Heels. . RRR 
and Low Shoes. s ; . 
You'll Find’ Us 
In-Stock for Immedi- Ready with the New 
hipment. 
ate Ship est and the Best. 
- - Write Us Your 
Needs. 
Style 298 
Tan Calf Blucher Oxford, Ball 
Style 289 Style 134 
Tan Calf Oxford, Ball Strap, song, Ceten eel, We Be Tan Side and Ball Strap, Military 
Cuban Heel, Welt. A-D. .$4.25 Style 136 ; Heel. B-D ............ $3.50 
Tan Side Oxford, Ball Strap, Mili- 
RO SeAGhs BD 6icereseraie, 3. a $3.50 a 
THE BOARDMAN SHOE CoO. 
564 Atlantic Ave. Boston (9), Mass. 
a 
a Meee cle) Ua aaST 


5 
2 
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Quick Turnover, Long Profits, Easy Sales 


—these shoes give you that rare combination! 















DD your regular margin of profit to any Wobst Com- 

fort Shoe and still you will be offering “bargain” 
prices. That is why Wobst dealers are making long profits 
and easy sales—with rapid turnover. 


Made of the finest selected leather, McKay sewed—stylish, 
neat and durable—these Comfort Shoes are day-in-and- 
day-out sellers. The value overshadows the price asked, 
and the quality is there to keep them “sold.” 














Send for Sample Dozen Today 


WOBST SHOE CO. 


Vliet & 4th Sts. Milwaukee, Wis. 


Also Manufacturers of Comfort Slippers and 
Felt Shoes 


IN STOCK ALWAYS 









No. 603 — Genuine 
Glazed Kid Comfort 
Bal, with Leather In- 
soles and Rubber Heels, One 
Width. Sizes 2% to 8.$2.65 
No. GO0G—Same as above, box sides... ..cccccccccccscscsccscccces $2.65 
No. GOS—Same as 606, except with tip and % double sole........ 2.85 
No. 605—Same as 603, except with fuller ankle and wider last... 2.65 
No. 607—Same as 605, except with box sides............es0008 2.65 





No. 604—Gen- 
uine Glazed Kid 
Comfort 8” Bal, 
Leather Insoles 
and Cuban Heels. D to E 
Width. Sizes 2% to 8.83.25 




















REPCO—the enamel your patrons demand 








Repco is a popular, easy-selling brand It keeps their shoes looking trim 
of heel and edge enamel. and new and stylish. 

Repco is made in all the fashionable 
; ; ‘ shades: white, ivory, light gray, dark 
It is easily applied—a brush with gray, champagne and Havana brown. 
every bottle. For sale by shoe findings jobbers. 
It clings evenly to the surface—it Make sure of a prompt delivery: or- 
does not rub off. der some Repco today. 






Your customers like it because 












United Shoe Machinery Corporation, Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Company, Boston 
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—Announcing 





The Spirit 
of 
Dept. 5 
is 


ACTION 








Fall and Winter Styles 


Carried by 


Dept. 5 


Stetson dealers need no reminder of the importance of 
Dept. 5 service. 


They will be interested to learn that our preparations 
for the coming season are for increased volume of service 
as well as increased scope of style. 


With this extended service behind them, there is prac- 
tically no reasonable demand which Stetson dealers can- 
not supply within a week at latest. 


Styles for men of all ages—young, middle aged or of 
more sedate years. 


Styles for the dancer—styles for the golfer—styles for 
the smart dresser—styles for the more conservative and 
—for women—Stetson Tailored Boots and Oxfords 
which fashion prescribes again and which so many more 
women are turning to in the gradual transition to less 
sensational style. 


A particular popular number, we predict, will be our 
new square toed boot for young men—a most recent 
acquisition—full of the solid manly smartness that the 
best new boot designs embody. 


For a Complete Survey of 

the New Dept. 5 Styles 

get Stock Book No. 29. 
Will you favor us by writing for a copy if you have not 
received one? 

Of all the similar volumes we have issued, this is the 

finest—just as Dept. 5 is the most complete and scien- 
tifically conducted. stock service Gepartment. 


The Stetson Shoe Company, Inc. 


South Weymouth 90, Mass. 


. BOSTON 
NEW YORK Little Bldg. 
Bush Sales Bldg. F Cor. 
130 West 42nd St. Tremont and 
Boylston Sts. 


“More by the Pair, Less by the Year” 
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“Above All” Things 


stock up with Barry’s Aberdeen. Just what fashion 


prescribes for a sales stimulant 





fh. . *. a 
MPT er ROSES Se 









Ready To Ship—Now 








Stock No. 921. 





Se at 


EX 





AS i, 


ss 
% 


? 


Bp, 
RreaM: 


Russia Oxford; Vamp, Tip and Stay Pinked and Per- 
forated, Center Tip Punch, Heavy Single Sole, Fibre 
Slip Sole, Stitched Heel Seat. 
and D, 5-10. Price $5.75. 






“One Pair Sells Another” 
































Barry’s 
No. 921 Aberdeen 
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Barry's Aberdeen. 
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T. D. BARRY CO. 
BROCKTON, MASS. 
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Selling Announcement Regarding 
“The E & M Shoe of Quality” 





SNS D A ALAS. An 0 Somerset ame 


UR complete line of women’s welts and turns 
in novelty and staple styles is ready for trade 
inspection. Our prices will interest you. 


President Fred S. Marshall will call on the large trade 
of New England, also wholesale trade in the principal 
cities to Chicago. We bespeak for him a cordial wel- 


come. 
Vice President Charles L. Marks will continue to look 


after eastern cities (except New England), also south- 
ern cities, as heretofore. His New York City office and 


sample room is 1008 Marbridge Bldg. 


N. M. Macdonald will call on the retail trade in New 
England, North and South Carolina and Virginia. 


Edgar Hughes, Jr., will cover the smaller towns in 
the South. 

Larrie H. Sass continues in charge of the Pacific Coast 
trade. 
The E. & M. plant is one of the largest in New Eng- 


land. Our volume of production is most advantageous 
toourcustomers. Write for further details. 





EMERY & MARSHALL CO. 


HAVERHILL, MASS. 
BOSTON OFFICE: 183 ESSEX STREET 
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No. €79.—Dark Tan 
Lotus Calf, No. 6 
Bal. Rainbow Last, 
Four Rows Orange 
Stitch around Vamp 
and on Tip, Wing- 
foot Rubber Heel. 


great middle class proves itself to 

be a medium of balance. Consis- 
tent, seasonal, repeat sales may be 
ae to the buying power of this 
class. 


Fixed price plays no part in the mer- 
chandising of Weber Shoes. Value, 
however, is all-important — value to 
customers, at $5.00 to $9.00. 


ig all lines of retail endeavor, the 


New York Office, H. Harris, 1328 
Broadway, Marbridge Building. 


Wr 
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Real Kid Shoes 


to Sell at | 
Qpular prices 

















Lot No. 657—Havana Brown Kid Bal, Rock Oak 
Sole, Full Grain Oak Innersole, Padded Tongue, 
Fast Color Hooks and Eyelets, Wingfoot Rubber 
Heel, Banker (Straight) Last. 


In Stock A to B. 
The Price is $5.25 








CLINTON SHOE MFG; 


CLINTON IOWA 
































Poll-Parrot 


A complete first quality line of 
solid leather shoes 


For Children 





HIS complete first quality line 

of Poll-Parrot Shoes is the 

latest addition to the famous 
Star Brand—a favorite fast-selling 
line of foot-wear among thousands 
of shoe merchants everywhere. 


S a member of the Star Brand 
family, Poll-Parrot Shoes 
possess every quality of lasting 

serviceability, modish appearance and 
desirable comfort that have always 
characterized Star Brand Shoes. 


HE advent of the  Poll-Parrot 
line widens the possibilities 
for a greater and more profit- 

able volume of sales for you, enables 

you to cater to a greater circle of 
customers and makes it possible for 
you to make two sales where only 

They offer 

to shoe dealers the prestige and the 


one was made before. 


service that have come to make Star 


Brand Shoes famous. 





Note carefully these five dominating features that make Poll-Parrot 


Shoes distinctive : 








Fe 
7 


Superior All-Leather Quality 
High Standards of Workmanship 
. Attractive Up-to-date Styles 
Easy, Well-Fitting Lasts 
Maximum Wearing Comfort 


bo 


di 




















Let the Star Brand salesman tell you about the Poll-Parrot line. 
A wire or letter will bring him. 




















ROBERTS. JOHNSON & RAND 


MANUFACTURERS z 3 ter- Vales mee) & International Shoe Co. 


ST. LOUIS 
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LEATHER 
SHOES 


Al com pee line of 
Welts - DoubleWelts. - Mc Kays ~ Turns 
in the following runs 


GIRLS’ BOYS’ 
MISSES° YOUTHS’ 
CHILD'S LITTLE GENTS’ 

INFANTS’ 








Certificate with woare Pair 


THEY SPEAK FOR THEMSELVES. 


DWrite or Wrre for Salesman 

















ROBERTS. JOHNSON & RAND 


MANUFACTURERS 3 Tar: Vale med w International Shoe Co. ST. LOUIS 
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ARNOLD \ 
(e} 014 
GRIP. | 
SY 3 (6) Diy 


THIS AND OTHER READY-TO-SHIP 
SHOES “MADE BY ARNOLD,” WILL 
BE PUSHED IN SATURDAY EVENING 
Look for this Saturday Evening = POST ADVERTISING THIS FALL 


Post Advertisement, Sept. 24, 1921 


AND WINTER. 


Have your stock well balanced with ‘‘Glove-Grip’’ shoes, 
so your customers can be served satisfactorily. The model 
above has the approval of the National Board of the 
Y. W. C. A. Has straight inner border, and outside curve 
following lines of the foot. Broad heel of comfortable 
height (1144 inches). The shoe is low cut, permitting free 
circulation and use of foot and ankle muscles. The pat- 
ented “Glove-Grip”’ feature of this and other styles in our 
line, gives added selling force to Arnold values. 


Men’s en STOCK NO. 730 
Model No. Kangaroo Blu. Oxford. No. 55 Last. All sizes. Widths AA-E. 
Price $6.50 


Ma, 467—Genuine Glazed Kangaroo Blucher. 
All sizes. Widths AA-E. Price $7.15 SEND FOR CATALOGUE. 


M. N. ARNOLD. SHOE COMPANY 


NORTH ABINGTON, MASS. 


GE 





TE 


























Send 

for our 
Autumn- 
Winter 


catalog 


illustrating 
all styles 


in Stock 
Department 
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Style 60 (Cut 1503) 
Patent Leather 
Breton Pump 
Turn sole, two inch Cuban LXV 


heel made on our new full tone 


(25) last. 
Price $7.50 


Style 63 (Cut 1514) 


Real Willow Calf 
The New Mahogany Shade 
Goodyear welt whole quarter 
lace oxford, wing tip, pinked 
and punched, perforated quar- 
ter, 930 last, 11% leather heel; 


overweight sole. 


Price $6.75 


September 17, 1921 
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Style 65 (Cut 1510) 


Mahogany Russia Calf 
on Our New Fuller Toe Last 
Goodyear welt lace oxford, 
straight tip with punched cen- 
tre, smartly perforated, 1% 
leather Cuban heel, medium 
weight sole. 


Price $6.50 


Style 62 (Cut 1509) 


Black Royal Calf 

of Finest Quality 
Goodyear welt circular vamp 
lace oxford, wing tip pinked 
and punched, perforated quar- 
ter, 930 last, 114 leather heel, 


overweight sole. 


Price $6.75 


HALLAHAN & SONS, Inc. 


Makers of High Grade Shoes for Women 
Washington Ave., 10th to 11th St., PHILADELPHIA 


New York Office Office 


D. Duncan '. Duncan, 
34th St. and Broadway, Marbridge Big. -§ South Wabash Ave. 
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Style 61 (Cut 1504) 


Black Satin 
Breton Pump 
Turn sole with two inch cov- 


ered Cuban LXV heel. Made 


on our new full toe (25) last. 


Price $7.00 


Style 14 (Cut 1502) 


Finest Black 
Glace Kid 


Goodyear welt circular vamp 
lace oxford, straight tip, 905 
last, 174 leather Cuban heel, 
fudge wheel edge medium 
weight sole. 


Price $6.50 


We carry this oxford in extra large sizes 
81% and 9, all widths, 25c. extra. 
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Style 64 (Cut 1512) 


Black Ooze Calf 
Breton Pump 


Turn sole, made on our new 
medium round toe (35) last 
with 134 Junior Louis Heel, 
perforated vamp and _ imita- 
tion heel foxing. 


Price $8.50 


Style 26 (Cut 1500) 


Havan Brown 
Glace Kid 


New Castle’s No. 1 finest 
leather. . Goodyear welt 
straight tip lace oxford, 905 
last, 17% leather Cuban heel, 
fudge wheel edge medium 
weight sole. 


Price $7.50 


We carry this oxford in extra large sizes, 


84 to 9, all widths, 25c. extra. 








IN STOCK 


Ready to Ship 
September 
20th. 


All Stock Shoes 
Sold Net Thirty 
Days 


The following schedule 
of sizes and widths 


carried in stock. 


AAA 4) to 8 

AA 34 to 8 

A3 to8 

B, C and D 214 to 8 


Hallahan-made shoes 
for women are famous 
for fineness of leather, 
skillful shoemak- 
ing and perfect fit. 


HALLAHAN & SONS, Inc. 


Makers of High Grade Shoes for Women 


Washington Ave., 10th to 11th St., PHILADELPHIA 


New Xeek Office 
ne ‘ can 
34th St. and Broadway, Marbridge Bldg:~ 


Burton T. Duncan 
5 South Wabash Ave. 
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O not delude your- 
self into thinking 
that it’s sufficient to 
say “make that style in 
kid.” 


Say SCHERER’S and 
you ll get shoes that 
wear a quality badge. 
All the years of experi- 
ence and experiment 
which we have spent 
on SCHERER'’S kid 


make a real difference. 


Insist on SCHERER’S. 


Our Most Demanded Colors 
HAVANA BROWN No. 10 
LIGHT BROWN No. 8 
BEAUTY BROWN No. 5 
CHAMPAGNE No. 18 
TERRA COTTA No. 3 
BRONZE No. 34 
WINE No. 6 
SEA GULL GREY No. 23 
MIDNIGHT BLUE No. 14 
BELGIAN BLUE No. 21 
MAPLE BROWN No. 12 
BOOZIE BLUE No. 38 


Oscar Scherer & Bro., / nc. 


29 SPRUCE STREET, N. Y. 
FACTORY, NEWARK, N. J. 


Originators of and Leaders in Fancy Colored Kid 


CHERERS 
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“Makes Better Shoes 
Still Better’ 
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YOUR OWN men’s shoes made ac- 
cording to your OWN specifica- 
tions—Shipped in Two Weeks. | 






That’s the proposition that is helping to solve the 
merchandise probleni of many of the largest shoe 
retailers in the country. Our 


EMERGENCY 
QUICK DELIVERY 
SERVICE 


has been in successful operation for one year. 

There is nothing experimental about it—it is an 
established successful plan. 

Send us linmg number (if of our make) or a 
sample of what you require. 

Your shoes will be shipped two weeks after we 
receive the order. | 






















NOTE:—Fancy shoes, because of the greater 
amount of time required in manufacture, necessi- 
tate a few days additional before delivery. 














‘FIELD & FLINT CO. 


SUCCESSORS TO BURT & PACKARD COMPANY 
MAKERS OF “KORRECT SHAPE” SHOES 


MONTELLO STA., BROCKTON, MASS. 











ial 
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TbheHeel LhatAdds/7l. Finishing Soucl 




















ARMORTRED 


. 1+ ¢- - four very successful men’s boot 
Why 1S itthat shops in New York, whose 
slogan is “Our customers de- 
serve the best” specify AR- 
MORTREDS exclusively 
in their orders? 
Because they realize that 
ARMORTREDS have 
those extra good looks that add 
tothe appearance of their shoes. 


Their Looks Are No Better 
Than Their Quality. 


Quabaug Rubber Co., North Brookfield, Mass. 
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PRESENTING 
F rench, Shriner & Urner Shoes 


for the 


Spring and Summer Season of 1922 


The complete sample line, 
including new models, will 
be shown by our salesmen 
on or about October 1st: 


Ry 


FRENCH, SHRINER & URNER 


Factory and Salesrooms 
63 MELCHER STREET BOSTON, MASS. 
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Stabilizing— 


Your business does not mean the establishing of a defi- 
nite business volume or business profit but— 


@Means the stabilizing of its growth. It means the 
widening of your trading territory and the developing of a 
retail influence that will make the up-building of your 
business steady and consistent. 


QAs a result of a condition such as you passed thru in the 
last six months—or as a result of abnormal conditions 
like you experienced during the war—an unhealthy 
growth—a depression is apparent and overstocks accu- 
mulate. 


QHow to dispose of those overstocks is a question that we 
have the ability to answer—not because we are better 
men—wiser in retailing—but because we have devoted 
the larger part of a lifetime to the business of rapid- 
merchandising. 





QNo gain 1s to be found in the selling of large quantities 
of your goods at the cost of overloading your regular 
customers—no profit for you in selling at ridiculously 
low pnces—and this is neither necessary nor good retail- 
ing. and— 


> 


QThru a very careful analysis of local conditions. local 
sentiment. and your standing as a merchant—a selling 
plan is built up in our organization by thinking experts— 
that is individually your plan of operation—not for a 
short sale—but for the whole year over which the service 
extends. 


i 
| 
i 
| 
! 


QThe result—a very satisfactory and prohtable sale—one 
’ that cleans the stock. leaving it staple and salable, 
produces a healthy growth of new business. and provides 
the means for a continued expansion that creates volume 
—turnover and decreases selling costs. 


@For a complete analysis and explanation of our plans for 
your sale, an inquiry on your letterhead is sufficient. 





The T. K. Kelly Sales System 


Minneapolis, Minn. 
U.S. A. 
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Davies Kicks 
for Kids 
IN STOCK 
NOW 


ALL 








Goodyear Welts 















No. 956—Little Gent’s Mahogany Veal Bal. Overweight Rock Oak 
Soles—Grain Inner Sole. Broad Toe Last (Like cut shown.) Sizes 


D9 to 138% (D width) ......ccccccccccccerccecseserecsecssunes $2.50 
No. 986—Same in Gun Metal ......cceeccceceescrecccecerees $2.50 
No. 856—Youth’s Mahogany Veal Bal. Medium English Last—Over- 
weight Rock Oak Soles, Sizes 1 to 2 (D width).............46. $2.85 
Wee, BB —Bame im Gum Metal occ ccdc ccc seme cs tectecccccccces $2.85 


No. 756—Boy’s Mahoguny Veal Bal. Medium. English Last—Oyer- 
weight Rock Oak Soles. Sizes 24% to 5% (D width)........... 
No. 78G—Same in Gun Metal ......--.ccececceecccecsesetees 





DAVIES SHOE MFG.CO. 


RACINE, WISCONSIN. | 
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HOLTERSHOES FOR SELLING NOW 
TERMS ON ALL NET 30 DAYS 


No. 245—Black Satin One 
fae Imitation Turn, 1% 
inch Wood Baby Louis Heel. 
PriCO cccccdecccsccs be 
AA—5 to 8 A—4 to 8 
B, © and D—3 to 8 


Ne. 244—Black Satin One 
Strap, Imitation Turn, 2% 
inch Wood Louis Heel. 

Priee 


B, O and ps to 8 





No. 241—Brown Calf Oxford, 
oon Tip, 1% inch Military 
eel. 


A—4% to8 
© and D—3 to 9 
No. 232—Brown Kid Oxford, Add 25c. for 8% and 9 
Imitation Turn, Tip, 1% inch 
Military Heel. 
Price® ..ccecccecees + P5500 ~_ tn 
242—Same as 
att y= Fy he ; but Gun Metal Calf 
° Oxford, Welt, Tip, 1% 
inch Military Heel. 
Price $5.3 


No. 233—Same as 232 

but. Black Regent Kid 

Oxford, Imitation Turn, a = 
seedbrsinsupeced Add 25c. for 8% and 9 


Heel. 


No. 248—Same as 
241 but Black Re- 
gent Kid, Welt, Ox- 
ford, straight tip, 1% 
inch Military Heel, 93 
last. Sizes and widths 
same as 241, 


No. 246—Brown Side Ox- 
ford, English Welt, Tip, 
1% inch heel. 
AA— 5 to 7% 
A—4% to 8 
B—3% to 8 
@ and D—3 to 8 


No. 243—Brown Side Ox- 
ford, English Welt, Tip, 1% 
bs Military Heel. 


t 
Add 25c. for 8% and 9 


Sat attsl! THE HOLTERS COMPANY 


534 oegee® MAKERS OF WOMEN’S SHOES 
CINCINNATI 











ee 
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We are having 
wonderful success 
with our 
satin-trimmed 
spats 
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WHEREVER YOU IND A PROGRESSIVE 
DEALER Yor Mind STUNNING 











SERVICE 








| — = 








VARIETY 











Our Sizes 








S. RAUH & COMPANY 













Try this 
leather-trimmed 

spat 
for sport wear 


Trade Mark 


Service to the “last word”’ is just as important to us 
as the well-known quality of Stunning STANDARD 


SPATS. Whether you order one pair or a thou- 
sand, we are ready to serve you. 


We have prepared an unusual variety of styles in 
the much-wanted shades of mode, grey, tan and the 
new Black and White effects to correspond with 
the latest Paris styles. 


Realizing that one-quarter of your customers re- 
quire wide-top and extra-wide top Spats, we have 
laid special stress upon the designing of out sizes 
for large women. 


Are you prepared to fit your “‘large-ankle” cus- 
tomers? If not, send for samples. 


310 SIXTH AVENUE NEW YORK 
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EIDER’S BETTER 
SHOES tor BOYS 


Absolutely Solid 
Built to Give Good 
Service 
Not a Cut Off Vamp in 
Our Entire Line 











Are you getting' your share 
of the school trade? 


Guarantee satisfied cus- 
tcmers throughout’ this 
school year by _ keeping 
your stock sized up with 
dependable Kreider styles. 
Have you received a copy 
of our new fall catalog? 
Wri‘e for one today. 








1914—Mahogany Bal Goodyear Welt—Foot- 
form Last—Perf. Vamp and Lace Stay—Wing- 
foot Rubber Heel— ANNVILLE BRAND. 


Boys’, C,D, 244/54 
Youths’, C, D, 
Little Gents’, D, 9/134 


914—English, as above. 








The A. S. Kreider Co. 


Exclusive Makers of Best Shoes for Boys, Girls and the Babies 
SEND YOUR ORDERS TO THE FOLLOWING DISTRIBUTING HOUSES 
CHICAGO NEW YORK, N. Y. BOSTON, MASS. ST. LOUIS, MO. 


312 W. Monroe St. 123 Duane St. 100 Summer St. 1408 Washington Ave. 
PITTSBURGH, PA., 923 Penn Ave: ; PHILADELPHIA, PA., 51 North Third St. 
FACTORIES 








Annville—Lebanon No. 1 Middletown, Palmyra—Pennsylvania Lebanon No. 2—Elizabethtown 











(te nee ene a 











= 
—— 
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KENDEX INSOLES 


Embody 4 All Important 
Talking Points 


They are moisture-proof, and therefore will not curl, 
crack, shrink or swell. 


2 They are fast color and will not stain hose. 


3 They conform readily to the feet and thereby eliminate 
callouses. 


They are non-conductors of heat, thereby keeping feet 
warm in winter and cool in summer. 


Kendex Slip Insoles 


Come packed one dozen pairs to the carton in assorted sizes. 


Try a sample dozen. 





Kenworthy Brothers Company 
Stought on., Mass. 


Also 
Aenworthy Brothers 9, . Canada Lt, St.Johns, ?. 
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If You Want to be Shown 
Let Us Show You 


Some Wonderful Values in Single 
Stitched Stitchdown Shoes 


For the concerns who still believe the old ordineay 
stitchdowns are all right— 


For the concerns who want something that will self 
at a price— 


We offer some wonderful values in lace and buttosa 
stitchdown shoes made by the ordinary method— 
GENUINE GOODYEAR stitched with WELT. 


IMMEDIATE DELIVERY 


BUTTON SHOE 


5to8 8letoll 11%eto2 
$1.10 $1.25 $1.40 


The shoes are made with uppers of genuine cherry 
chrome veal, solid grain leather innersoles, solid 
extra good leather outsoles. 


You will pay more money for ordinary single 
stitched stitchdown shoes, but you cannot get them 
any better than these. 


If you doubt this send for samples and compare 
them with any other make of ordinary stitchdown. 


Although these are all regular goods, we do not 
recommend them. FOR REAL SERVICE AND 


SATISFACTION IN STITCHDOWNS THERE 
IS ONE AND ONLY ONE, AND THAT IS 


THEY CANNOT RIP 


GOODYEAR DOUBLE *wr’ WELT 


967 ATLANTIC AVE. E. J. RAMSEY CO. BROOKLYN, N. Y. 
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KITES ll hil 
f WEG 


No. 240—Black Calf, 
Whole Quarter 
Blucher, Single Sole, 
Wingfoot Heel. 


Price $6.35 











LAL ACER An ARAaTAsOAnananc wow 


(< Ya V= WaY =<) 


The H. L. Nunn Last is modeled to the foot. It is made 
with a wide tread to insure comfort. Running over at 
the ball is entirely eliminated in this last, due first to the 
manner in which it is modeled, and secondly to the width 
of the tread. The forepart is roomy, but has been drawn 
out in a pleasing manner. A wonderful feeling of sup- 
port is very noticeable through the waist and instep. 








NUNN - BUSH & WELDON SHOE CO. 
MILWAUKEE WISCONSIN 
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Putting Money 
In Your Pocket 


DUCATOR shoes in your store puts money 
in your pocket because Educators are sure, 
steady sellers. 














Every pair nets a good profit and makes a per- 
manent customer—the “come - back - for - more - 
kind’—for your store. 







Besides Educators are family shoes—the only 
orthopedic shoe in the world made for every 
member of the family. 







You get more direct benefit from one pair of Edu- 
cators than any other shoe you can sell. Educators 
are the supreme orthopedic shoe. 








Always in stock in each of our nine distributing 
houses. 






DUCATO 
E SHOE® 5 


REG. US, PAT. OFF, 






Rice & Hutchins, Inc. 
10 High St., Boston, Mass., U. S. A. 














